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Sparks 


State of the nation’s economy: 
Up 

Evectric ENercy—Current report 

shows another week over the 7-bil- 

. lion-kilowatt-hour mark—7,003,209,- 
000, which put it 12.1 percent over 
the same week last year. 

Taxes—The census bureau says 

that Federal, state and local taxes 
in 1950 totaled $54,626,000,000, or 
$360 per person. 

Meat Propuction—vu. S. inspected 
meat output in June was 283,000,000 
pounds. In May the aggregate was 
273,000,000, and 282,000,000 in cor- 
responding week of 1950. 

MunicipaL Financine — In July 
state and municipal bond issues 
soared to $312,569,228. July (1950) 
figure was $202,854,671. Last June 
was higher, however, with $335,166,- 
152. 

Om Imports — After sliding for 
three weeks, petroleum imports 
jumped 74,600 barrels a day to 
815,300 a day. 

Farmers’ Do.iars — For the first 
seven months this year, farm in- 
come reached $15,400,000, which was 
17 percent more than for like period 
last year. Farm costs were higher 
by 12 percent during that time. 


* + * 


Down 
GasoLINe Stock —A decrease of 
1,540,000 barrels in a week brought 
the total to 119,616,000, against 121,- 
156,000 in the previous week and 
108,895,000 a year ago. 

Business INnpicator—Weekly in- 
dex of the New York Times 
dropped to 170.8 in week ended 
Aug. 4, against 172.2 in preceding 
week. Last year it was 164.8. 


NPA Is Accused 
Of Shortchanging 
Truck Makers 


EVIEWING NPA’s program for 

alloting materials for truck pro- 
duction in the fourth-quarter, truck 
makers last week expressed fear 
they came out on the losing end. 

According to NPA’s interpreta- 
tion, truck output in the last 
quarter of this year is supposed 
to be cut about 7 percent below 
the third quarter rate. 

However, no truck maker is sure 
whether NPA is going to allot 
extra materials for 19,000 civilian- 
type units to be delivered to mili- 
tary agencies in the last three 
months of 1951. 

If not, it was said, fourth-quarter 
allotments of trucks to dealers will 
be down that much more than 7 


percent. The government, industry | — 


spokesmen said, left itself strad- 
dling a fence over whether the! 
19,000 controversial military units 
will have to come out of a fourth- | 
quarter quota of 256,000 civilian- 
type trucks. 


* * * 


UT if extra materials are alloted, 
truck output in the fourth- 
quarter of this year should just 
about equal that of the third-| 
quarter, less the number of units 
that are now being built out of 
materials carried over from inven- 
tories on hand at the end of June. 
Starting Oct. 1, truck makers 
will no longer be permitted to 
build additional vehicles from ex- 
cess inventories of materials. 
They will be required to return 
materials not used in their au- 
thorized unit production. 
Industry representatives objected | 
strongly to NPA’s unit-limitation | 
on production and to the prohibi- | 
(Continued on Page 37, Col. 4) 
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Output Rebounds 
To 123,344 Units 
As GM Reopens 


Most Car Makers 
Building at Levels 
Permitted by NPA 


By Bernie Thomas 
Associate Editor 
y= nearly all of General Mo- 
tors’ final assemhlv nlants back 
in the produc PLEAS out- 
put of cars and trucks bounded 
back sharply last week. 


All car makers, with the ex- 
ception of K-F, Hudson, Packard, 
Crosley and Willys, were build- 
ing at or near the levels per- 
mitted them under NPA’s mate- 
rial restrictions. As a result, 123,- 
344 vehicles—96,426 cars and 
26,918 trucks—were built in all 
plants in the past week, accord- 
ing to Automotive News’ esti- 
mates. 

In the same week of 1950, U. S. 
plants built 152,172 cars and 31,818 
trucks for a total of 183,990 ve- 
hicles. However, last week’s output 
performance was a much better 
one than the previous week’s out- 
turn of 73,583 cars and 21,042 trucks 
for a total of 94,625 vehicles. 


+ ” * 

ANOTHER slight increase in both 

car and truck production ap- 
pears likely this week, as the in- 
dustry shoots for a volume of 430,- 
000 cars and 122,000 trucks this 
month. Such an achievement would 
start September off slightly ahead 
of NPA programming for the third- 
quarter of this year as far as car 
production is concerned. 

The building of 430,000 cars this 
month would give makers a July- 
August total of 812,000 units, or 12,- 
000 more than the monthly average 
required to realize a total of 1,200,- 
000 in the third-quarter. 

Third quarter truck production 

is supposed to be limited to 275,- 

000 civilian units. However, truck 

(Continued on Page 37, Col. 3) 


Production 
Automotive News Estimates, 
U. 8. Cars, Trucks 


183,990 


123,344 
94,625 


$e —__ 
Last Prev, 1950 
Week Week Week 

For complete production totals 


by makes, see table, page 37. 


ASHINGTON.—Three important | 
changes in automobile selling | 


| agreements are favored by an over- | 


whelming major- | 
ity of dealers, ac- | 
cording to an 
NADA Industry 
Relations commit- 
tee survey. 

The _ dealers 
want continuing | 
agreements, ex- | 
clusion of | 
clauses permit- 
ting cancella- 
tion without 
cause and pro- 
vision for the possible inheritance 

of a dealership by the dealer’s 
heirs. 


Committee Chairman George F. 


George Zeismer 


Ziesmer said that the survey indi-| 
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THIS WEEK—NET PAID ABC 


39.831 
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All of Big Three Makers 


Pushing for 


J (In Field anc 


Aug. 1, 1951 


July 1, 1951 


June 1, 1951 


- Dealers’ Average New-Car Stoeks 7 


Transit to Field) 


% 


BEBE SB i— 8.7 Cars 


BEEBE REE BB BS /|— 10.1 Cars 


| SESE 8 BB B i— 10.3 Cars 


Jan. 1, 1951 


| 


Aug. 1, 1950 


BEB EEE Se BB i— 2.2 Cars 


BEB EEE BB SB — 2.8 Cars 


To Two-Year 


EW-CAR inventories in the 
hands of the nation’s franchised 
| automobile dealers are down to one 
|of the lowest levels in two years. 
On Aug. 1 the average U. S. 
| new-car dealer had a potential 
stock of only 8.7 new cars, as 
| compared with 10.1 a month be- 
| fore, according to Automotive 
News’ latest survey of field sup- 
plies. 

On Aug. 1 the number of new 
|cars at all dealers—-plus_ those 
warehoused by dealers and factor- 
ies, demonstrators and _ still in 
transit—totaled 385,509, as against 
448,306 on July 1 
|housed stock accounted for a 
|greater share of total stocks than 
usual on Aug. 1. 

| On June 1 the average U. S. 
dealer had a potential inventory of 
}10.3 new cars, as compared with 
10.6 on May 1. On Aug. 1, 1950, the 





cated both the great interest in 
improving the selling agreements 
and the accord of the majority of 
NADA members as to the type of 
agreements they want. 

A record response of 
plies was received, out of approxi- 
mately 35,000 NADA members. 

* 
‘Tas three questions and the 
number and percentage of re- 

plies in each category were: 


1. There are generally two types 
of automobile selling agreements: 


* * 


In This Issue 


Registrations..............Pages 32, 36 
Used-Car Auctions ........Pages 26, 27 
Production by Makes...........Page 37 


Factory-ware- | 


12,421 re- 


AUTOMOTIVE NEWS ESTIMATES 


New-Car Stocks Decline 


Low 


average U. S. dealer had a potential 


of 8.8 cars. 

Te average U. S. dealer’s stock 
of new cars wound up 1.4 units 

lower last month without, accord- 

ing to dealers, any noticeable in- 

crease in demand from the public 

for delivery. 

Dealers reported that they are 
becoming more and more concerned 
that new cars will be in scarce 
supply by the end of the year, but 
that the public either thinks an} 
lample supply will continue to be 
available or doesn’t care. 

At any rate, dealers report, it 
is @ rare prospect who expresses 
disappointment if a dealer can’t 
make immediate delivery of a 
particular model and color. To- 
day’s new-car prospect often 

(Continued on Page 30, Col. 1) 


# * 


NADA Vote Urges Contract Changes 


|}one a continuing agreement and | 
one requiring renewal each year. | 
Which type do you prefer? | 
Answer: Continuing, 11,303 (91) 
percent). Yearly, 1,118 (9 percent). | 
2. Do you favor the exclusion | 
from your selling agreement of a 
clause permitting cancellation 
without cause or at will? 
| Answer: Yes, 10,459 (84.2 percent). | 
| No, 1,962 (15.8 percent). 


* * * 


In the event of the death of} 
*a dealer, his heirs or estate 
should have a reasonable opportun- 
ity to prove their ability to satis-| 
factorily carry on the business, and | 
in the event of the necessity of a} 
sale or liquidation of the business 
of a deceased dealer, these proceed- | 
ings should be taken on the basis | 
(See PACTS—Page 37, Col. 5) 








Price Hikes 


'GM Joins Drive, 


Asking 9-10 Pet. 


Willys Seeks Relief; 
Other Independents 
Studying Problem 


HE roster of car makers seek- 

ing price relief was swelled con- 
siderably last week when Price 
Boss Michael Di- 
Salle announced 
that General Mo- 
tors had “inform- 
ally” requested in- 
creases of from 9 
to 10 percent on 
all five of its 
lines. 

General Mo- 
tors thus joined 
the other two 
sie TE he : — Michael DiSalle 
Ford and Chrysler—and Willys- 
Overland in petitioning the Office 
of Price Stabilization for permis- 
sion to raise the ceiling prices of 
its automobiles. 

A decision on the requests will 
probably be reached in about two 
weeks, DiSalle said, adding that he 
doubted whether any increases will 
be put into effect under present 
“sluggish” market conditions. 

. * * 

HIS view was disputed in sev- 

eral quarters. It was pointed out 

that lowered production might 
bring about a shortage of cars, in 
which event price tilts would very 
likely be implemented. 

In addition, all of the companies 
which have requested ceiling 
price adjustments have based the 
petitions on their increased pro- 
duction costs. They are not like- 
ly to go on absorbing these 
greater costs, if they are granted 
permission to raise their selling 
prices. 

However, some of the independ- 
ent makers have said privately that 
they would like to see the price 
gap narrowed between the inde- 
pendents and the Big Three. They 


(Continued on Page 37, Col. 1) 


Top Cars 
New-car registrations for six 
months, plus seven states for 


July: 

1951 Pos. 1950 Pos. 
1—618,395 683,499— 
2—496,830 588,095— 
8—311,388 167,051— 

257,072— 


4—226,089 
5—188,916 214,934— 
99,263— 


6—162,244 

7—156,451 180,668— : 

8—131,034 160,769— 
149,920— 


9—107,865 
10— 89,018 49,758—12 
92,041—10 


11— 69,001 
12— 60,188 37,065—15 
75,004—11 


59,033 

52,587 39,840—13 
37,560 38,992—14 
31,691 26,529—16 
31,527 
18— 14,336 
19— 13,958 
20— 3,134 
21— 1,776 
22— 1,505 
23— 


Make 
Chev. 
Ford 
Plym. 
Buick 
Pontiac 
Dodge 
Olds. 
Mercury 
Stude. 
Chrysler 
Nash 
DeSoto 
Hudson 
Cadillac 
Packard 
Kaiser 
Henry J 
Willys 
Lincoln 
Crosley 
Austin 


1 
2 
6 
3 


15,465—18 
16,615—17 
3,303—20 
2,900—21 
Ang.-Pref. 554—22 
Frazer 8,192—19 
Total All Makes 
2,872,080 2,910,450 

For further details page 

32, today’s issue. 


see 
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Other Groups Gain in First Half .. . 








Reg. W Hits Low-Priced Cars 


By Mac Gordon 
Associate Editor 
IGHER-PRICED new cars are 
selling much better than. ex- 
pected, in view of the overall mar- 
ket decline. 

In fact, a first-half sales analysis 
by price classes reveals that the 
“low price” group was the sole vic- 
tim of buyer resistance. 

Surprising though it may seem, 
R. L. Polk & Co. recorded regis- 
tration increases in all the cost- 
lier categories—“lower medium,” 
“upper medium” and “high price.” 

Observers are awaiting July and 
August sales reports for a clue to 
what might be a paradoxical trend. 
If higher-priced car sales continue 
strong while low-priced titlings lag, 
a new precedent will have been 
established. 

* + * 
EGULATION W (the 15-month 
version) may be the culprint 

behind the first-half sales anomaly. 
The squeeze under the tighter regu- 
lation was felt the hardest, of 
course, by potential purchasers of 
lower-priced vehicles. 

Buyers of higher-priced cars were 
not so much concerned over credit 
terms. The fact that more costlier 
units were titled, in the face of the 
general market slump, attests to 
that fact. 

In none of the brackets was the 


Makers Pushing 


Serap Drive 


AMA to Coordinate 
United Campaign 


DETROIT.—An all-out scrap col- 
lection drive is under way through- 
out the automotive industry, it: was 
announced last 
week by George 
W. Mason, presi- 
dent of the Auto- 
mobile Manufac- 
turers Assn. 

Pointing out the 
defense program 
ealls for an in- 
creasing supply 
of scrap _ steel, 
Mason, who also 
is president of 
Nash - Kelvinator 
Corp., said that this concerted, in- 
dustry-wide effort is being coorci- 
nated by a special scrap subcom- 
mittee of the AMA. The committee 
is headed by J. A. LaCourse, Pack- 
ard. 

Other members include C. M. 
Brown, Studebaker; A. J. Campau, 
General Motors; A. B. Groff, Hud- 
son; Warren M. Huff, Kaiser- 
Frazer; A. G. Koepfgen, Nash; R. 
P. Laughna, Ford, and W. A. 
Stickle, Chrysler. 

The committee, Mason said, has 
recommended immediate adoption 
of the following six-point program: 

1. A salvage authority or commit- 
tee with full responsibility for seek- 
ing out dormant scrap be appointed 
by each company. 

2. All plants and properties be 
searched for dormant scrap, in- 
cluding obsolete tools, dies, jigs, 
fixtures, inactive service parts, etc. 

3. Dormant and production scrap 
be disposed of as quickly as pos- 
sible. 

4. Vendors be authorized to dis- 
pose of obsolete equipment held to 
company accounts. 

5. All scrap be segregated care- 
fully. 

6. Automobile dealers be urged to 
cooperate with local scrap mobili- 
zation committees. 














Pacific Finance 


Invades Midwest 


INDIANAPOLIS. Pacific Fi- 
nance Corp. of California has 
announced an expansion rrogram 
into the consumer loan business in 
the Middle West. Regional head- 
quarters will be at Indianapolis 
under Andrew T. Coyle, who has 
been named vice-president and re- 
gional manager. 

The company said that by the 
end of the year it plans to have 50 








new consumer finance offices in op- 


eration, located mainly in Indiana, | international tarpon tournament, a new Dodge was presented to Howard Elkins, who | erly re-calculations of auto employe | turn, 


and Arkansas. 


change large, as compared with 
the 1950 first half. The totals for 
all makes were 2,808,586 for the 

1951 half and 2,829,952 during the 

corresponding six months of last 
year. That’s a drop of 21,366. 

The reduction in “low price” 
sales, however, totaled 45,581 cars 
from 1,604,940 last year to 1,559,359 
in the current year’s half. Unit- 
wise, the “low price” bracket decline 
more than doubled the overall slide. 

+ * * 
FFSETTING the “low price” re- 
verse were the slight gains in 

the three costlier price brackets, as 
follows: 

“Lower medium”—Up from 952,- 
837 in the 1950 first half to 959,025 
for the January-June period of 
1951; “upper medium”—From 244,- 


Grove Succeeds 


Slack as Chief 
Of Willys Sales 


TOLEDO.—Following the resig- 
nation of Lyman W. Slack as vice- 
president in charge of sales for 
Willys-Overland, the board of di- 
rectors named Howard P. Grove to 
take the post, Ward M. Canaday, 
chairman, said last week. 


Grove joined Willys-Overland in| 


1950 to establish a single company- 
owned distributorship in New York, 





Howard P. Grove 





Lyman Slack 


consolidating the businesses previ- 
ously operated by three independ- 
ent distributors. In March, 1951, he 
was appointed general sales man- 
ager of the company. 

Grove has held positions with 
Pontiac as zone manager in Pitts- 


burgh, San Francisco, and Los An- | 


geles areas. In addition, he has 
served as Pacific coast manager 
for Hudson. 

Slack said that he resigned to 
give full time to his Mercury deal- 
ership in Portland, Ore. 

Slack formerly was a director 
and vice-president in charge of 
sales of Packard. 


| 904 to 254,182; and “higher price”’— 
|From 27,271 to 36,020. The com- 
bined upsurge in these three groups 
was 24,215. 

Included in the “low price” 
category are the following makes: 
Chevrolet, Crosley, Ford Six and 
V-8, Henry J, Nash Rambler and 
Stateseman, Ply mouth, Stude- 
baker Champion, Willys-Overland 
and miscellaneous (Anglia-Pre- 
fect, Austin, Hillman Minx, etc). 


braces Buick Special, Chrysler Six, 
DeSoto, Dodge, Hudson, Mercury, 
Nash Ambassador, Oldsmobile, Pon- 
tiac and Studebaker Commander. 

Among the “upper medium” cars 
,are Buick Super and Roadmaster, 
Cadillac 61 and 62, Chrysler V-8, 
| Frazer, Kaiser and Packard 200. 

“High priced” offerings include 
Cadillac 60 Special and 75, Lincoln 
j}and Packard 300 and 400. 

* * * 
REAKDOWN of first-half car 
sales by cylinder groups fails to 

show a significant tendency, beyond 
|the addition of the Henry J to the 
| four-cylinder market. 

Four-cylinder car sales, as a con- 
sequence of the Henry J introduc- 
tion, spurted from 20,021 in the 1950 
half to 39,222 during the initial six 
months of this year. 

Registrations of six-cvlinder ve- 





| hicles slipped to 1,526,035 for the | 
|1951 half, compared with 1,554,371 | 


last year. 

Eight-cylinder cars reflected 
less of a reduction, amounting to 
1,243,329 in the 1951 six months 
against 1,255,560 for the same 
period of 1950. 

| The eight-cylinder market bene- 
fitted from the greater emnhasis 
made upon it in the lines of Chrvs- 
ler, Oldsmobile, Pontiac and Stude- 
baker. Sales of Ford, Pontiac and 
Studebaker sixes showed notable 
decreases. 

Considering the overall dropoff, 
Hudson’s_ six-cylinder registration 
held up relatively well. 





Capital Dealers 
Fight Wash Ban 


WASHINGTON.—The Washing- 
ton Automotive Trade Assn. has 
lasked for a stay of instructions 
| regarding the presence of mechan- 
ical auto washing machines in a 
first commercial district of the Dis- 


|trict of Columbia. At the present | 


| time, they are classified as mechan- 
‘ical, and barred by zoning regula- 
' tions. 


The “lower medium” bracket em- | 


AUTOMOTIVE NEWS, AUGUST 20, 1951_ 


_ 











King of the Soap Box Derby— 


Darwin Cooper (center) is presented with the All-American Soap Box Derby trophy 
by T. H. Keating (right), Chevrolet general manager. Chevrolet cosponsors the annual 


|race. Fifteen-year-old Darwin reprecented 


Williamsport, Pa., in boydom's great event. 


|He is flanked by his mother and father, Mr. and Mrs. William Cooper. 


Penn. Youth, 15, 
Wins 14th Annual 
Soapbox Derby 


AKRON. — Darwin Cooper, a 
|rangy, 15-year-old boy representing 
|Williamsport, Pa., won the cham- 
pionship of the All-American Soap 
Box Derby here Aug. 12, as this 
great boys’ classic was run for the 
14th time. 

“I think I did my best here,” 
was the way Darwin expressed 
his feelings after winning the 
coveted trophy, and the $5,000 
four-year college scholarship that 
goes to the champion. “It feels 
very good to win.” 

The trophy was awarded to him 
on the track at Derby Downs by 
|T. H. Keating, general manager of 
Chevrolet, co-sponsor of the Derby. 

More than 60,000 Derby fans 
watched the race, and cheered the 
winner as he was driven back be- 
fore the grandstand after coasting 
down in first place in his fifth 
straight heat victory of the day. 
The race was featured by upsets 
of some of the regular Derby fav- 
orites, and was marked by an inter- 
national flavor. Kurt Warncke, the 
champion from U, S.-occupied Ger- 
many, won his first heat, and com- 
peted in his second round heat 
lagainst Leroy West jr., of Juneau, 
Alaska. West won that heat, and 
went on to win 10th place in the 
national finals. 

Raymond L. Marconi, of Gary, 
Ind., won second place in the 
Derby and a Chevrolet sedan. 
| Paul Albright, of Jefferson City, 
Mo., was third. Other place-win- 





| mers were: fourth, James Gray, 


Hudson Settlement Ends Speedup Battle 


By Mac Gordon 
Associate Editor 

[Tu anti-speedup campaign 

reached a sudden climax with 
settlement of the long-standing 
Hudson dispute last week, and auto 
workers were settling down to wait 
for the upcoming Sept. 1 wage 
review. 

As Hudson resumed operations 
following its production-rate ac- 
cord with the UAW-CIO, a strike 
threat was also headed off at 


Ford’s big Louisville assembly 


2 as 


Sarasota (Fla.) Auto Show— 


The Sarasota Automobile Dealers Assn. 


| trucks, placed in and around the casino grounds. It drew 10,000 persons. 


| plant. The union local at Louis- 
ville reported that the Ford plant 
management was “clearing up” 
the output rate grievances there. 

Thus, it appeared that the 
|speedup promotions in leftwing 
UAW quarters had fizzled out. Talk 
|against alleged speedups has been 
|sparked by political opponents of 

UAW President Walter P. Reuther. 
| * * * 


T° COMBAT the speedup strike 
advocates, Reuther has ordered 





UAW international representatives 








has just completed its annual automobile 
show, held each year at the Lido Beach Casino, Fla. Held at the end of the Sarasota | tistics, the Index is used for quart-/|101,000, a 34.4 percent rate of re- 
compared with $38,249,00/ 
Illinois, Ohio, Michigan, Missouri won the event this year with a 152-Ib. tarpon. The show contained 60 cars and seven | cost-of-living bonuses. The Sept. 1| reported by the remaining 13 com 


! 


|into potential trouble points as soon 
as the leftwingers speak out. This 
tactic has proven effective, since it 
has stayed off tieups at the Dodge 
Main plant in Hamtramck, Mich., 
the Ford Wheel plant in Monroe, 
Mich., and the Ford assembly plant 
in Louisville. 

Conspicuous recently by their ab- 
sence from the speedup headlines 
have been two locals whose leader- 
ships are strongly opposed to Reu- 
ther policies. These locals are Ford 
Rouge 600 and Flint Chevrolet 659. 

Local 600 sponsored the June 

rally at which United Mine Work- 
ers’ President John L. Lewis 
spoke sarcastically of Reuther. 
Coburn Walker, head of Local 
659, has reportedly invited Lewis 
to highlight an anti - Reuther 
meeting in Flint on Labor Day. 

An hourly wage increase of one 
or two cents was forecast as the 
day approached for announcement 
of the Consumer Price Index which 
will determine the cost-of-living 
bonus amount in auto workers’ 
wages after Sept. 1. 

The Index has leveled off since 
it dictated a five-cent raise March 
1 and a three-cent advance June 1. 
But mest observers still believed 
that the Index had enough mid- 
summer strength to warrant a 


Columbus, Ga.; fifth, Billy Her- 
get, Akron; sixth, Ferdinand 
Funke, Evansville, Ind.; seventh, 
Betts Huntley, Charlotte, N. C.; 
eighth, Thomas R. Gore, Atlanta, 
Ga.; ninth, David Winkelhake, 
Cherokee, Ia., and tenth, West. 

An elaborate pre-race program 
started the day’s festivities. First 
was a concert at the track by the 
U. S. Air Force band. Then fol- 
lowed a half-hour parade, with the 
Air Force band leading, followed 
by 16 other bands and more than 
1,200 colorful marchers. 

Celebrities who rode in convert- 





And a Loser— 


Tommy Wallis, Salt Lake City, is con- 
soled by his parents, Mr. and Mrs. Alvin 
T. Wallis, after being eliminated in the 
first heat of the All-American Soap Box 
Derby in Akron, Aug. 12. 

ss 


ibles in the parade included Gen. 


Hoyt S. Vandenberg, Air Force 
chief of staff; Gov. Frank J. 
Lausche, of Ohio; former Derby 


champions and, the heroes of the 
day, the 141 competing champions, 
each carrying the flag of his home 
city. 

Also in the parade were the con- 
|testants in the “oil can trophy” 
jrace, which followed. This was a 
contest in futuristic, special racers 
|involving Andy Devine and Ronald 
Reagan, movie stars, and Ventrilo- 

(See DERBY—Page 30, Col. 4) 


FTC Puts Profit 
Of Auto Makers 
At Top of List 


WASHINGTON.—Profit rates of 
auto makers outpaced those of all 
other industries in percentage of 
increase from 1940 to 1950, the Fed- 
eral Trade Commission said last 
week in its report to Congress. 

FTC figured the profit rates on 
earnings to investment, a method 
|generally discarded by business 
firms, who point out that earnings 
compared with sales give a more 
accurate picture of profit in rela- 
tion to service performed. 

On the FTC basis, earnings of 17 
auto companies moved from 17. 
percent in 1940 to 31.7 percent in 
1950, a gain of 14.4 percent. 

Nash-Kelvinator showed the big- 
gest increase, 3.7 to 24.7 percent 
Hudson moved from a 6.6 percent 
loss to a 17.3 percent profit; Gen 











small pay boost in September. 
* * * 


| (‘*OMPILED by the Department of | 
Labor’s Bureau of Labor Sta-| 





(Continued on Page 31, Col. 1) 


eral Motors, 19.5 to 37 percent, and 
Chrysler, 22.1 to 26 percent. 

These four firms reported net in 
come after taxes in 1950 of $1,032,- 


panies, a 9.9 percent return. 
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= would you say if someone;enjoy three times the volume, are 
y classified 


told you that almost half of 
the automobile owners in your 
community sold their cars 
year? Well, that’s what happened 
in Lucas county (Toledo), O., in the 
last 12 months. Toledo’s population 
is 300,000. There are another 100,- 
000 in the rest of the country. The 
capital wealth is average. There is 
a nice balance between industry 
and agriculture, and could be con- 
sidered a typical territory. 

In this county, 50,132 used cars 
were sold from June 30, 1950, to 
July 1, 1951—26,622 were sold by 
dealers and 23,510 were individ- 
ual-to-individual sales. If Lucas 
County used-car sales were pro- 
jected to include the entire na- 
tion, it would indicate that 19 
million used cars were sold last 
year. 

There were slightly less than 40 
million passenger cars registered 
in the nation on Jan. 1, so this 
movement would mean that almost 
half of the passenger car owners 
sold their cars last year. But, 
whether this figure would be ac- 
curate as applied to the whole 
United States, it certainly paints a 
graphic picture of the importance 
of the used-car market. 

It indicates, too, that the percent- 
age of casual sales has been consid- 
erably reduced since the war, and 
as competitive conditions became 
more keen, the percentage of deal- 
ers’ share of the business will grow. 

* * * 


Turnover Rising 


Ts percentage of sales between 
new-car and independent used- 


Dealers tell me 


By John O. Munn 


jment of the trade. 


(The opinions expressed herein are those of Columnist 
Munn and are not necessarily those of Automotive News). 


promoted mostly in the 


|sections of newspapers. Becaus 


last|most of this advertising is price 
it has a tendency to| mental information required for 
and 
surround the whole operation with 


advertising, 


|depreciate the merchandise 
suspicion. Many dealers tell me i 


is time for a change. 

If it is true that so many people 
are coming into the market for 
used cars each year each dealer, 
of course, should make an at- 
tempt to sell used cars on the 
basis of their intrinsic worth and 
investment value, the value of the 
service they render the public, so 
that the natural desire for the 
purchase of a used car will be 
intensified and elevated in the 
public’s mind? 


Then, wouldn't there be a better | 
chance to handle this volume at a 


profit? 

Unfortunately this industry gravi- 
tated into the habit of using classi- 
fied ads. This was an early develop- 
In the early 
years dealers did not handle used 
cars. And when owners wanted to 
Sell one, they went to the classified 
section of the paper. That was 
normal. The classified sections of 
papers were not used to sell com- 
modities or a volume of business 
such as used cars. They were used | 
for renting rooms and apartments, 
and to sell odd job merchandise or | 
commodities which the seller offers 


only once. | 
* * * 


Key to Success 
T IS estimated that dealers spend 





car dealers will vary considerably 
in different territories. In towns of 
25,000 population, or less, the new- 
ear dealer sells a greater percent- 
age, but in the metropolitan areas 
the independent used-car dealer's 
percentage increases. 

There has never been a scien- 
tific survey of used-car sales on a 
national scope, while we have al- 
ways had very accurate figures 
on the new-car business. Used- 
car sales do not have the same 
support as do new-car sales by 
the various factories. As a result 
dealers’ attention has been fo- 
cused more on the sale of new 
cars, the volume of which will be 
limited to probably five million a 
year for the next several years, 
while the used-car volume will 
continue to be 2% to three times 
larger. 

Before the war, it was estimated 
that the new-car buyer exchanged 
cars on the average of every four 
years, while the used-car buyer 
stepped up to a newer model every 
two years. There is every indica- 
tion that the rapidity of this turn- 
over, in both lines, is increasing. 

+ * * 


Handle at Profit? 

A LL this leads to the observation 
that new car sales and turn- 

over are constantly stimulated by 

intensive, intelligent advertising 

and sales effort backed by the fac- 

tories, while used-car sales, which 











$11 in the classified section of | 
newspapers for each car sold.) 
Classified rates in a newspaper are | 
usually two or three times the rate 
of the display sections, Many deal- | 
ers feel that the used-car market | 
should be toned up by advertising | 
that sells the merits of the product 
and the safety with which they can 
be bought. More and more of them 
are using display sections in the 
papers. 

It is probably true that if com- 
petition uses the classified section, 
a dealer is forced into the use of 
at least a portion of his appropria- 
tion in that medium. Through the 
years buyers have been educated to 
read the classified section for auto- 
mobile listings. It is the section in | 
which dealers feel quick response. 

Newspapers are always con- 
cerned that advertisers get the 
fullest return from their promo- 
tion expenditures. They have dis- 
play, as well as classified space, 
to sell. In one edition of the 
newspaper, maybe two out of a 
hundred readers might be inter- 
ested in used cars on a particular 
day and turn to the classified sec- 
tion. But seeing nothing but price 
and bargain appeal they become 
hard, suspicious, shopping cus- 
tomers—prospects on which no- 
body can make money. 


The dealers who are using dis- 


play space feel that they can tell 
the used-car story to all the readers | 
of the newspaper—readers who will 





Wage Change Forms 
| At Labor Field Offices 


WASHINGTON. — Official 
forms for applying for all types 
of wage adjustments through the 
Wage Stabilization Board have 

| been shipped to the 76 field of- 

| fices of the Department of La- 
bor. 

The field offices have the 
forms, general instruction sheets 
for all petitioners and special 
instructions applying to supple- 
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certain types of wage adjust- 
ments requested. WSB said that 
use of official forms will be re- 
quired after Aug. 27. 
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‘They're Tough to Sell. . 


Psychology Is Needed 
On Tradein Buyers 


By Bernie Thomas 
Associate Editor 


| JT STILL isn’t an absolute require- 
'4 ment for employment, but many 
| automobile dealers are now literally 
‘asking applicants for salesman’s 


| jobs: 
“Have you ever had any experi- 
ence or training in psychiatry?” 


The reason—the public is suffer- 
ing from psychosis over tradein 
according to a survey of 


| values, 


| dealers by Automotive News. 








‘New Jersey ATA Industry Relations— 


This group composes the industrial relations committee of the New Jersey Automotive 


| Trade Assn. At a recent meeting in Atlantic City, N. J., are left to right, William L. 


Mallon, advisor; President Lloyd W. Hoagland; Raymond D. Matthews; George G. 
Downes; Harry D. Doerr; T. F. Connell; Thomas H. Lawley; Samuel Keats; Frank J. 






HARRISBURG, Pa.—Clever inno- 
vations by car thieves to sell stolen 
cars to dealers have brought a 
warning from the Pennsylvania 
Automotive Assn., and some tips 
on how dealers can keep from get- 
ting stuck with stolen goods. 


PAA reports that since Jan. 1, 
1951, more than 20 Pennsylvania 
dealers have lost thousands of 
dollars in the purchase of stolen 
cars. 

Until this year, thieves would 
not sell to dealers, it was said, but 
now they actually prefer it for sev- 
eral reasons: 

Quick turnover, cars being sold 
often the same day they are stolen; 
cash at time of sale; no trade in- 
volved, and no concern on checking 
numbers. 
| The car thieves, PAA warns, have 
| been obtaining certificates of own- 
ership and registration cards for 
the car they steal. 

One group, now in jail, stole at 
least 100 certificates of title from 
the Pennsylvania bureau of motor 
vehicles. 

They then contacted the owners 
under the guise of representing an 
insurance company or auto club 
and obtained the key number, from 
which they had duplicated keys 
made. 

Their next move was to obtain, 


jis found that the address given is| 


|Spuhler; Joseph A. Byrnes; Edward Fisher jr.; Maurice Cohen; Otto P. Henneberger, 
recording secretary, and P. L. Schaeffer, chairman of committee. 


How Car Thieves Sell 


Pa. Group Warns Dealers of Phony Registrations; 
How to Spot Stolen Units 


setts or Rhode Island. They then 
present certificates to New Jersey 
authorities and receive a _ certifi- 
cate of ownership and a registra- 
tion card which they use in Penn- 


sylvania in the actual sale to a 
dealer. 
PAA has recommended that 


dealers check on a car seller’s 

address or his bank. Often a 

slight delay in purchase of the 

car reveals the fact that it is 
stolen. 

An alert dealer may also be able 
to detect a difference in the typing 
on the owner’s and operator’s cards, 
it is said. In the ordinary proce- 
dure at the bureau of motor ve- 
hicles, all of these records are made 
on the same addressograph and 
differences in spacing may indi- 
cate a forgery. 


Recommendations are also being 
made to other states that they 
pursue the same policy as Penn- 
sylvania in the delivery of titles on 
out-of-state cars. The certificate of 
title is mailed direct to the address | 
on the department form. Often,| 
upon check by police authorities, it | 


a vacant lot or a factory site. 


| The average tradein owner, who 
jis in the market for delivery of a 














|new car, reportedly walks into a 

dealership today ready to do or die 

in support of his belief that his old 

car is worth twice as much as the 

dealer can possibly offer him for it. 
* * * 


— buyers have never been 
any picnic to deal with. Tradi- 
tionally, they always think their old 
car has been insulted by a dealer’s 
appraisal. 

But today’s tradein buyer is the 
toughest, most difficult person to 
convince they have ever met, deal- 
ers Say. 

Today’s average tradein buyer, 
dealers report, is a person still 
suffering from the disillusion of 
another day —a disillusion that 
was nourished by policies of the 
Office of Price Administration 

(OPA), during and long after 
World War II. 

And, dealers fear, his tendency to 
appraise his old car’s worth, with- 
out regard for the normalcy of sup- 
ply and demand conditions, is like- 
ly to prove a big sales hurdle long 
after credit regulations are dead. 

* aw ak 
fee restrictions still pose the 
major barrier to closing a new- 
car sale, but dealers say that the 
publie’s misconception of used-car 
values constitutes another almost 
as big. 

Analyzing the public’s present 
frame of mind regarding tradein 
values, dealers recall that it all 
started at the inception of World 
War II when OPA placed all 
vehicles, both new and used, un- 
der price control. 

Such action, dealers say, had the 
effect of adding billions of dollars 
of inflationary value to the nation’s 
transportation without adding a 
penny to its real value. 

This was so, dealers say, because 
it was the public—the owners of 98 
percent of all the vehicles in exist- 
ence—which was offered temporary 
dollar benefits on a _ platter of 
“forced inflation” proffered by OPA. 
* * * 


|S pe OPA, dealers charge, con- 
stantly chose to ignore that 
it was the public which was able 
to usurp the benefits of price con- 
trols on automobiles, because the 
public’s actions couldn't be con- 
trolled. 

Dealers say they remember too 
well how the public was able to 
cash in nearly every time a vehicle 
was sold, whether it was sold to 
some individual or a dealer. 

They say they remember, too, 
that all the rules and regulations 
of OPA couldn’t stop the flood of 
“over-ceiling” deals. The public, 
dealers say, refused to do busi- 
ness on any other basis, with the 
result that vehicle wholesaling 
and retailing was taken over by 
individuals on a small scale—and 
by “opportunists” on a big scale. 

If cars should become in short 
Col. 1) 



















(Continued on Page 34, 


On the House . . . 





or prepare on stolen forms, regis- 
tration and operator cards to agree | 
with the title. 
Another method being used by} 
thieves to obtain certificates, PAA | 
reports, is to register the vehicle | 
they intend to steal in Massachu- | 


Area Parleys Set | 
For Mo. Dealers | 


JEFFERSON CITY, Mo.— The} 
Missouri Automobile Dealers Assn. 
lis planning a series of district 
meetings to be directed by Don E. 
Fitzgerald, MADA president. The | 
first will be held in Gallatin Oct. 2. 

During the same week, it is 
planned to hold meetings also in 
Kirksville and Wentzville. No meet- 
ings will be held the next week} 
because that period has been set} 
aside for the annual NADA mem-| 
bership campaign, according to} 
MADA officials. 

However, meetings for the bal- 
ance of the state will be resumed 
the following week. Dealers are be- 
ing urged to bring their managers 














eventually come into the used-car 
market, as well as people who live 
Index with, surround and influence, the | 
used-car buyer. 
More and more dealers are 
Advertising News ............... 28 changing to display advertising. 
PE FOU iors ccirsnreitendeees 41|\Here the story of the wonderful 
Auto Market Page .............. 18 || value of the used car can be told 
Automotive Ramblings ........... 14 lito the world at large so that the 
Coming Events 8 || utility value and the investment 
ent NOOO 25% fas vias eka eas 25 value of used cars will be more 
Dealer Ee er ee 16 generally accepted. 
ee Be Ae SMe wh UET HOE REO Ciepe = This development is to be encour- 
FOB eee ER S'E in SERA EE SS ARRAS 12 aged because the percentage of 
dames (Ned) VISES HVC SORE ees 13 used-car sales, as compared with 
jamais ~ Rated PEC EGER PORE S'S Oe 29 new-car sales, will increase, and 
ais bid SMR S 4 the successful marketing of used 
> otal alain ll cl aaa 34 cars will be, as it has always been, 
j Personnel (Factory) .............. 24 the key to profit in this trade. 
WUMORE RRUEED 4 ovis a kciccies enone 32 
Prices, Used-Car, Averages ....... 26 $200,000 Fire Hits Young 
Production by Makes ............ 37 The sales and service building 
| Registrations, Cars, Trucks .... 32,36 of Young Motor Co., Mineral 
SOOO cc cai esicae ncn con 22 Wells, Tex., has been damaged by 
; Washington Column ............. 9 fire to the extent of an estimated 
{ $200,000. 


and key personnel along to the 
parleys. 


Factory executives took a surprising interest in the big stock-car 
race held in Detroit last week. While not openly sponsoring any 
drivers, the auto makers nevertheless watched the event closely for 

: tipoffs on the good and bad points of their cars, 
and virtually all firms had top-echelon representa- 


tives present 
victory 
Chrysler division 


in his own 





Following Tommy Thompson’s 
1951 Chrysler New Yorker, 
officials staged a luncheon in his 


honor. Hudson tossed a dinner for the press fol- 
lowing the race... 


There’s still a 


posed boost in auto excises. Have you 
written 


customers 


good chance to defeat the pro- 
and your 


your senators? . Minne- 


sota dealer association was one of the sponsors of 


J a.recent dinner 
Wemhoff legislators ... 
100 percent membership . 
new members... 

Willys’ recent dinner, 


honoring top salesmen 


honoring Minnesota’s 300 state 


Washington State association has 
just added 18 new members; 27 cities now have 
Utah group has just added seven 


in a nationwide 


station wagon contest, was one of the best I've ever attended. I was 
particularly impressed by the youth and poise of this group of sales- 
men. Before the dinner which capped four days of entertainment in 
Detroit, the salesmen elected these officers to head their new Twenty 


rand Club: President, F. G. Michalson of Eugene, Ore.; 


Vice-Presi- 


dent, Charles F. Wiemars of Eureka, Calif.; Secretary, James Hollern 


sr., Windber, Pa., and Treasurer, T. 





Wesley Woodward of Houston. 


Pete Wemuorr, Editor, 
Automotive News 
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Reuther'’s Spending Tax Idea 
Would Jolt Auto Sales 


—* ubiquitous president, Walter P. (for Philip) 
Reuther, has come up with another scheme which, he 
says, will save America from inflation. He proposes that 
spending above specified exemption levels be taxed on a 
graduated basis (from 10 to 75 percent). 


* 7 * 


Reuther uses this example to illustrate his proposal: 
A family of four ($1,500 exemption each) would be 
liable under the spending tax only if its spending ex- 
ceeded $6,000 a year. If this family spent less than 
$1,000 above its exemption, the tax rate on this portion 
would be 10 percent; $1,000 to $2,000 above exemp- 
tions, 20 percent; $2,000 to $3,000 above ee 
30 percent; $3,000 to $5,000 above exemptions, per- 
cent; $5,000 to $10,000 above exemptions, 50 percent; 
over $10,000—75 percent. 


Bd 


It’s quite evident that Reuther proposed the spending tax 
to undermine the National Assn. of Manufacturers’ plea for 
a general sales tax, and in continuance of his attacks on the 
upper-income groups. Be that as it may... 


But we wonder if Reuther has given any thought to what 
effect his proposed spending tax would have on auto sales, 
upon which both he and one million of his union members 
depend for their livelihood. 


Does he realize that the purchase of an automobile, 
under his proposed levy, might cost the buyer from 
$600 to $1,200 in spending taxes alone? We believe that 
many persons would not buy cars under those condi- 
tions—and we doubt that Reuther has even given serious 
consideration to the possible effects of his proposal on 
his own union members. 





* % 


* * * 


Is This the Solution? 


NOW that the National Production Authority has finally 
placed the auto industry under the Controlled Materials 
Program, despite the objections of manufacturers, we sin- 
cerely hope that the system will make for smoother auto 
production. 


We have our doubts about whether CMP will solve produc- 
tion problems in industry, because experience with similar 
World War II controls was far from good. But we’ll have 
to try our best with it, at least until it is proved unworkable. 


Williams; Madison—John Wyngaard; | 
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Epitor’s Note: Following is one 
of a series of articles written 
especially for Automotive News 
by managers of the various state 
auto dealers associations: 


By George Dixon 


Mer., N. D. Dealers Assn. 


ally conceded as a mark of dis- 
tinction for any business, to display 
the wall card of 
its trade associa- 
tion. 

For many years 
all trade associa- 
tions have been 
steadily enlarging 
and improving 
their many serv- 
ices to members. 
Through these 
years the _ effec- 
tiveness of trade 





George Dixon 
|bringing improvements to their 
various industries has been con- 
stant. Today there are thousands 
|of trade associations in the nation 
|Which are recognized, at all levels, 
|as being necessary and of great 
importance. 

| Serving the automobile retail- 
| ers are some 80 local, state and 
national associations, The place 
these groups have taken among 
| the retailers themselves seems to 
be one of permanence. The pub- 
' lic has accepted them, govern- 
ment has recognized them in legis- 
lation and directives; their many 
accomplishments have brought 
much good to retailers and to 
the manufacturers, and they have 
become an integral part of this 
great automotive industry. 

An association, at whatever level 
it is established, is there for the 
purpose of perpetuating itself by 
rendering needed and _ necessary 
services to those businesses which 
support it. These services can take 
many courses and be of great vari- 
ety. My particular association re- 
lationship is at the state level in 
North Dakota and in the retailing 


end of the automotive industry. 
* * * 





N THIS article I assume that the | 


dealer, and/or distributor, is con- 
sidered an integral part of the 
business and is considered to be as 
necessary to its success as the man- 
ufacturing or engineering depart- 
ments are. Surely the investments 
by the dealers and the employment 
furnished by the dealers are equal 
to, or greater than, those of the 
manufacturers. 

From the public’s viewpoint, it 
is the dealer who counts most 
in the final selection of a car, 
because of the employment of 
personalities and the _ service 
which the customer expects to 
receive from the dealer after his 
purchase has been made. 

The automobile business had not 
been running very long before the 
manufacturers decided they needed 
an association, and one was formed. 
Also, in these early years, various 
dealer associations sprung up, The 
first one out here in North Dakota 
was established in the early 1920s 
but was rather short-lived. In the 
1930s, when NRA came along and 
big government started to entangle 
the retailers with government re- 
strictions and “Thou Shalt Nots,” 
etc., the North Dakota dealers got 
together and organized for good. 
The organization started then has 
continued even though it had a 
considerable recession in members 
following the close-out of NRA. 

* * * 


BOUT that time, NADA was re- 
juvenated, as were dealer asso- 
ciations everywhere. Since that 
time the dealers have seen the 
(Continued on Page 33, Col. 1) 
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10 Years Ago... 


T IS recognized, and quite gener- | 


associations in| 
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CHECK SHOWS 
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—— Letterbox 
readers . 


used, if you so request. 


Ex-Salesman Speaks 





In every form of business, “Ex- 
perience” is the main factor when 
employing key help—and salesmen 
are “The Key Help” in any busi- 
ness. Regardless of how smart an 
operator thinks he is, he MUST 
HAVE CUSTOMERS; regardless of 
his self opinion, he must have an 
outlet for his wares, and the only 
way is through his sales force. 

His salesmen are a reflection 

on his business. If they KNOW 
their product and can present it 
to the prospect, the prospect will 
listen, and most likely buy. But 
if this so-called salesman is inex- 
perienced and cannot present his 
merchandise intelligently, the 
prospect thinks just what he 
should about the salesman and 
the house he represents—and he 
doesn’t buy. 

The automobile situation may not 
be the same in every section, but 
in these immediate parts when an 
automobile dealer needs a salesman 
or salesmen (and every dealer 
needs producers all the time), the 
dealer usually advertises for— 
“Wanted automobile salesman, ex- 
| perience not essential.” In other 





The Big Story 


The Federal Reserve Board announced tentative plans for the 1941 
restrictions on credit sales. The terms were rumored at one-third 


down and 18 months to pay... 


OPACS announced that they were 


cutting by 10 percent the supply of gasoline available to fuel outlets 
in the eastern states, to reduce the consumption in that area... 


Ford displayed a model with an 


all plastic body. While still in an 


experimental stage, the company said that plans for mass production 
were under way, and that some of the dies for the model were already 


completed. 


From the files of Automotive News. 
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‘Plug for Experience . . . 


This is an open forum for the discussion of any subject of interest to our 
and your letters are welcomed. 
letters but you may sign your name with the assurance that it will not be 
Address Editor, Automotive News, Detroit 26, Mich. 
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words, he wants a man who does 
not know the score—the score of 
“whose house deal it is and whose 
it is not,” one who is not familiar 
with the “tricks of the trade,” one 
who won’t know what he is really 
entitled to in the way of commis- 
sions, bonus, etc. 


Once lately I heard a very large 
distributor say: “I would rather 
have 10 men barely making a liv- 
ing than one or two making a 
killing.” Not being communistic at 
heart, I asked, “why?” His answer 
was: “When a man is successful, 
he knows too much about the busi- 
ness and won't obey all orders and 
realize that he is NOT THE BOSS.” 


These attitudes are what caused 
so many good salesmen, or the few 
real good ones, to “pin hook cars” 
for themselves during the war and 
leave their “masters.” 

There is no business that really 
needs experienced men like the 
business does. No 
other business takes in trade-ins, 
and no other business gives the 
free service, concessions in every 
way that the automobile dealer 
and his sales force do at best. 





So why is it that most automobile 
dealers still prefer inexperienced 
|men? If a man can really show a 
|record, he cannot get a job. If he 
|can outsell the ‘house man’ or in- 
|side man, or some relative, he is 
|not wanted anywhere. Show me one 
dealer anywhere, especially in this 
section that values a real sales 
|record, and a real sober man that 
|can produce, in preference to someé 
\“yes man” that will never be on 
|his own, and will always be a “yes 
|man.” I will see that a statue is 
|built to this dealer by salesmen 
|who have made good, saved their 
|money and are now independent.- 
Roy Brooks, ex-Packard salesman, 
Columbia, S. C. 
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And Rocketing Demand keeps 
Oldsmobile Dealers in Enviable 
Competitive Position 


It’s easy to see why the “Rocket” is easy to sell! For Oldsmobile’s 
great high-compression engine has everything—power, economy, 
smoothness and a record for durability that’s unchallenged by any high- 
compression competitor! Over three-quarters of a million enthusiastic 
“Rocket” owners stand as proof that “Rocket” power is “Selling” 
power! The“ Rocket” is one of the major reasons that Oldsmobile is one 
of America’s “most wanted” cars! That’s why Oldsmobile dealers 
everywhere are in a top trading position today! That’s why Oldsmobile 
dealers are unanimously convinced...It’s SMART to BEwitthOLDS! 


‘rocker’ FIPS MOBILE 





AUTOMOTIVE NEWS, AUGUST 20, 1951 





Tommy Thompson (second from right), 


stock car race, receives the Speedway trophy from Jerry Sucher, vice-president of 
Speedway Petroleum Corp., following the race. Thompson drove a Chrysler V-8. From 
left to right are Clyde Boone, partner in B and B Motors (Chrysler-Plymouth), Louisville, 
where Thompson bought his car; Sucher; Charles C. Creedon, representing the birth- 
day sports committee; Thompson, and Bill France, president of NASCAR. 


Chrysler Bags Its First 


Thompson’s V-8 Leads Pack Home in ‘250’; 
Olds 88 Second, Nash Third 





By Sam Sampson 
Staff Writer 

DETROIT.—Two NASCAR new- 
comers grabbed honors at the 250- 
mile Detroit Anniversary race here 
Aug. 12, when Tommy Thompson, 
slightly-built sales engineer from 
Louisville, won his first major vic- 

tory in the stock car association 
circuit. 

The 
Thompson’s 
which also won 
NASCAR event. 

Thompson, who won the $5,000 
first prize and the 1951 Packard 
convertible presented by Packard 
Motor Car Co., roared his Chrys- 
ler through a field of 59 starters 
during the afternoon to cross the 
finish line about a half-lap ahead 
of Joe Eubanks, Spartanburg (S. 
C.) Oldsmobile 88 driver. 

Following the race, Thompson, 
who weighs a mere 128 pounds, told 
Automotive News that his car was 
equipped with Fluid-Drive, but that 
he had chosen standard steering 
rather than the power steering de- 
vice offered as optional equipment 
on the New Yorker models. He 
bought his car, he said, from B and 
B Motors (Chrysler - Plymouth), 
Louisville. 

“However,” he said, “my next car 
will have power-steering. While I 
don’t think I had the fastest car on 

the track. I’m certain I had the 
safest one.” 

Third place was taken’ by 
Johnny Mantz, Long’ Beach, 
Calif., driving his own Nash Am- 
bassador. 

Among the first 12 cars to finish 
were three Oldsmobile 88s, two 
Nashs, two Fords, one Chrysler, 
one Plymouth, one Pontiac, one 
Chevrolet, and a Mercury. 

The race was the chief sports 
event of Detroit’s 250th Birthday 
celebration, and included a parade 
of old and new cars by the auto 
manufacturers—the only parade of 
its kind during the birthday festiv- 
ities. Sixteen companies exhibited 
the oldest and the newest models 
they have produced. 

The highlight of the afternoon’s 
racing was the all-out battle for the 


second newcomer was 
1951 Chrysler V-8 
its first major 





‘Life Can Be Beautiful’ 


DETROIT.—To spectators, the 
250-mile stock-car race here last 
week appeared a wild thrill of 
speed, dangerous turns and sen- 
sational crackups. How about the 
drivers? Nash officials report 
that the day after the race, 
Johnny Mantz, who drove a Nash 
Ambassador to third place, or- 
dered a new Ambassador and 
asked for a radio. He says he gets 
bored running around the track. 





lead between Curtis Turner, driving 
an Oldsmobile 88, and Thompson, 
shortly following the 200th lap. 
Turner had led the field following 
a five-car pileup midway through 
the race, and was being tagged 
persistently by the Chrysler entry. 
Marshall Teague, a heavy favorite 
with the fans during the speed 
trials, dropped out of the race at 
about 160 miles. He lost an early 
lead to Fonty Flock, Atlanta Olds- 
mobile 88 driver, and was in the pit 
often with an overheated motor. 
The field was given the yellow 


winner of the 250-mile Detroit anniversary 


| 






flag five times for accidents that 
barred the track. The first, a seven- 
car pile-up on the southeast turn, 
eliminated six cars from the race, 
including third place Tommy Mel- 
vin, driving a ’50 Olds 88; Hershell 
McGriff, ’51 Olds 88; Frank Mundy, 
’51 Studebaker; Bill Holland, ’51 
Cadillac; Ed Benedict, 51 Hudson 
Hornet, and Ray Duhigg, '50 Olds 
88. 

The seventh car, a ’51 Plym- 
outh driven by Lee Petty, Greens- 








Victory Wave— 


On the Defense Production Front... . 





Briggs to Build B-52 Parts 


By Bob Gordon 
Associate Editor 

DETROIT.—Briggs Mfg. Co. an- 
nounced last week that it has 
signed a “multi-million” dollar con- 
tract with the Boeing Airplane Co., 
Seattle, to build major assemblies 
for B-52, eight-jet heavy bomber. 

Another major subcontracting 
assignment went to Kaiser Metal 
Products, Inc. The company said 
it had agreed to make wings for 
the Canberra twin-jet light bomb- 
er to be built by the Glenn L. 
Martin Co. 

W. D. Robinson, Briggs presi- 
dent, said that an extensive engi- 
neering and tooling program is al- 
ready under way on the B-52 as- 
signment. 

Most of the work will be done in 
a plant being built here, Robinson 
said. He estimated actual produc- 
tion would start early next year. 

Robinson also revealed that 
Briggs is involved in contract nego- 
tiations with Boeing to produce 
control surfaces for C-97 cargo air- 
craft. 

Under the B-52 agreement, 
Briggs will build wings, flaps, 
elevators, rudders, fins, ailerons, 
bomb-bay doors and _ landing 
wheel well doors. 

Kaiser Metals said it was re- 
habilitating its Bristol (Pa.) plant 


Hudson Handling 
Own Distribution 


In Denver Zone 


DENVER.—Hudson dealers in the 
Rocky Mountain area have been 
placed under the Kansas City of- 
fice of Hudson Sales Corp. 

About 45 of the 60 dealers in five 
states who formerly operated under 
the Denver distributorship of Fred 
Ward, Inc., met here during the 
week for details on the shift. The 
Ward distributorship has gone into 


| warehouse at a cost of $1,000,000 to 
handle the assignment to build 
| wings for the Canberra bomber. 

| The company said it would add 
| 200,000 square feet of floor space 
|to its present facilities and would 
probably need 7,000 more employes 
|for the aircraft work. 

| Elsewhere on the defense con- 
tract front, AC Spark Plug an- 
nounced receipt of an order for 
|gyroscopic gunsights from the Air 
| Force, while Oldsmobile and Cadil- 
lac reported progress on their mili- 
|tary assignments. 

Size of the AC order was not 
revealed, but the company said 
the gyroscopic gunsights will be 
used on fighter plane machine 
guns. Production will be in the 
firm’s Flint plant. 

Cadillac last week observed the 
first anniversary of its occupancy 
|}of the tank plant in Cleveland. 
The company now has 5,600 em- 
| Ployes turning out T-41 Walker 
Bulldog light tanks, and the size 
|}of its initial $110,000,000 contract 
|now totals “roughly half a billion 
dollars.” 

Oldsmobile announced letting of 
a contract last week for construc- 
tion of the plant in Lansing where 
it will make parts for the J-65 
Sapphire jet engine. The plant will 
be the largest in the Lansing area, 
the company said. 
| In Washington, the Defense De- 
| partment made public a Munitions 
Board report of prime military con- 
tracts grouped by states for the 11 
months from July of last year 
through May of this year. 

The report covered $21,019,- 
955,000 of the total of $23,741,286, 
000 for all contracts reported to 
the Munitions Board during the 
period. 

New York led the list for the 
period with 18.3 percent of the dol- 


U. S. Sales Levy 
Held Possible in 





bankruptcy. 

Cc. A. J. Hadley, Hudson general 
sales manager, presided over the 
meeting and announced that the 
company had reached no decision 
on a new distributorship franchise 
in Denver. A factory zone office is 
possible, he said, but there have 
been several applications for the 
distributorship. 

Temporarily, dealers in the five 
states formerly served by Ward 
distributorship will receive their 
cars, parts and company services 


1952 by Taft 


WASHINGTON. — Congress will 
have to consider some form of sales 
tax next year, Sen. Robert A. Taft 
warned last week. 

Taft, a member of the Senate 
Finance committee which is writ- 
ing this year’s tax bill, said that 
the alternative is several years of 
deficit financing. 

He said that any sales tax would 
have to be imposed for a specific 


Flashing past the stand in the final lap|through the Kansas City office,|PUrTpose such as national defense 


of the 250-mile Detroit stock car race, 

Tommy Thompson, driving a Chrysler New 

Yorker, waves his hand in answer to the 

checkered flag. Thompson drove through 

and around several pile-ups to win the 

race. Only 24 of 59 cars finished the race. 
*” * * 


boro, N. C., was rolled back on its 
wheels, and continued the race in 
a badly banged-up_ condition. 
Without a windshield, and with 
the top smashed down in the rear, 
he donned goggles and a mask 
and continued the race, taking 
13th place in the final tally. 

A second smash-up, involving five 
| cars, took place on the same turn at 
}about 125 laps. This eliminated the 
leader at the time, Fonty Flock, 
driving a 1951 Olds 88. The other 
four involved were: Bob Greer, ’51 
Olds 88; Bill Myers, ’51 Plymouth; 
Tony Suligoy, ’51 Packard, and | 
Jack Smith, ’50 Plymouth. None of | 
the drivers was injured in the| 
various accidents. 





Hadley said. 
Seat Belts Save 
a e 

Drivers in ‘250’ 

DETROIT.—During the 250-mile 
stock car race here last week, 16 
cars were involved in smash-ups, 
and yet no driver was seriously | 
injured. According to the technical | 
committee and the safety directors, 
the protection lay in the safety 
belts and crash helmets that the 
drivers must use in NASCAR 
events. | 

“The seat belts, which are fas- 
ened to the frame of the car itself, 
keep the drivers from slamming 
against the steering wheel, or going 
headlong through the windshield,” 
the committee reported. “Crash 
helmets also reduce the danger of 
skull injuries during the smash- 
ups.” 





and for a limited period. He said 
it should be in the open and not a 


| “hidden tax.” 


Taft indicated that a sales tax 
would involve a bitter fight and 
probably a presidential veto. He de- 
scribed it as a “substantial depart- 
ure from our policy.” 

Meanwhile, he added “five or six 
billion more _ probably can be 
squeezed out under the present tax 
system without killing anybody.” 





AUG. 15 

(Sold 48 units out of 98 offerings.) 
BUICK—’'50 Super Riviera coupe, $1,- 

970*. ‘47 Special 2-dr., $760. 
CADILLAC—'47 (62) conv., $1,350*. 
CHEVROLET—’'51 FL Deluxe 4-dr., 

$1,675. '50 FL Deluxe 2-dr., $1,255; 

SL Special 4-dr., $1,230. '49 SL De- 

luxe 4-dr., $1,015, '46 FM 4-dr., $595. 


DODGE—’51 Meadowbrook 4-dr., $1,- 
695*. '50 Coronet club coupe, $1,540*. 
'49 %-ton pickup, $680. 

FORD—'51 Victoria, $1,955. '50 Deluxe 
(8) 4-dr., $1,225; Deluxe (6) 2-dr., 
$1,025. '49 Custom (8) 2-dr., $960; 
Deluxe (8) 4-dr., $915, $875; 2-dr., 
$875, $870. '46 SD (8) 2-dr., $575. 

KAISER—’51 Deluxe 4-dr., $1,450. '49 
Special 4-dr., $840, $800. '48 Special 
4-dr., $510. 

MERCURY—’47 4-dr., $755 

NASH—’50 Statesman 2-dr., $1,125; 
Rambler conv., $1,125. °'48 (600) 4- 
dr., $715. ‘'47 Ambassador 4-dr., 


$625. '46 (600) 4-dr., $465. 

OLDSMOBILE—’49 (88) club coupe, 
$1,400*. '47 (98) 2-dr., $750. "41 (66) 
4-dr., $255. 

PLYMOUTH—’51 Concord 2-dr., $1,365. 
’'47 SD 4-dr., $740. ‘46 SD 2-dr., 
$600; Deluxe 4-dr., $560, $510. 

PONTIAC—'51 Chieftain (8) Catalina, 
$2,375*; 4-dr., $2,060*; SL (6) 2-dr., 
$1,725°. '48 SL (6) 2-dr., $895. '47 
Torpedo (8) 2-dr., $795. 





Nash Healy Goes Through Paces— 


George W. Mason (at wheel), presiden 


t of Nash, is shown with Donald Healey, 


English sportscar builder, when the two recently attended a demonstration of the 


sportscar's cornering and maneuverability 
tion was attended by Detroit area Nash dea 


in competitive situations. The demonstra- 
lers and company officials. 


STUDEBAKER—'50 Champion 2-dr., 


$1,120. 









Used-Car Bulletin from Detroit... 
Latest Auction Prices 


(Aptco Auto Auction. Sale every Wednesday.) 


Other Auction reports are on Pages 26-27 


lar volume reported. California wa: 
second with 13.4 percent, and Michi 
gan was third with 7.8 percent. 

The compilation did not includ 
all contracts let during the period 
the Munitions Board explained. I 
addition to many other exceptions 
the report also excluded: 

Navy contracts of less than $5, 
000; Air Force contracts of les: 
than $10,000, and Army contracts o! 
less than $5,000 for the period Jul) 
through December (1950), and 
Army contracts of less than $10,000 
in the period following January of 
this year. 


Chevrolet Joins 
Round of Hikes 


In Truck Prices 


DETROIT.—Eight weeks after 
price changes by its major truck 
competitors, Chevrolet last week 
posted increases averaging 3 per- 
cent on the division’s commercial- 
vehicle line. 

The Chevrolet truck price hike 
of 3 percent compared with a 
Dodge boost, ranging from 1% to 
6 percent, effective June 15; a 
Ford increase, averaging 3.8 per- 
cent, effective June 19, and an 
international Harvester reduc- 
tion, June 20, of from 3.4 to 6.4 
percent on %-ton through 1%- 
ton models. 


Announcing the higher’ truck 
prices, Chevrolet stated its move 
“follows the procedure adopted 


some time ago by the majority of 
truck manufacturers under Ceiling 
Price Regulation 30.” 

CPR 30 permits truck and parts 
manufacturers to pass along in 
prices certain of their increased 
1951 costs. The regulation is now 
being re-examined to incorporate 
the requirements of the Capehart 
cost amendment in the new De- 
fense Production Act. 

Chevrolet truck dealers are 
guaranteed their full discounts 
on the elevated truck prices, under 
OPS’ own CPR 29 and the Her- 
long amendment in the Defense 
Act. 

Harvester’s action in reducing 
light-model prices was explained 
by the company as a competitive 
step, not required by CPR 30. 

The formula used in CPR 30 
and CPR 22, featuring fixed “cut- 
off” dates for materials and labor 
costs, has formally been announced 
as a target for passenger cars. Car 
makers requested a coverage under 
a CPR 30-type formula in a meeting 
July 10 with OPS officials. 


Idaho Gas Tax Receipts 
BOISE, Id.—Idaho gasoline tax 
receipts totaled $9,714,096 during 
the first 11 months of the current 
fiscal year, an increase of 6.81 per- 
cent from a year ago, reports state 
Tax Collector P. G. Neill. 
























AUG. 8 
(Dealers seemed to be holding back 
to see what’s going to happen. Sold 

63 units out of 75 offerings.) 

BUICK—’'49 Super 4-dr., $1,250*. ‘48 
Super 4-dr., $925; RM 2-dr., $1,005. 
‘47 Special 4-dr., $755. °'46 conv., 
$525. °39 Century 4-dr., $175. 

CHEVROLET—’51 SL Deluxe club 
coupe, $1,530, ‘50 SL Deluxe 2-dr., 
$1,315, $1,275; club coupe, $1,200; 
conv., $1,410; Suburban carryall, $1,- 
060, °'49 FL Deluxe 2-dr., $1,170 
$1,100; SL Special 2-dr., $1,020. 

CHRYSLER—'49 Windsor 
$1,495; 2-dr., $1,435. 

DeSOTO—’'49 conv., $1,380*. 

DODGE—'49 ‘%-ton pickup, $735. ‘48 
Deluxe 4-dr., $860; business coupe 
$770. 

FORD—’50 Custom (8) 
$1,300; Deluxe (8) 2-dr., 
Custom (8) 2-dr., $1,085; 
4-dr., $920; business coupe, 


2-dr., $1,310 
$1,075. 
Deluxe (8) 


$800. 


HUDSON—'48 Super (6) 2-dr., $810. 
KAISER—’48 4-dr., $700. 
MERCURY—'50 2-dr., $1,440. ’47 conv., 


755. '46 conv., $670. 
NASH—’49 (600) 4-dr., $900. 
bassador 4-dr., $835, $800. 


‘48 Am- 


club coupe, j 


"49 | 


'47 (600) i 





' 





4-dr., $650. °'46 Ambassador 4-dr., ; 
$590. 
OLDSMOBILE—’49 (88) club coupe, i 
$1,345*. ‘48 (66) 2-dr., $875. 
PLYMOUTH—’49 SD 4-dr., $1,100, $1,- 
070, '47 SD 4-dr., $735. '46 Deluxe 
4-dr., $570. : 
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' Most complete, detailed analysis of 
- NEW YORK AUTO REGISTRATIONS 


riod 


& First 6 months of 1951 
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HE Journal-American survey gives you both 
the first and most complete picture of new 
car sales in New York for the first six months of 
1951. In addition to total sales, private sales are 
broken down separately from taxi and fleet 
sales, giving an accurate line on the buying 
preferences of private owners, and showing the 
sales rank, percent of field of all makes, borough 
by borough, in 115 sales districts. With com- 
petition rising and selling problems becoming 
more prevalent and pressing, it is more impor- 
tant than ever to get the facts. A Hearst Adver- 
img Service man will be glad to show you the 
r iB pbile Registrations survey and dis- 
your New York sales plans. 
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Eight Makes Involved .. . 





_ AUTOMOTIVE NEWS, AUGUST 20, 1951 


Four Close Battles 
Feature Sales Race 


a production under govern-|jousting for 16th, and Lincoln and 


ment control for the last half 
of this year, the new-car sales race 
has taken on something of the na- 
ture of an automobile race where 
the flag is out to “hold your posi- 
tion.” 

That was not the case in the 
first half of this year, but the 
race still worked itself into what 
has become almost a traditional 
pattern. 

At least the pattern was tradi- 
tional for the top five entries. From 
that point, however, there was con- 
siderable jockeying. And, as often 
happens, some of the best battling 


went on back in the pack. 
+ * * 


OR CASES in point, take the 
scrambles of Dodge and Olds- 
mobile vying for sixth place, Hud- 
son and DeSoto questing for 12th, 
Kaiser and its stablemate Henry J 








TANNERS’ 


COUNCIL OF AMERICA «+ 


Willys trying for 18th. 


These four “races within a race” 
have been close since the start of 
the year, with first one make and 
then the other surging ahead. The 


races are still close. 

At the halfway point at the 
end of June, here’s how the sales 
contestants in the four skirm- 
ishes stood: Dodge had a lead of 
4,965 over Oldsmobile for sixth 
place; DeSoto was 1,166 units 
ahead of Hudson for 12th; Kai- 
ser led Henry J by 130 units for 
16th, and Willys had a margin of 
309 units over Lincoln for 18th. 


These eight opponents have been 
in tight races since the 
year began. In three of the four 
“races,” the lead has been held by 
first one opponent and then the 
The fourth setto, between 


involved 


other. 


' A? 4 





Buick for Arkansas Safety Council— 


Confidence in the Arkansas safety council was manifested by H. T. Crawford (right), 
president of Crawford Motor Co., Benton, Ark., when he presented this 1951 Buick to 
the council. The car will be used in council field work. Here, Dr. Matt L. Ellis, president 
of the safety group, accepts the car from Crawford. 





former in front since the year be- 
gan. 
+ * * 
jos margin of 4,965 new- 
car sales over Oldsmobile at 
the end of the first half of the 


year was achieved mainly in June, 


when Dodge outsold Oldsmobile by 


4,130 units. 


The Chrysler Corp. entry out- 


Kaiser and Henry J, has seen the| sold its GM rival in January and 


Mr. Salesman: Here’s a feature of this car that adds to its comfort and value. The fellow 
who designed it used genuine leather in upholstering the front seat and all points of 
wear. See how the smart color of the leather fits the whole scheme . . . gives it a 


custom finish. 


February, but Oldsmobile came 
back to outsell Dodge in March 
and April. 

At the end of the first four 
months of the year, Oldsmobile had 
a margin of just 79 units over 
Dodge, the totals being: 

Oldsmobile . véwivevevsveves MOO 

SEINE sx kt inuacboichyeniviivcicivvesice OME 

Dodge regained the lead in May 

(Continued on Page 36, Col. 3) 





Mrs. Customer: That is smart. And now I'll be able to get in and out of the driver’s seat 
easily—without my coat clinging to the upholstery, 


Mr. Customer: Yes, my dear, you’re usually in the “driver’s seat,” but I’ll appreciate 
the longer life it will give the car. 


the car. 


American Leather Manufacturing Company, Newark, N. J. 


Blanchard Bro, & lane, Newark, N. J. 


The Lackawanna Leather Company, Hackettstown, N. J. 


Mr. Salesman: You’re right, sir; and when you trade it in, I’ll be able to get more for 


For distinction, durability and sales appeal nothing takes the place of GENUINE LEATHER 


THE UPHOLSTERY LEATHER GROUP 
100 GOLD STREET > 


Radel Leather Manufacturing Company, Newark, N. J. 


NEW YORK 38, NEW YORK 
The Ashtabula Hide & Leather Company, Ashtabula, Ohio 


Delaware Tanning, Inc., New York, N. Y. Eagle-Ottawa leather Company, Grand Haven, Michigan 





sf Coming Events 


'Gas Price War Seen 
Spreading in 2 States 


war, 
ago in 
|spread for more than 40 miles into 
Indiana and across the river into 
Kentucky, it is reported here. 


Dealer Conventions 


Sept. 13-16 — Federation of Automobile 
Dealers' Assns. of Canada, Banff, Alta. 

Sept. 16-18—28th Annual Convention, New 
York State Acto Dealers Assn., Saga- 
more hotel, Bolton Landing, Lake 
George, New York. 

Sept. 16-18—Annual convention of Ken- 


tucky Automobile Dealers Assn., Ken- 
tucky Lake, Gilbertsville, Ky. 

Sept. 17-18—Convention of Wisconsin Au 
tomotive Trades Assn. Hotel Schroeder, 
Milwaukee. 

Sept. 24-25— New Mexico Automobile 
Dealers Assn. annual convention, Murray 
hotel, Silver City, N. M. 

Sept. 24-26—National Truck Body Manu- 
facturers and Distributors Assn., annual 
convention, Haddon Hall, Atlantic City 
J 

Sept. 27-28—Convention of Kansas Motor 
Car Dealers Assn., Town House, Kansas 
City, Kans. 

Sept. 27-28—33rd Annual Convention, New 
Jersey Automotive Trade Assn., Hotel 
Traymore, Atlantic City, N. J. 

Sept. 30-Oct. I-2— Automobile Dealers 
Assn. of Alabama, Inc., annual conven- 
tion, Buena Vista hotel, Biloxi, Miss. 

Sept. 30-Oct. 2— South Carolina Auto 
Dealers Assn. convention, Myrtle Beach 
(Ocean Forest hotel). 

Oct. 1-2—32nd annual convention, Minne- 
sota Automobile Dealers Assn., Radisson 
hotel, Minneapolis. 

Oct. 4-6 — Pennsylvania Automotive Assn. 
annual convention, William Penn hotel, 
Pittsburgh. 

Oct. 5-7—Iidaho Auto Dealers Assn. con- 
vention, Sun Valley. 


Oct. 7-9—The South Dakota Automobile 
Dealers Assn. 1951 annual convention, 
Mitchell, S. D, 

Oct. 14-16 — Tennessee Automotive Assn. 
convention, Buena Vista hotel, Biloxi, 
Miss. 

Oct. 21-23 — Florida Automobile Dealers 
Assn., 1951 Annual Convention, Tampa 


Terrace hotgl. Tampa, Florida. 

Oct. 21-23—Georgia Automobile Dealers’ 
Assn., General Oglethorpe hotel, Savan- 
nah, Ga. 

Oct. 29-30—Annual Convention, Ohio Au- 
tomobile Dealers Assn., Dayton Biltmore 
hotel, Dayton, Ohio. 

Nov. 3-6—Texas Automotive Dealers Assn., 
Shamrock hotel, Houston. 

Nov. 4-5—Texas Used Car Dealers Assn. 
1951 convention, Waco, Texas. 

Nov. 7-9—American Society of Body En- 
gineers, sixth annual technical conven- 
tion, Rackham Memorial building, 
Detroit. 

Nov. 14-15—Annual meeting of Oklahoma 
Automobile Dealers Assn., Skirvin hotel, 
Oklahoma City. 

Nov. 19-2i—Automotive Trade Assn. of 
Virginia convention, John Marshall hotel, 
Richmond, Va. 

Nov. 27-29—Annual convention of National 
Used Car Dealers Assn., Hotel Tampa 
Terrace, Tampa, Fla. 

Dec. 6—Utah Automobile Dealers Assn. 

Dec. 7-8— Annual convention, Montana 
Automebile Dealers’ Assn., Placer hotel, 
Helena, Montana. 

Jan. 27-30, 1952—NADA convention, Wal- 
dorf-Astoria hotel, New York City. 

* * * 


Dealer Auto Shows 
March 29-Apr. 6, 1952—1952 Seattle Auto 
show, sponsored by Seattle Automobile 
Dealers Assn., Field Artillery Armory, 


Seattle. 
* * * 


Aftermarket Shows 


Feb. 28-March 2, 1952—i952 Pacific Auto- 
motive show, Pan Pacifis auditorium, 
Los Angeles. 

* * * 


General 
Aug. 21-24—5th Annual Session, National 
Congress of Petroleum Retailers, Hotel 


Sherman, icago. 
Sept. 3-7—120th National Diamond Jubi- 
lee meeting, American Chemical So- 


ciety, Hotel Staller, New York City. 
Sept. 12 — American Petroleum Institute 
(Lubrication committee business meet- 


ing), The Traymore, Atlantic City, N. J. 
i 12-14— National Petroleum Assn., 
he Traymore, Atlantic City, N. J. 


Sept. 24-26—National Truck Body Manu- 
facturers and Distributors Assn., annual 
convention, Haddon Hall, Atlantic City, 
New Jersey. 

Oct. 4—i2th Anniversary Dinner of Auto- 
mobile Old Timers, Hotel Book-Cadil- 
lac, Detroit, 

Oct. 8-12—39th National Safety Congress 
and Exposition of National Safety Coun- 
cil, Stevens Hotel, Chicago. 

Oct. 14-19—World Metallurgical Congress, 
Statler hotel, Detroit. 

Oct. 24-31—Annual meeting, National Lu- 
bricating Grease Institute, Edgewater 
Beach hotel, Chicago. 

Nov. 5-8—Annual Meeting, American Pe- 
troleum Institute, Chicago. 

Dec. 5-7—Annual convention, Motor and 
Equipment Wholesalers Assn., Stevens 


hotel, Chicago. 
* * 


Engineering 
Sept. 10-13—Society of Automotive Engi- 
neers, tractor and production forum, 


Schroeder hotel, Milwaukee. 

Oct. 29-31—Society of Automotive Engi- 
neers, transportation meeting, Knicker- 
bocker hotel, Chicago, 


LOUISVILLE.—A gasoline price 
starting about three weeks 
Jeffersonville, Ind., has 


Gasoline prices are 6 or 7 cents 


below normal price markers, and in 
some cases, have slipped as low as 21 
cents for regular and 23 cents for 
premium. The war is said to be af- 
fecting both minor and major com- 
pany stations. 
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. wishes of the executive branch of 
AUTOMOTIVE WASHINGTON , the government, and 2. Whether 
a a a ee a the 38-year-old Federal Reserve Act 
and the seven-man board that 
administers it have been “function- 


Truman Ready to Name} J Ss aera oe eee , enti pos iio sod 
| Renegotiation Board ee : | a 
50 ‘Major’ Price Cases 


should be made.” 
| 
: oe — 
By William Ullman pe 7 DWARD MORGAN, OPS price 
| See eee enforcement director revealed 
j i i i ° last week that his office was in- 
OME time this week President Truman probably will name | gyjn¢ Chevrolet Dealers Honor Beauty— nat wee his office was in- 
J the delayed renegotiation board, ending about five vestigating more than 50 “major 
e e ° MA & ° sand Applegate Chevrolet Co. and Summerfield Chevrolet Co., Flint, saluted the Cherry | cases of alleged price ceiling viola- 
months of industry uneasiness and clearing the way for the Queen of Michigan in conjunction with the crowning of James Jacobs as King of the | tions that could result in the return 
elimination of excess profits in the multi-billion-dollar de- | Soap Box Derby in front of the otty == —— Chevrolet convertibles | (6 sy 5roximately $10,000,000 to con- 
fense program. Set up as an > | transported the queen and her court from Detroit to Flint. és | eutners or the goverment. No ae 


. > yw five-man Senate- oe ‘ 
independent agency under | Souse sabsommittes voted to hold | Democrat and a long-time critic major objectives of the inquiry | tails on the cases were provided, 
the Renegotiation Act of | public hearings on the subject next! of the FRB, is chairman of the | will be to determine: |but Morgan said many involve 
1951, which was signed by | January. Congressional group that voted 1. Whether the board should be | some of the largest business con- 
the President on March 23, the Rep. Wright Patman, Texas | the action. Patman said the |made “more responsible” to the'cerns in the country. 

board is charged with determining | ——————————_- ——<—_—_—_—__—_— manna a 
whether any contractor who does a 
minimum of $250,000 worth of de- 
fense business a year has made 
excessive profits. 

The delay in naming the board 
was explained by a Presidential 
aide, who said there has been no 
hurry since there has been no 


” 
work for the board to do. “But | W 
things are moving now,” he 
added, “and nominations should 
be along shortly.” First, the 


'" 


Washington Correspondent 





, ee OL 


President has to 
consider the 
recommenda- 
tions—one each 
—made by the 
Secretaries of 
the Army, Navy 
and Air Force 
and the General 
Services Ad- 


ministrator, al- 4 
= seme i for B-W Overdrive 
other person 
and designate a 

chairman. All are to be civilians. 

The delay actually has caused no | 
backlog of work, according to} 
Frank Roberts, chairman of the | 
Armed Services Renegotiation Pol- 
icy and Review Board, the govern- 
ment’s top expert in this field. 

* + * 







William Ullman 


Scrap Dearth Tackled 


Lara Chief Manly Fleisch- 
mann says that the most seri- 
ous problem which now threatens 
to impede full production of steel 
is the shortage of scrap, and he 
declares that the full cooperation 
of the steel industry is needed to 
solve this problem, 

Fleischmann warns that unless 
the industry can do the job of re- 
covering scrap on a voluntary basis, 


a 
which he says he prefers, the al- Fe 17] 
ternative would be for the govern- A 
ment to recruit a staff to undertake Wy ied a 
the job. Ve 
Steel industry representatives hg 
are determined to get behind the LOTT 
scrap drive and have submitted a A 
plan for enlisting the services of 
salesmen for various steel com- 
panies to canvass their territor- 
ies in an effort to uncover 
dormant and obsolete industrial 
equipment which can be scrapped. 
The steel picture has been dark- 
ened by the recent floods in the 


Kansas City area, and NPA officials 
say that substantial supplies of 
structural steel probably will have 
to be diverted to repair damaged 
structures. 
Meanwhile, mobilization officials 
are blaming some segments of in- 
dustry instead of government plan- 
ners for production difficulties | 
being encountered under the pres- | - 


In the grueling 840-mile Mobilgas Economy Run for 1951— 
supervised by the AAA—the 15 best miles-per-gallon records were 


made by stock cars equipped with Borg-Warner Overdrive. 


Every year since the start of this annual contest, the ton-miles-per-gallon 
grand sweepstakes winner has been equipped with this famous 


engine-saving, gas-saving B-W transmission unit. 


Offeréd\on many leading makes of cars, B-W Overdrive cuts 


engine revolutions 30% ... gives up to 3 miles ‘‘free” in every 10. 

ent CMP. § § P 

Although Fleischmann admits | : : ; Toate it 4 i 

F ree qo P -vement, B-W Overdrive 

CMP has created some confusion, | An outstanding automotive engineering achie rc 
he contends that “in the main CMP : W’s W; Tan ery. Patt a tvpical | i 
i -W’s Warner Gear Division... a typical example o 
is working out very well.” He says} dasa by A . Q at ie 
that some manufacturers are hav- | Borg-Warner’s Phe tet ael4t set ae ie Me resets Core) eyaereliastelem (org 
ing trouble placing orders author- | ‘ ; ; 
ized by third quarter CMP allot-| the automotive industry. 


ments because other manufactur- | 
ers, in “violation” of existing regu- | 
lations, have: 

1. Failed to cancel or adjust out- | 
standing orders that exceed the 


limitations on the use of materials 
by authorized production sched- 
ules; 2. Placed duplicate orders | asd 
with different suppliers, and 3.| 
Placed orders for delivery in a| Da 
Single month for more than the 
authorized 35 percent of the total 
quarterly allotment they can re-| 
ceive in one month. | 
+ * * | 
| 
| 


FRB in Spotlight : ; 
AN INITIAL step toward a pos- , ) 
sible overhaul of the Federal 





Reserve System was taken the| 


eae? a eee hU.hlUr 
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From Soft Vwiiallns to Hard Cookies ... 





How to Handle Car Customers 


By Don McNeil 
Staff Writer 
S THERE a sales. psychology 
based on a customer's profession, 
physical build or age? 
Automobile salesmen think there 
is, according to an Automotive News 


survey of dealers in the Detroit 
area. 
Doctors, dentists and nurses 


are the easiest to sell, most sales- 

men reported. Conversely, engi- 

neers, artists and lawyers make 
closing the sale a problem, 

Be prepared to take considerable 
time with slender, tense customers 
and pipe smokers, the survey 
shows, and be ready to haggle over 
the price with the foreign-born. 

Above all, the salesmen say, never 
try to close the sale with a husband 
until you've sold the little woman. 

* + ok 
have their own| 
observations and explanations 
of these group. characteristics, | 
which may or may not agree with | 
the convictions cf the psychologists. | 


HE salesmen 





| The medical profession, the sales- 
/men believe, is just too wrapped up 
in its own trade to build sales 
| resistance. They are principally in- 
|terested in a car’s dependability; 
don’t need to be sold on its neces- 
sity, and reach their decision to buy 
quickly. 

Engineers and artists, on the 
| other hand, are mechanical and 
design minded. They want to 
know everything before they buy 
—engine, materials and general 
| history, It takes a top salesman 
to sell them. 

Lawyers, according to one sales- 
man, are just difficult because they 
|seem to have so much more time. 
“They spend less of the day lawyer- 
ing,” he said. 

Different treatment is also recom- 
mended for different age groups. 
|Youth is less decided on what it 
wants, more intrigued with design 
|and speed. 

* * + 
| BEYOND middle age, however, 
the salesmen don’t _emphasize | 





SALES 


wae LiIBERGLAS 





AEROCOR Is Now 
Being Used By Most 
of the Leading Car 
Manufacturers 
Because It— 


Has exceptional 
thermal- acoustical 
value. 


Is made of soft, re- 
silient, superfine fibers 
of glass that won't 
mat down. 


Fabricates easily with 
die, knife or scissors. 
May be wrapped, 
sewn, tacked, taped, 
pasted or cemented. 


Won't burn, rot, cor- 
rode, shrink, swell, 
stretch, disintegrate or 
absorb odor, 








AEROCOR is used in these 


to control sound and temperature 





RUE ST ORR BANS A Be eek ee Sal 


to the dealer down the street. 





locations 


speed at all. The method described 
by one is to get the oldster sitting 
down and relaxed, then discuss 
safety features, dependability and 
comfort. 

While there were minority opin- 
ions on most of the above groups, 
there was one customer classifica- 
tion upon which opinions were 
unanimous—the married couple. 

Wives will usually make the | 
final choice on body design, color | 
and trim, the salesmen say. They | 
aren’t interested in mechanics 
and often don’t question the 
price. 

The “experts” on women among 
the salesmen said they find going | 
directly to the interior trim, safety | 
features and ease of operation is 
the best approach. Even mention of 
transmissions or chassis, unless the 
man of the family is around, is 
liable to send her mind wandering 


+ * * 


| John Vargas, Stratford, Conn., 





Mone smartest procedure, quipped 
one | Salesman, is to “Sell hubby 








K-F Sales Winners in New York— 


Six dealers in the Kaiser-Frazer New York sales area received ‘President's Award" 


wrist watches for their records in the K-F 


“Big 5"° demonstration-sales campaign. Left 


to right, standing, are Charles Tishman, Brooklyn, N. Y.; John Nicolosi, Garfield, N. J.; 


Grossman, Lyndhurst, N. J.; 


and Ed Petrecca, New Rochelle, N. Y. Seated are Bernie 
John Starling, assistant regional manager; L. P. Randall, 


New York regional manager, and Ray Milligi, Bethpage, L. |. The watches were pre- 


sented by Edgar Kaiser, K-F president. 


the engine and sell the car to the 
little woman.” 

Selling in 
summed up: 

“Know your product, know its 
history, But by all means be a 
student of psychology—normal and 
abnormal.” 


general might be 








OWENS 


when you insulate 


with fibers of glass. 


COR 


NING 


AEROCOR* 


You reach the prospect with something 


he and his wife can understand 


for quiet and all- 


weather comfort with AEROCOR 

and AEROCOR goes a long way to offset 
permanently the NOISES which 
might go with the modifications and 
short-cuts, and the longer owner- 
driving, that may lie ahead...OWENS- 
CORNING FIBERGLAS CORPORATION, 
516 New Center Bldg., Detroit 2. 
Phone Trinity 3-4400. 


*Fiberglas (T. M. Reg. U.S. Pat. Off.) and Aerocor are trade-marks 
of Owens-Corning Fiberglas Corporation for products made of or 
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(Rudd to Leave 
Buick for Deal 
On West Coast 


FLINT.—Robert E. Rudd _ re- 
signed as Buick’s assistant general 
|sales manager last week to accept 
| a Buick dealer- 
ship in California. 
His resignation 
will be effective 
late this fall. 

Albert H. Bel- 
fie, general sales 
manager, an- 
nounced the ap- 
pointment of Ed- 
ward C. Loppnow, 
present special 
representative on 

R. E. Rudd defense projects 
|in Flint, as administrative assistant 
to the general sales manager. 

In this capacity Loppnow will be 
in charge of all sales department 
staff operations at Flint. The ap- 
pointment will be effective early 
this fall. 

Belfie also announced personnel 
changes in Buick’s sales organiza- 
tion, effective immediately: 

Glenn D. Wilson, from zone man- 
'ager at Pittsburgh to zone manager 
at Cincinnati; J. A. Mayer, from 





E. C. Loppnow Glenn D. Wilson 
district manager at Boston to as- 
| sistant zone manager at Cincinnati. 
M. H. Sippel, from assistant zone 
manager at Detroit to zone man- 
lager at Pittsburgh. 
| E. L. Ballagh, zone manager at 
|Los Angeles to special representa- 
itive on defense projects at Flint. 


| 
| 
| 
| 


i 





E. L. Ballagh 


R. J. Kelly, from zone manager 
jat Cincinnati to zone manager at 
|Los Angeles. 

R. J. Massey from assistant zone 
|manager at Cincinnati to assistant 
ve manager at Detroit. 

| J. J. Shaw was named zone man- 

ager at St. Louis, to succeed R. J. 
| Waller who resigned to accept a 
| Buick dealership at Champaign, 
|Ill. Shaw, 45, is a veteran of 22 
|}years in automobile sales and has 
|been manager of the Denver zone 
| for the past two years. He will be 
| succeeded at Denver by R. K. Ken- 
dall, 33, assistant zone manager at 
Minneapolis. 
| 


Piche Buys Piaaiens 

| Ernest J. Piche has bought Ron- 
dorf Motors from R. J. Rondorf, 
Mound, Minn., and is handling the 
Chevrolet line. 
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“Sgles Flow Readership and 

) MORE SOUTHERN 

_ RURAL FAMILIES READ 
FARM and RANCH- 





* 
| 








| 


- SOUTHERN AGRICULTURIST 
THAN ANY 
| OTHER MAGAZINE 


THERE’S PROSPERITY ON WHEELS IN CIRCULATION GUARANTEE 
hutomotier vein rcor-te, Wy 29O,OOO 


are 1,800,000 more of them on Southern and 





~ 





| Southwestern farms and ranches today than e Farm magazines are No. 1 publications influencing sales 
there were in 1940! This great mechanization and 
of Southern farming and ranching has created — 
a sales potential of vast proportions. You'll e FARM and RANCH-SOUTHERN AGRICULTURIST reaches more 
share in it . . . you'll step up your sales and people with more money in the rural South than any other 


your profits—when the products you sell are ‘ 
pre-sold for you by advertising in the South’s magazine... 


favorite magazine—Farm and Ranch- : 
Southern Aasuinnied! e It puts your product story in more Southern homes, at less 
cost, than any other magazine! 


It’s that simple—more readers mean more buyers. 
Write, wire or phone for the number of Farm and 
Ranch-Southern Agriculturist subscribers in any 
Southern or Southwestern county. Compare these 
figures with those of the second farm publication— 
and you'll be convinced! 











New York 17 Atlanta 1 Dallas 2 
a] # 42nd St. 1036 Peachtree Te as 2027 ic Young TF 
aCe Te RL) Riverside 1181 


MUrray Hill 5-6815 


: SOUTHERN Farm and Ranch , ‘ ' , 
Publishing Co. os Angeles an Francisco 


; Simpson-Reilly, Ltd. Simpson-Reilly, Ltd. 

Chica | P Ve ie) VE 
UJ 1] 1) ALLL ents CREM aru me t+: p PE me mle 
Re Ca aC 333 N. Michigan Ave. PL et ey) 703 Market St. 


Telephone: 42-5511 Tela lle yee RE W4 eT aia ae ee ed Douglas 2-4994 
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FOB FACTORY 





Steel Relief Doubtful 
Before Next Year 


pee with the strong possibility that the Controlled 
Materials Plan may not be operating smoothly until the 
first quarter of 1952 at the earliest, the auto industry was 
bracing itself last week for a severe struggle to maintain 
existing production rates during the remainder of this year. 
While the industry has had @—————————_—__-_—— 

good success in the past in| of lead times and making every 


. ° effort to see to it that their re- 
overcoming production obsta- | quests for steel during the fourth 
cles, it now seems apparent that | 


f tet 3 - the quarter are received in time for 
or a ag aan ae chee a ; ¢ proper consideration. During Sep- 
the t aoa oe Withi “4 - 1: limita tember, several automobile com- 
the Industry, Within legal limits-| panies lost out because they were 
an effort to take care of their auto- unable to file their orders in time. 


motive customers. | Fourth-quarter allotments of 





P = om e = — 
Nash Midwest Managers Meet— 


Previewing the Nash dealer selling job for August, seven Nash Motors zone man- 
agers in the Midwest region met in St. Louis recently with R. R. Compton (center), 
Midwest regional manager. Left to right are J. B. Fountain, Chiacgo; H. S. Baker, 
Dallas; B. J. Howard, Kansas City; Compton; E. D. Stebbins, Milwaukee; G. B. Stone, 
Oklahoma City; R. H. Lundgren, Minneapolis, and C. D. Keller, St. Louis zone. 





should also be remembered that|including auto firms having priori- 
any interruptions in steel produc-|ties, have been unable up to this 





ber. A major supplier has reported 
that this 70 percent, plus new orders 
received, was sufficient to absor} 
all its available mill space for sev- 
eral products. In other words, CMP 
requests alone—not counting orders 
returned—will exceed by 30 percent 
available space on this mill during 
October. 

The probable government an- 
swer to the existing steel muddle 
will be to set up some sort of 
super priorities to take care of 
steel, copper and aluminum re- 
quirements. This will result in a 
lot more paper work. 

It may, temporarily, relieve some 
of the pressure and make it possi- 
ble for the auto industry to come 
closer to the amount of steel it has 
been getting. Most Detroit steel 
buyers, however, say they are pessi- 
mistic about their steel prospects 
for the fourth quarter, regardless of 


what may or may not happen to 
CMP. 


There was a ray of hope in the 


While CMP regulations call for | Stee! to auto firms were filed by | tion will be deducted from tonnages time to find a home for their steel|Sky Over Detroit last week so far 


Aug. 14. In all probability the in- ‘ applications. This is because all|48 metallurgists are concerned. If 
the acceptance of steel orders on | Gustry will not "come pd aaverai awarded re en available mill space for this type of |ceramics can be used successfully 


a first-come, first-served basis, | more weeks about their steel awards All Mill S Tak steel has already been requested. in jet engines—as now seems prob- 
steel companies have worked in for the final quarter. An encourag- ul Space Laken Under the existing CMP order, able—some of the pressure to 
close cooperation with auto firms, |ing report is not anticipated by r SHOULD be pointed out, too, |it is permissible to request 70 per- change over to boron-type steels 


yi h bout expirati 1 Ww ’ troi » : _|may be relieved. The trend toward 
notifying t em & out expirations |sources close to ashington. It that many Detroit steel buyers, | cent of September tonnage in Octo leaner alloy steels, including boron 


types, is expected to continue. 

If the changeover period can be 
extended, however, it may cushion 
the change in automobile bar steel 
specifications. Such an extension 
will be welcome to many metal- 
lurgists who are planning to put 
boron steels into volume produc- 
tion during the next few months. 











Brame & Carter 


The Chrysler medal of merit 
has been awarded to Brame € 
Carter, Baton Rouge, La., Charles 
Pope jr., Chrysler regional man- 
ager, made the presentation. 





See the 
Reference Book of 
The Auto Industry 





j IT CAME WITH YOUR 


Es APRIL 30 ISSUE! 
recta 








(There is still a limited supply of 1951 
Almanacs available at $2.50 per copy.) 


MARTIN-SENOUR NS 


Synthol Enamels and 
Hi-Solids Lacquer Colors 





JObS 
start a chan surtaces 


Use 6383 Surface Cleaner 


This special cleaner helps prepare the old finish 
for repainting. Effectively 
removes all accumulated 

wax, grease and film. It's 
liquid . . . easy and eco- 
nomical to use. Apply 
before sanding. 





@ Right in step with customer satisfaction! Superior 
results on every job with the right flow, the right 
build and the right formulation for deep gloss and 
durability. 


DEALERS!! 






Hi-Solids Lacquer Colors—for exacting 
ee ” ae ae 

spot” work and complete custom refinishing. 
Better match to the original finish . . . better 
blend-in, gloss and weathering. 









Synthol enamels—F or complete custom re- 
finishing and exact “Panel Repairing.” Eco- 
nomical, superior covering, beautiful lustre 
...and fast drying—air dry or forced dry. 





At your N.A.P.A. 
Jobber’s Now 





...on Permakrome License 
Plate Frames, Mono Plates and 
Monograms. 

Made by. Benmatt, the world’s 
largest manufacturers of License 
Plate Frames. Call or write for 
the representative nearest you. 
They’re in all principal cities. 





For baking: simply use 25% M-S Syn-Bake Con- 
verting Reducer No. 8038. It’s simple, sure and easy. 


MARTIN-SENOUR 


2520 South Quarry Street, Chicago 8, Illinois 








t 
TO Use easy 7. 


Pacey Fuckaging. .. is the only Positive Control from Factory to Finisher 


RR Se ee a 


Benmatt Dealer Identification. 4 
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(The opinions expressed herein 
are those of Columnist Jordan 


and not necessarily those of 


AUTOMOTIVE News.) 


OU’VE heard or read a lot about 


the rise of juvenile delinquency | 


and the failure of modern grade 
school education to live up to the 
standards, set by an older genera- 
tion... and... perhaps speculat- 
ed about what our poor children 
will ever be able to do about the 
problems international and 
local... 
can people. 

Well, I’ve just had an amazing 
inspirational experience while at- 


tending a high school commence- | 
ment in a beautiful little town, in| 


upper New York State, in the foot- 
hills of the Berkshires, which has 
no doubt been duplicated in thou- 
sands of little towns all over Amer- 
ica... as well as in the common 
schools of the great cities. 

To put it in a nutshell ,.. the 
children (not through ignorance but 
through documented facts) are full 
of faith and optimism. They are 
not concerned with the incidents of 
the past, which worry their elders. 
They honestly feel that we are 


emerging into a new world, unham- | 


which confront the Ameri- 
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read the history of America, have 
only to follow the example of our 
pioneer women who accomplished 
| heroic things without the education 
with which our parents have en- 
| dowed us.” 
I left that commencement hall 
convinced that I had received a 
| lesson in discipline and character 
| ... and... further confirmation 
| of the thing I have always be- 
| lieved ... “If you want to know 
| the American people as they real- 
| ly are... keep out of the hurly 
| burly of the ‘smart alecks’ in the 
| big cities and breathe the pure air 
| « . absorb the common sense 
opinions of the small towns.” 

Of course, I was thinking of that 
young man and that vibrant girl 
when I picked up the Sunday 
New York Times, about midnight 
Saturday and read of the report of 
the Industrial Conference Board 

. and lo and behold ... here’s a 
cease fire” suggestion from Malik, 
the poker faced, 
boy, for Stalin. Sez I to myself, 
“that bozo is certainly on the job. 
Now, he hopes to cash in on the 
fear of the American people before 
they find out what’s been going on 
during the past year. How that guy 
keeps insulting my _ intelligence.” 

If he had a spy in American in- 


| dustry he must have found out 





| 
| 


| 
| 


pered by the precedents of the past, | 


but bright with the 


promise of! 


eventual peace and progress, based | 
upon the contributions of the men) 


of science, engineering and high 


natural intelligence .. . all coop-| 
erating to make America truly) 
great. 


Imagine the thrill I got when a 
tall, good looking young man of 
17 stood up and. , . without 
mumbling his words or fumbling 
with notes ... began with a ref- 
erence to what had happened in 
the automobile industry in the 
years that he had lived ... and 
... went on stating facts which 
sounded to me as if he had been 
reading last week’s report of the 
National Industrial Conference 
Board , . . entitled “Defense Eco- 
nomics ... the First Year.” (He 
couldn’t have seen it because it 
was released cxiy last Sunday.) 


He visualized that great potential 


of brain power which had only been | 
fully released, following the out-| 


break of the Korean war, just one 
year before .. . pictured the results 
of the stupendous production that 
must be going on now and (as I 
thought a couple of days later) al- 
most suggested to someone like 


Malik that perhaps the time to sug- | 


gest a “cease fire” might be right | 
now before the mass of the Ameri- 
can people realized that their fu- 
ture lay in the realms of scientific 
production instead of conversation- 
al peace parleys. 
* * 

Diagnosis of Fear 
eat young man was followed by 
a fine healthy looking girl who, 
in outspoken words, explained that 
“we suffer fear through things we/| 
do not understand. But we | 
Americans always triumph through | 
things that we know.” I was told | 
that she had paid her way through | 
school with parttime work and had | 
a scholarship. Then I knew that she | 
knew what she was talking about. | 
“We girls,” she went on, “who have | 


SELL THE 


DINSMORE 
AUTO 
COMPASS 


Beauty, ac- 
curacy mean 
fast sales. 
Quick turn- 
over assures 
fat profits. 
Quickly installed and 
adjusted. 





$5.49 


Iluminated 


Pioneers in compass development 
since 1927 


Dinsmore Instrument Co. 


B8O7 REMELL ae ae 


A few vacancies for dealers are available in selected territories 
This important franchise is extended only to accredited 
dealers and it offers not only valuable and growing 
business but carries with it all the prestige of hand- 
ling a range of cars whose appearance, performance and 
mechanical excellence are admired and desired throughout the whole world. 
The range includes the spacious and incomparably beautiful 160 h.p. Mark VII 
Sedan, the 160 h.p. NK120 Super Sports -— 


world — and the new fixed head version of this famous car which adds Sedan 


that, after one year of “tooling up,” 
American industry is now ready to 
go. Less than $25 billion has been 
spent... but... by mid 1952, the 
total will be close to $75 billion and 
the only thing Malik knows is “that 
isn’t peanuts” .. . And for what? 
He hasn't the slightest idea... 
have the American people ... 
... Imagine... the report says “we 
have already budgeted about $140 
billion for these purposes .. . and 


defense spending has reached near- | 


|ly $600 million a week as the first 


|year ends... 


in the second year 


|the rate should rise to one billion 
| weekly.” Whadda yuh think of that? 


itinerant office | 


|after taxes” . 


I'm like those kids in the high 
schools. I have abounding faith in 
American brains and industry ... 
and ...I worry about inflation, too, 
just as much as the lady who said 
she had great faith in the adminis- 
tration, but since she had reached 
the weight of 250 pounds she want- 


ed to know how to stop inflation. 
* * cg 


Consumer Income 


‘ao report goes on to say that... 


“Consumers should have about 
$208 billion of (disposable) income 
.. “Thus, even if con- 


/sumers save the $9 billion that is 


expected, they will have nearly $8 
billion with which to bid up prices.” 






nor | 
yet | 


13 


| 

|}about two-thirds more goods than 
| they did then and our power plants 
|can produce about that much more 
electric energy. In terms of goods,” 
it says... “after squeezing the in- 
flationary value out of the dollar 
value of total output ... we still 
have two-thirds more to distribute 
;}among our people and our friends 
|abroad than was available in 1939.” 
| The however (I mean, the but), 
| pointed out by these scientists, is 
that we have fewer young men 
| available for military service, al- 
though the population has ad- 
vanced about 15 percent. 

If the American people don’t get 
behind the boys who are producing 
the things that will make the whole 
idea of war perfectly asinine .. . 
then you can make up your minds 

eet that your children ,.. . your grand- 
Hudson Visitor— | children oe. your sseat-grandele 

J. R. Edmiston (right), factory manager | dren and those who come after 
and director of Stanley Motors, Ltd., Jo- | them, will be damn well convinced 
j hannesburg, South Africa, vizited Detroit|/that we have missed the grandest 
}as guest of Hudson recently. Ray R. Due- opportunity the world will ever 
j ben, Hudson planning department man- | know, for making this country a 
ager, and welder William Lepla explain a miraculous place to live in. 
welding operation. | P. S—Sorry ...am I keeping 
———— ——| you up? 
stronger position to meet the needs | 


, , .| AUTOMOTIVE NEWS is ‘‘must’’ reading 
| of rearmament than we were a dec every week for the men who make and sell 





Then it says... “We are in a far|ade ago. Our factories can produce | the world’s cars and trucks. 


Americans would like to own a 


JAG 


than any other imported car” 


ACCORDING TO 


the fastest production car in the 












UAR 





‘FORTUNE’ 1950 CAR SURVEY 


For four years now the ever growing sales of “ The finest car of its class in the world” 
have echoed the public acceptance of Jaguar throughout the U.S.A, and, indeed, in the 


‘Fortune’ survey it topped the poll of foreign cars that Americans would most like to own. 







JAGUAR DISTRIBUTORS: 


Eastern States: 


THE 


HOFFMAN MOTOR 


CAR CO. 1h. 


487, Park Avenue, New York, 22 


States West of Mississippi: 


JR. 


California 


CHARLES H. HORNBURG, 


9176 Sunset Boulevard, Los Angeles, 

















Any Challengers? — 


George Green, of Lambertville, N. J.,| 
has been nominated by Molorspori maga- | 
zine as the premier “‘One-Car-Man" of 
America. Green, according to Motor- 
sport's account, purchased his 1904 curved 
dash Old mobile in 1907 and has had it 
regi.tered and in normal driving use ever 
since, with the exception of 1918 and 
1919 when he served in World War I. 
This gives Green a record of 44 years of 
unbroken ownership of one car, and the 
car the honor of having carried 42 annual 
license plates. The car is still used for 
weekly shopping trips and daily chores. 
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Ramblings 


by Jack Weed 


ee to E. C. Smith, of Republic Steel, this coun- 


try is now “bankrupt” on alloy steel. Right now two 


- | military requirements are calling for more alloy than can be 


produced with present facilities in this country. This coun- 
try, he said, would be in a very bad way for alloy steel if it 


weren't for the fact that the 
oceans are still open. That, 
according to. engineers, is 


why our truck program is being hit | 


so hard and why it is beginning to 
hit passenger-car output as well. 

The only solution to the problem, 
according to the best engineers in 
the industry, is the new _ boron 
steels. 

But it takes about seven years 
for using industries to get full and 
satisfactory use of any new alloy- 
ing metal or steel. 

While E. J. Hergenroether 
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° 
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of NPA says that with the pres- 


ent facilities 
about 10,000,000 
tons of boron 


steel can readily 
be made, Smith 
claims that we 
will reach a | 
point where | 
20,000,000 tons of 
alloy steel alone 
will be needed. 
Even the armed | 
services are get-| 
ting serious about | 





Jack Weed 


boron steel for their requirements 

and are starting experiments with 

alternates to replace 4340 steel. | 
* & * 


Don’t Know Difference 
IMKEN - DETROIT AXLE CO. | 
is in big production on boron} 

steel ring gears. Since February | 

more than 50 production heats have | 
been used on several sizes of hypoid 
gear sets up to 15 inches in diam- 
eter. R. W. Roush, Timken engi- 
neer, claims that the forge and 
machine shops report that they 
would never know the difference 
between the boron steels and the 
previously used steel for these) 
parts. Any added distortion of the} 

‘boron steel over other alloy can be| 

compensated for and cut accord-| 

|ingly, he claims. 

| So our own Death Valley with 

untold millions of tons of the 

| basic material from which boron 
is derived, may be the salvation | 
| of our world supremacy in manu- 
facturing. And the ingenuity of 
our engineers and chemists may 
again so shorten the usual seven- | 
year span for putting a new alloy | 
| into general use that we may | 
work our way out of our present | 
short alloy position with but little | 
loss to either our rearmament 
program or essential heavy 
| product manufacture. 

| Which steel company will be the 

jone to label its output of the new 

product: “Twenty Mule Team” | 
steel? 


| 
+ 


A Laboratory? 
INHE NASCAR (stock car) race 
held at the Michigan state fair | 
|grounds track in Detroit Aug. 12 
|proved to many that these races 
|can be made a very good proving 
;ground for the car makers. 
| NASCAR demands everything 
|stock, with the exception of those | 
\few things, such as strengthened | 
wheels for the protection of the 
| Spectators. | 
| A few car builders can’t help 
| but be pleased to see how their 
vehicles stood the 250-mile grind, 
some even after they had been 
caught in “crashes.” Other mak- 
ers now know some weakness in 
their design or parts that this 
race clearly brought out. 

Maybe Bill France is running a 
laboratory that this industry needs 
right now. 











|New Automotive Center 
Opened by Lucas Motors 

Lucas Motors, Ltd., Vancouver, 
|B. C., has opened its new automo- 
tive center at 40th Ave. and W. 
Blvd. Arnold Lucas is president. 

The new building is of reinforced 
;concrete and steel, and accommo- 
| dates showrooms, stockrooms, serv- 
|ice departments, employe’s cafe- 
|teria, restrooms, lubrication, tune- 
up and quick service departments 
as well as a gas island. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTOMO- 
TIVE NEWS WANT ADS! Are you? 
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There is mixing 
magic in Briggs 
T-11 LACQUER 
THINNER, espe- 
cially when reduc- 
ing quality auto- 
motive lacquers 
such as Briggs 
Lacquer. 


d Satistactio,, 


and 
9ether, 


Briggs Manufacturing Company 
is absolutely certain that after 
ysing T-11 Lacquer Thinner you 
will never use any other lacquer 
thinner in your paint shop. It is 
the world’s finest thinner—de- 











FREE FLOWING 


For quick levelling and free 
flow with practically no rub- 
bing out, always use Briggs 
T-11 LACQUER THINNER — 
great savings in time and labor 
is your bonus! 


veloped after years of research. 















This combination assures you of a first 
class, highly satisfactory job every time. 


Briggs T-11 Thinner 
is phenomenal! 


—— 


Briggs T-11 Thinner 
is colossal! 









Briggs T-11 Thinner 
is stupendous! 


LACQUER THINNER 


SEE YOUR BRIGGS WHOLESALER 
FOR T-11 LACQUER THINNER 
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° 
U. C. Drive-In 
$70,000 Showroom Built 
By Anderson 

A drive-in showroom has been 
completed for Anderson Buick Co.’s 
new used-car department at 2112 
Sixth Ave., Seattle. 

Believed to be the first of its kind 
in the Pacific Northwest, the struc- 
ture cost $70,000. It houses up to 30 
automobiles and has a service de- 
partment adjoining it. 

M. O. Anderson, president, and 
V. E. Swinford designed the build- 


ing. 


Mr. Service Manage 
BE SURE YOUR SERV 


1 





GRULE GUARD 


TRUNK GUARD 
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Rutenberg U. Cc. , Seutton 
Bottenberg Auto Co. (Ford), Hol- | 
ton, Kans., held grand opening of | 
its new used-car showroom at 319 
New York. Bottenberg Implement 
Co. moved to a new location and 
the rooms used by that department 

now house the used-car section. 

* * * 


Scott Heads Freedom Drive 


Lloyd W. Scott, president of 
Scott-Puffer Motor Co. (Chev- 
rolet), Topeka, Kans., has been 
appointed district chairman of 
the Crusade for Freedom, cover- 
ing 12 Kansas counties. Scott was 
president of the Kansas Auto- 
mobile Dealers Assn. last year. 
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Dealer 


Wendell Turner and Wayne An- 
derson have bought the G. M. 
Henderson Motor Co. (Ford), Oak- 
land, Ia. The company name has 
been changed to Oakland Motors. 


Morgan Elected President 


Of Pasadena Assn. 

The Pasadena (Calif.) Motor Car 
Dealers Assn. has elected W. B. 
Morgan (Packard) as president of 
the association. 

Other officers are Henry Krell 
(Buick), vice - president; Billy 
Symes (Cadillac), treasurer, and 
Verne Orr jr. (Chrysler), secretary. 
Directors include retiring President 
Howard Thorpe, Lloyd Pearson and 
Harlan G. Loud. 


* * Ed 


Falke Motor Sold to Ross 

J. T. Ross and David J. Ross 
have purchased Falke Motor Co., 
Ford and Allis-Chalmers dealer- 
ship at Remsen, Ia. The company 
name will be changed to Ross 
Motor and Implement Co. 

* ® * 


Dakota Motor Renovated 

Dakota Motor Co., Grand Forks, 
N. D., has held opening ceremonies 
following the renovation of its 
building at University Ave. and 
Third St. A used-car lot is adja- 





||cent to the three- — structure. 


* 


Kovich Fete 
25th Year With Chevrolet 


Is Completed 
Martin S. Kovich, owner of Ko- | 
vich Chevrolet, Tamaqua, Pa., has 
|observed his 25th anniversary as a 


||Chevrolet dealer. 


215 MAIN ST., BUFFALO 3, N.Y. i | 
World’s Oldest Manufacturer of Special Service Tools 
Factory- Authorized Supplier t6 Ford, Mercury, Lincoln and Packard 


Entering the automobile business 
in 1917 with a repair shop at Lans- 
|ford, Pa., he erected a building at 
| Nesquehoning, Pa., and has con- 
tinued _there since that _time. He 





You want extra 
profits . . . your 
customers want the 
best protection for 
their cars. When you 


sel] CELLO both you and 


Only 


the customer are satisfied, 

because Cello Grille Guards 

are specifically ENGINEERED 

to provide the finest protection 
money can buy. 


top-quality materials 


and workmanship go into the making 
of Cello Guards. 


Join the thousands of success: 

ful merchandisers who are now featuring 
Cello Grille Guards, and get your share of the 
extra profits the complete Cello line 
provides. Styles to fit all makes. 1946-1951. 


For full information on Cello 
Guards and License Plate frames write 


to the factory today for FREE catalog pages 
and price lists. 


GRILLE GUARDS 
your GUARD for life 


4 Cello Products Co. 161 Prescott Street, East Boston 28, Mass. 


Doings 


became a Chevrolet dealer in 1926. 
His Lansford operation became a 
sales and service center in 1938 
and was transferred to Tamaqua in 
1945. He now has a used-car lot 
across from that dealership. 

In addition to Chevrolet, Kovich 
has been a Buick dealer at Nesque- 
honing since 1933. 

* 


* * 


$250,000 Plant Opened 


By Rihm Motor 


John Rihm opened his new Rihm 
Motor Co. quarters at 2108 Univer- 
sity Ave. St. Paul, Minn., with 
Minnesota Auto Dealers Assn. 
President Bernard Lindahl and 
General Manager Leo B. Faricy at 
the ceremonies. 

The plant, which cost $250,000, 
covers 43,000 square feet and fea- 





tures exclusive truck sales and 
service (Diamond T-Kenworth- 
Divco). 


* * * 


Stephens to Raise Beef 

Win Stephens, Minneapolis Buick 

dealer and his associates in Con- 

tinental Associates, Inc., have pur- 

chased 26,000 acres of Montana 

grazing land near Glacier National 

Park. The project will operate as 
Continental Cattle Co. 
* * 


Ba 


Bob Cotherman, Ince. 


Robert H. Cotherman has pur- 
| chased the Harrington brothers’ 
| 





Ford dealership at Lewiston, 
| Mont. The business will be known 


| as Bob Cotherman, Inc. 
+ + * 


\GMC Makes Changes 


\In Baltimore Outlet 


R. R. Seward, manager of the 
GMC Truck and Ccach division, 
Baltimore, a factory outlet, will 
retire shortly. 

It was announced that the fac- 
tory branch was sold and will be 
operated as General Truck Sales 
and Service, Inc., with Samuel 
Gordon, formerly of Highway GMC 
Motors Corp., as general manager. 
W. F. Costello succeeds Gordon at 
|'Highway GMC. The new company 
|will sell GMC products and will 
| maintain service and parts depart- 


| ments. 
* * * 


Penn Motor Appoints Hood 


I. C. Pendarvis, president of Penn 
Motor Co., Spartansburg, N. C., an- 
nounces election of Walter H. Hood 
as secretary-treasurer of the firm, 
succeeding J. Harley Moore. Hood 
was formerly connected with Fort 
Sumter Chevrolet Co., Charleston, 
S. C. Moore is now in the automo- 
bile business in Bradenton, Fla. 

* * t 
Huffington Returns 


Charles Huffington has returned 
to O. R. Mitchell Motor Co., San 
Antonio, as general sales man- 


| 


x x 


‘Portland Dealer Holds 
Austin Economy Contest 





see how far a person can drive on 
|1/10-gallon of gasoline, is being 
|sponsored by Northwest Light Car 
|Co., Portland, Ore. 

First prize will be a 1951 Austin 


|four-door sedan, fully equipped, 
|states J. Kendall Hockensmith, 
manager. Second prize is a $500 


Austin bond; third, $250 Austin 
bond; and 97 $100 bonds. All com- 
peting drivers who “qualify” with 
three miles or better during the 
|test will be awarded $50 bonds. 

af o 


* 


Buffington Opens Home 
Buffington Chevrolet, Gary, 
Ind., has held the grand opening 
of its new building at 650 E. 
| Fifth Ave. The company’s used- 
car lot is across the street at 701 
E. Fifth Ave. F. V. Buffington is 
owner and president. 
| * * * 
| Richardson Is Lions Director 
J. A. Richardson, Ada (Okla.) 
dealer, has been elected a director 
of Lions International. Richardson 
jis a vice-president of the Oklahoma 
|Automobile Dealers Assn. 
| * + * 


|Drumright (Okla.) Dealers 
|Elect Stephenson President 

| The Drumright (Okla.) Automo- 
|bile Dealers Assn. has elected P. J. 
| (Continued on Page 17, Col. 1) 


| 
| 
| 





| ager. | 


An Austin economy contest, to) 


It takes teamwork to 
serve industry’s 
production lines. The 
F. L. Jacobs Com- 
pany has met this re- 
quirement for many 
years as one of 
America’s foremost 
suppliers of auto- 
motive original 
equipment. 


Push button top and win- 
dow controls e Automotive 
hardware and stampings ¢ 
Instrument panels e Hood 
ornaments e Visor brackets 
e Glass channels « Mould- 
ings e Seat backs e Radia- 
tor grilles e Bumper guards 
e Escutcheons e Door han- 
dles « Ash receivers ¢ Leaf 
spring covers « Zinc die 
castings ¢ Cushion and 
back coil spring assemblies 
e Ventilating windows 
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14; District No. Three A, Water-| § 
° loo, Nov. 21. | 
D e a le r D Oo | n g s The Des Moines meeting is| 
|scheduled to precede the NADA | ’ 
membership drive and a statewide | © 
luncheon meeting will be held for 
all NADA area chairmen Oct. 3. 


Stephenson as president of the as-|rectors have planned programs | NADA executives will speak at the 
sociation for the coming year. |which will include discussions of | pistrict Five meeting. 


(Continued from Page 16) 


| 


Jack Bills was elected vice-presi- | subjects important to dealer mem- * «* 
dent and Z. D. Howard secretary-| bers and talks by government offi- McCurry Fetes Workers 


treasurer. cials. 
7 : Employes of McCurry Chevrolet | 
a | The meetings are as follows: ‘ 
Civic Honor to Barington _ District No. Seven, Red Oak, as sone .. were enter- 
“pea | : picnic and 
Carr Barington, head of Baring-| Aug. 29; District No. 2, Dubuque, | -odeo. 
ton Chevrolet Co., Minneapolis, has |Sept. 5; District No. Eight, Sioux | * * * 
been appointed to head a member-|City, Sept. 19; District No. Five,| 40th for Wray-Dickinson | 
ship relations committee of Asso-|Des Moines, Oct. 3; District No.| August, this year, marked the | L-M Awards Tupman Parts Manager— 
ciated Industries, Minneapolis civic One, Davenport, Oct. 17; District | 40th anniversary of Wray-Dickin-| Bob Kelsey (second from right), parts manager at Tupman Motors (Lincoln-Mercury), 
organization. og. & No. Six, Fort Dodge, 24; District|}son Co., “Louisiana's oldest Ford/ tos Angeles, receives a merit certificate from Steve Golightly, L-M district parts and 
. |No. Two A, Cedar Rapids, Nov. 1;/dealer,” located at Market and | accessories manager. Witnessing the award are W. A. Litle (left), regional parts and 
Taccetta Buys Yacht | District No. Four, Ottumwa, Nov.|Fannin Sts., Shreveport, La. | accessories manager, and Hilt Tupman, head of the dealership. 
Vincent Taccetta, a Portsmouth | =——————— cee eae - er eee nanan aes ee 
(N. H.) dealer, is now the owner of | 


| 


a cabin cruiser, Caramia. | 


* * * 


Chrysler Cites Crawford 


The Chrysler medal for meritori- | 
ous service has been awarded to} 
J. E. Crawford of Oakdale Motors, | 
Oakdale, La. The firm, co-owned by 
Crawford and Mrs. Dave Marler, 
is the third dealership in Louisiana | 
to receive the award this year, ac- 
cording to Chrysler officials. 

+ + * | 


Farrell Joins Lownsbury | 


Mike Farrell, until recently West | 
Coast regional service manager for | 
Kaiser-Frazer, is back in Toledo as | 
service sales manager for Lowns- 
bury Chevrolet Co. 

a * * | 


San Gabriel Sells to City 


San Gabriel Motors (Lincoln-| 
Mercury), has sold seven 1951 Mer- 
cury sedans to the city of San 
Gabriel, Calif., for the police de- 
partment. Manager Tom Sherlock’s 


explanation and demonstration was | 
credited by Mayor Robert D. Jones / | Wi | 
as reasons for that company’s | 


selection. 
* BS + 


Becherer to Advise Jaycees 

Oliver E. Becherer, president of | 
Becherer Buick, Inc., Monrovia, | 
Calif., has been invited by the Mon- | 
rovia junior chamber of commerce | 
to act as adviser for the coming) 
year. 

* + * 

Harris Opens Dealership 

Leo Harris is opening a Hudson 
dealership on Florence Ave., Los} 
Angeles, the same location that his | 
dad, Charlie Harris, used to hold | 
for many years. Harris will also 
have a used-car lot on W. Pico} 
Blvd. | 


* * * 


Fulton Motor Robbed 


Thieves looted a safe in the office | 
of the Fulton Motor Co., Roanoke, | 
Va., of $985 in cash, according to a | 
report made to police by H. B. 


Brittis, an official of the firm. 
a * a 


Iowa Dealers 


Schedule Ten 
District Meets 


Ten district meetings of the Iowa | 
Automobile Dealers Assn. will be | 
held over the state between Au-| 
gust and mid-November. 

Secretary - Manager Alfred W. | 
Kahl announced that representa- | 
tives of OPS, Wage Stabilization | 
Board and the state tax commis- 
sion will be available for informal 
conferences with dealers at the 
meetings. 

District delegates and county di-| 


y|NAME PLATES 
Ke PRECISION CAST ... 
ELIMINATING ALL DIE COSTS 
Quantities as low as 100 may be 
ordered with original design for every 
job! Proot ¢ — for 120,000 flexes without cracking. That’s just one of the reasons 
ee : why Jason Sealtuft is certified by the U. S. Testing Company. 


Write for details, 
Cea Deen DORR ED RG a men RSOR? 
1Z 
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Minneapolis Sales 


By Nat Wood 


Staff Correspondent 


Deliveries of new automobiles in 
Hennepin county (Minneapolis) 


sagged in July, following a June| July (1950) and 245 in June, 1951. | 
drop, to the lowest monthly total| Total for the first seven months of | 


in more than 18 months. 

Relaxation of credit restric- 
tions was expected to hike the to- 
tal during August and the coming 
months but anticipated yearly to- 
tal will likely fall far short of 
1950’s record total of 39,650 deliv- 
eries. 


The 2,197 cars registered for July | 


was the lowest for any month this 
year and dropped the total for the 
first seven months of 1951 behind 
the comparable 1950 period for the 
first time this year. In the first 
seven months of last year 23,672 
new cars were delivered in the 
county, compared with 21,590 in the 
same period this year. 

According to Finance & Com- 
merce, local business daily, the July 
total was the lowest for that month 






Delco Heavy-Duty Shock Absorbers 
are packaged in ar” for better 


merchandising. 
data on the label.) 


Car application 


| since 1948 and the lowest for any 
;}month since December, 1949. 

| New-truck deliveries in July to- 
taled 233, compared with 398 in 


|1951 was 2,198 compared with 2,240 


| for same 1950 period. 
| Following is a breakdown of 


new-car deliveries in the area for 
the first seven months of 1951 
with July figures shown in paren- 
theses: 

Allard, 1 (1); Austin, 7 (0); 
| Buick, 1,655 (157); Cadillac, 414 
(59); Checker, 1 (0); Chevrolet 4,- 
261 (525); Chrysler, 806 (74); Cros- 
ley, 13 (0); DeSoto, 549 (42); Dodge, 
1,366 (99); Ford, 3,949 (380); Frazer, 
1 (0); Henry J, 225 (3); Hillman, 
2 (0); Hudson, 466 (10); Jaguar, 
1 (0); Kaiser, 487 (8); Lincoln, 83 
| (13); Mercury, 891 (101); MG 9 (3); 
Morris, 1 (0); Nash, 459 (28); Olds- 
mobile 1,056 (129); Packard, 366 
(29); Plymouth, 2,349 (287); Pon- 








| 








OTORS 


Slide 


tiac, 1,317 (163); Simca, 1 (0); 
Studebaker, 785 (81); Willys, 50 (5), 
jand English Ford, 19 (0). 


| * * x 


Columbus, O. 


Columbus companies lending 
|}money to dealers on used cars are 


|information indicates. None of the 
|companies interviewed said that it 
| was calling in loans or had plans to 
do so. 

Dealers are holding down their 
inventories of new cars and have 
|reduced their buying of used cars. 
| They are making purchases on the 


| the OPS, which were declared to be 


to be well stocked. 

There were a number of changes 
in dealerships in this area at the 
first of the year but there have 

been no failures, at least not late- 








when you need ‘em 





Taxicabs and salesmen’s cars—and all passenger cars that must 
withstand rough going—need Delco heavy-duty shock absorbers. 
These rugged Delco shocks are specially designed and built to 
absorb punishment far longer . . . built to reduce wear and tear on 
every part of the car. | 


Delco shocks are precision-made . .. they smooth the ride even under 
severe operating conditions. 


Recommend Delco heavy-duty shock absorbers for all cars used in | 
heavy-duty service. You can replace the shock absorbers for most 
late-model cars—and many older models—with these new Delcos 
quickly, easily. No drilling or special brackets are required. Available 
now for 14 passenger car makes. 


LEDS 


A UNITED MOTORS 


UNITED MOTORS DISTR 


DELCO 


HYDRAULIC SHOCK ABSORBERS 





not concerned about the automobile | 
loan situation, as far as available | 


basis of average market prices, | 
| without regard to ceiling fixed by | 


too high. The used car lots appear | 


DELCO SHOCK ABSORBERS— 


Available Everywhere Through 


| 


| 


‘Ford Sales Managers at Chicago— 


Ford division sales executives, who attended a national conference of all regional 
| managers in Chicago recently, were met at O'Hare Field by Mark Gant (right), former 
| midwestern regional truck and fleet sales manager who now owns Mark Gant Motors, 
| Park Ridge, Ill. Shown left to right are Col. H. Maxwell, C. O. 142nd air base group, 
| O'Hare field; J. D. Ball, manager, product sales and service; C. E. Bowie, manager, 
| business management department; L. W. Smead, general sales manager; W. E. Kim- 
brough, manager, distribution department; J. C. Doyle, central regional sales manager; 
Thomas H. Holden, manager, truck and fleet sales department, and Gant. 





days of July amounted to 619 
units, the lowest total since the 
first half of January, 1950, when 


644 new cars were titled. 


New-truck sales prescribed a 
similar course. The July first-half 
total of 89 units was the lowest 
since March, 1950, when 77 new 
| trucks were sold. 


New-car sales in the comparable 
period last year amounted to 1,136 
units, while new-truck sales in the 
first half of July, 1950, totaled 138 
units. 


New-car sales by makes in the 
first 15 days of July were: Buick, 
54; Cadillac, 9; Chevrolet, 118; 
Chrysler, 19; DeSoto, 18; Dodge, 
29; Ford, 95; Hudson, 24; Kaiser, 
6; Lincoln, 3; Mercury, 26; Nash, 
9; Oldsmobile, 32; Packard, 7; 
| Plymouth, 93; Pontiac, 37; Stude- 

baker, 26; Willys, 5; Henry J, 8, 
and Jaguar, 1. 

New-truck sales were: Chevrolet, 
20; Dodge, 20; Ford, 19; GMC, 12; 
International, 4; Mack, 5; Reo, 1; 
Studebaker, 1; White, 3, and Willys, 
4.—(Bert D. Strang.) 


* * * 


ly. Some independent dealers in 
used cars may be embarrassed 
somewhat, but this has not ap- 
peared in the open. 

Franklin County (Columbus) 
| Ohio dealers experienced the poor- 
|est first half of the month new-car 
|sales in July of this year that they 
have had in a year and a half. 

New-car sales for the first 15 








| 

Houston 

Sinking to the lowest level in 18 
months, new-car sales in Harris 
county (Houston) amounted to 2,230 
units in July, while new-truck sales 

| hit 513 units. 


The new-car sales total was the 
lowest since January (1950) when 
the figure was 1,951. The new-truck 
total for July was the second low- 
est of the year, topping only the 
February figure of 507 units. 

New-car sales were down al- 
most 50 percent from the year- 
ago July level when Houston 

| dealers retailed 4,277 new cars. 

New-truck sales in July of last 
| year amounted to 895 units. 

New-car sales by makes in July 
were: Buick, 149; Cadillac, 66; 
Chevrolet, 429; Chrysler, 57; DeSoto, 
47; Dodge, 107; Ford, 568; Hudson, 
|23; Kaiser, 11; Henry J, 13; Lin- 
|coln, 11; Mercury, 122; Nash, 31; 
| Oldsmobile, 84; Packard, 20; Plym- 
| outh, 277; Pontiac, 149; Studebaker, 
|65, and Willys, 1. 
| New-truck sales were: Chevrolet, 
227; Diamond T, 3; Divco, 4; Dodge, 


(Continued on Page 19, Col. 1) 






better buy 


This versatile ¥ 
packaging ma- 
terial saves labor, 
time and mate- 
rial. Ask about 
Bemis Tite-Fit 
Tubing. 


Bemis 


America's 
No. 1 Bag Maker 
and Burlap Importer 
DETROIT « Brooklyn 
Chicago « Boston 
Indianapolis 
New Orleans 
New York « St. Louis 


Also Offices in Other 
Principal Cities 


LINE 


IBUTORS | 
| 





Bemis Burlap 
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11; Ford, 159; GMC, 33; Interna- 
tional, 21; Mack, 8; Studebaker, 14; 
White, 1, and Willys, 2.— (R. Fenog- 
lio.) 

as * * a 


Tillamook, Ore. 


While new-car sales are reported 
sharply below a year ago in many 
parts of the country, the unanimous | 
report of the 11 auto dealers be-| 
longing to the Tillamook County | 
Auto Dealers Assn., is that they | 
have thus far enjoyed an extra} 
heavy increase over the same period | 
of 1950, especially during January | 
this year. 

This, it is believed, is on account | 
of the strong business foundation 
put in by pioneers in this rich sec- | 
tion of Oregon, in the dairying, | 
cheese and logging industries, the | 
returns of which have found their | 
way into both new and used auto-| 
mobile sales. Dealers anticipate a 
similar sales response during the 
balance of the year.—(F. K. Has-| 
kell.) 


* * 


Cleveland 


According to Leonard Fuerst, | 
Cuyahoga county clerk of courts, | 
Cleveland dealers sold 5,528 new} 
ears in July, a drop of 2,312 as 
against July a year ago. Used-car | 
sales totaled 7,141 for an increase | 
of 235 over a year ago. In the com- 
mercial field, new units sold were 
587, a drop of 214, while used trucks | 
were 320 as against 283 in July, 
1950, 

The July drop caused the Jan- 
uary-through-July new-car fig- 
ure to fall under a year ago with 
the 1951 total sale being 44,660, 
down 1,296. Used-car sales, how- 
ever, were up 2,727 units to 42,977. 
The same balance was seen in 
the truck field; new _ vehicles 
down 40 units to 4,420, used ve- 
hicles up 83 units to 2,019. 

Fuerst also recorded casual sales, | 
individual to individual. as slightlv | 
under for July, while the total for 
the year was 47,693, almost 9,000} 
above last year. 

The trend toward higher used-car | 
sales this year, according to some | 
observers, was caused by the fact 
that many persons held on to their 
cars a year ago in anticipation of | 
higher prices due to the Korean 
outbreak. When the used-car mar- 
ket failed to jump. holders then 
began disvosing of their units. 

(Sanford Markev.) 

* * @ | 


Washington 


New-car sales in Washington 
skidded to 160 units in the five 
business davs ended July 27, the 
Washington Automotive Trade 
Assn. reported. Sales in the preced- 
ing period were 272 units. 

New-truck sales in the period 
ended July 27 totaled 39 units, 
against 33 in the five business days 
ended July 21. | 

June new-car sales in Washing- | 
ton amounted to 2,147 units. com- 
pared with 2,300 in May and 3,254 


| 
| 














We Apologize 


. for not answering re- 
quests for details regarding 
CARLIFE GUARANTY ‘'72" 
as fast as we would like. In- 
quiries have been pouring in 

. SO get yours in without 
delay. 









WRITE OR WIRE 


THE CARLIFE GUARANTY 
8827 Strathmore 
Detroit 28, Mich. 
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|against 15,145 in the first half of | 


| and a total of 3,197 units for the 
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in June of last year. New-truck | 
sales were 277 in June, against | 
230 in May and 223 in June, 1950. | 

For the first six months of 1951, | 
new-car sales reached 14,974 units, | 


1950. New-truck sales in the first 
half of this year were 1,598, com- 
pared with 1,381 in the first Six | , ; j 
months of last year.—(William UNl- | i 4 





man.) 
* 2 8 Sell You a Nash, Podnuh?— 
Tr iar is | Fox Brothers, Inc. (Nash), St. Paul, outfitted its entire staff in western trimmings and 
vd vapoli | dubbed the dealership, “Fox Nash Ranch" to kick off a sales campaign there. Standing 


New-car sales in Marion county | ; : 
(Indianapolis) braced up to some | °"¢ left to right, Hank Marso, used-car sales manager; Ed Fox, president; Frank Fox, 


extent in June with a loss of only | sales manager; Les Larson, salesman; R. H. Lundgren, Nash zone manager, and Cam 
~,| Hunt, salesman. Kneeling are Jack Fox, vice-president; Bud Lawson, salesman; Ken 


15 sales fro h total. 
aia saaekaeen 2.398 Units, | Bordner, salesman; Don Fox, service manager, and C. H. Mellin, district manager, 


compared with 2,353 units for May.| Minneapolis zone. 


The new-truck market, however, | _ . ie s | : ; 
showed a definite trend for the! first half of the year. Ford’s June | 158 units; Mercury, sixth, 99; Chrys- 


better and registered 365 units in| deliveries were 500 units and a | ler, seventh, 95; Studebaker, eighth, 








June as compared with 280 for the | grand total of 2,990 units for the |93; Oldsmobile, ninth, 81, and 
previous month. | first half of 1951. | Dodge, tenth, with 66. 
In individual new-car registra- Third place in the June standings| Chevrolet also led new-truck 


tions Chevrolet continued to lead | was taken over by Buick with 219|sales in June with 157 deliveries 
the field with 554 units in June | units, with Plymouth fourth with | and had a total of 602 units for the 
|202 units. Pontiac was fifth with | first half. Ford was second with 95 








June deliveries and a first half 
total of 487 units. Dodge sold 37 
units in June, followed by: Inter- 
national, 20; Studebaker, 11; White, 
12; Willys, 11; Reo, 6; Divco, 6, and 
GMC, 9.—(C. L. Kern.) 


+ k 


Pittsburgh 

Business in the Pittsburgh dis- 
trict for the week ended July 28 
gained slightly over the preceding 
week, the University of Pittsburgh 
reported. The area’s index of activ- 
ity rose to 192 from the previous 
week’s figure of 189.3. 

Gains in other items more than 
offset some decline in steel opera- 
tions during the week, the school 
reported. The business activity in- 
dex for the comparable year-ago 
period was 212.3. 


* * * 


Akron 

New-car sales in Summit county 
(Akron) slipped to 372 units in the 
week ended July 28, against 398 in 
the preceding week and 621 in the 
same 1950 period. 

Used-car sales also lost a little 
ground as 771 units were sold in 
the week ended July 28, against 795 
in the previous week and 702 in the 
same week of 1950. 
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BOB HOPE, 
America’s Favorite 
Comedian of the 
Movies, Radio 
and Television. 
Watch for his 
return to the 
airwaves this Fall. 


America’s year-around favorite in auto seat covers... SUSKANA 
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SARAN! 


Showmanship is at its best in the smart good looks and dependable performance of these 


famous seat covers. Wherever Suskana saran makes an appearance, you'll find rich, 


built-in colors in handsome plaids, stripes and checked patterns to complement your car. 


You'll also find trim fit... smoothest riding comfort... tough resistance to wear, 


stains, scuffing... long. bright life with a minimum of care. You'll find for the biggest 


value in seat cover enjoyment, the spotlight is on 






Suskana saran! Your dealer is listed in the 


Yellow Pages of your telephone directory. 


———¥ 
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SUSKANA SARAN SEAT 
COVERS NOW AVAILABLE THROUGH 





MOST LEADING SEAT COVER MANUFACTURERS 


RIGHT 
iN STYLE! & 7 





< another famous product of 


“@ Susquehanna Mills inc. 


404 Fourth Ave., New York 16, N.Y. 
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WHETHER you call him “Charlie” or 
“Phil” or “Vic” or “Jack “ or one of the 
other 44 assorted friendly nicknames, 
or just “Mr. Porcelainize,” he is always 
at your service. 


DO YOU “Wish a new operator trained?” 


“Desire to set up a real appearance department?” 
“Need a sales meeting for your personnel?” 
“Want to put on a sales or adyertising campaign?” 
“Have a special paint problem?” 

“Want to bring your owners back to you?” 

“Seek to increase your customer labor profits?” 


The answer fo all of these is the same: 
_» “Call for Your ‘Mr. Porcelainize 


ae 


tAsk the tens of thousands of New Car Dealers who 
have benefited from his friendly help and advice. 


Never has quality workmanship and 
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Your “Mr. Porcelainize” is 
aman well worth knowing, 
and worth knowing well. 


His job is to increase your profits 


and give never-ending assistance in building 


lasting customer satisfaction and good will. 


service merchandising been more vital to the 


New Car Dealers. 


Never has your “MR. PORCELAINIZE” 


been more able to be of lasting service. 


FREEMAN & FREEMAN, INC. 


600 GRANT STREET x 
: DENVER 3, COLORADO 


Please have our “Mr. Porcelainize’’ call on us as 


THIS soon as possible. 


Firm Name 


COUPON Attention of 


Street and No. 


NOW City Zone : State 


Make of Car Sold 






A. 1. Brown" 


Philadelphia, Po. 





Cc. M. Buethe* 
Oaklond, Colif. 








K. C. McKinley * 


St. Lovis, Missouri 












Joseph Miller* 
Kansos City, Mo 








O. K. Brown mM. 
Memphis, Tenn. Cc 
} y 





F. Rodrigues’ 
Detroit, Michiga: 


; 
*Regionol Manag 
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PORGELAINIZE 


TRADE MARK REG. U. S. PAT. OFF 
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“ \ ‘Si ma 
J. C. Booth, Sr. Larry H. Dawkins J. Lee Kessler T. D. Mitchell Chas. A. Robideau Charles F. Tuite 
New York, N. Y. Brooklyn, New York Danville, Po. Washington, D.C. Albony, New York Boston, Moss. 





M. D. Folkins Riley T. Jones Wm. L. Keeshan J. Victor Morgan Clarence Wooster Lee G. Child 
los Angeles, Colif. Portland, Oregon Son Francisco, Col. Seattle, Washington Los Angeles, Col. Greot Falls, Mont. 









J. W. Contzen R. O. (Mike) Fow!ls fF. J. MeGinness Ray W. Payne M. H. Phillips Vern R. Shockley 
Chicago, Ilinois Cincinnati. Ohio St. Louis, Missouri Indianapolis, Ind Chicago, Ilinois Chicago, Ill. 


THE PORCELAINIZE NATIONAL FIELD FORCE 


Day in and day out; year in and year out, these 
men devote all their time toward helping New Car 
Dealers everywhere increase Customer Labor Sales. 






la 


Dorr Roubos* Geo. S$. Minot W. F. Newton 
Oenver, Colorodo Advertising Counselor Factory Coordinator 









Henry C. Johnson Richard McAuley W. D. Sargent U. F. Woody 
Minneapolis, Minn. Omoha, Nebrasko Konsos City, Mo. Dolios, Texas 





Claude Douglass Carl W. Johnson 
Oklahoma City, Okla. Houston, Texos 





M. M. Browning H. L. Mayo Terry Parker, Jr. Henry 8. Sparks F. $. (Frank) Toll Carl W. Wright 
Charlotte, N. C. Nashville, Tenn New Orleans, La. St. Petersburg, Fla. Birmingham, Alo. Atlante, Ga. 





A. J. Chateauneuf Don M. Collins Phillip O. Johnson John A. Twigg Rodgers L. Way 
Buffalo, New York Grand Rapids, Mich Detroit, Michigan Pittsburgh, Po Cleveland, Ohio 


| 
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Highways & Safety... 


Toll Road Movement 


Seen Gaining Favor 


By Sam Sampson 
Staff Writer 
N INCREASING number of 
states are considering the toll 
road system, or some variations of 
it, to finance 
highway con- 
struction projects 
of major propor- 
tions, a survey in- 


- . dicates. Five 
a states already 
have toll road 


construction in 
progress, at a to- 
tal cost estimated 
at $850,000,000. 

The 67-mile extension of the 
Pennsylvania turnpike westward to 
the Ohio line is scheduled for com- 
pletion late this year. Cost is said 
to be about $77,500,000. The new 
link will give Pennsylvania a toll 
superhighway running across the 
entire state with no grade in ex- 
cess of 3 percent. 

Scheduled for at least partial 





SO oe 


opening late this year, the New 


Jersey turnpike will run 118 
miles across the state from the | | 
George Washington Bridge to 


Deepwater, where it will connect 
with the new Memorial Bridge 
crossing the Delaware at Wil- 
mington, Del. 

Before construction started last 
year, the total cost of this turnpike 
was estimated. at $220,000,000. It 
was more recently raised to $240,- 
000,000, and there are indications 
that it may go to $250,000,000. 

A $31,000,000 toll superhighway 
was started last year between Okla- 
homa City and Tulsa, and comple- 
tion is not expected until next year. 
This project, like other similar con- 
struction plans, has run into diffi- 
culties in getting sufficient steel. 

* ok * 
DENVER-BOULDER toll high- 
way, being built in Colorado at 

a cost of about $5,600,000, is sched- 
uled for opening this fall. 

In 1954, the completion of the | 
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Fellowship for Arkansas Police Captain— 

Captain Frank McGibbony (second from left) of the Arkansas state police, was 
presented with a check for $650 for a fellowship to the fall course at the traffic : e 
institute, Northwestern university, Evanston, lil. The check is being presented by Eugene ing tips as how to park in a smal! 


Still, recently named state chairman of safety for the Arkansas Automobile Dealers | Space, 


way be extended via Lewiston-Au 
burn to Augusta or Waterville. 


Cabbies Tell 
Detroit Company Offers 


Course on Driving 


Radio Cab Co., Detroit, is offering 
women drivers a two-day course in 
driving, conducted by company 
drivers who have driven more than 
30,000 miles a year on Detroit 
streets without an accident, th« 
company has announced. 


The course, which totals four 
hours of instruction, will be held 
from 10 a.m. to 12 noon each Thurs- 
day and Friday during August, and 
is ag to the public, the company 
said. 


The course will include such driv- 


how to stop and_ start 


Assn. and state chairman of the Arkansas inter-industry highway safety committee.| Smoothly, how to avoid accidents 
Participating in the ceremony are, left to right, Roland Hughes, president of the 
association; McGibbony; Still, and George H. Benjamin, secretary-manager of the 


association. 


New York-Buffalo highway is ex- 
pected, unless it is delayed by fed- 
eral restrictions on material and 
manpower. Although New York 
state officials contend that the 


| road will not be a toll highway 


in the legal sense, the effect will 


be the same as far as the users 

are concerned. 

Still under construction are the 
|proposed extensions of the Maine 
|turnpike, which now runs 47 miles 
|from Portland to Kittery. It has 
|been proposed that the toll high- 








Ready 


Now! 


New free book, ““How To Give Your Store The Look That Sells”’ 












Copyright 1951 Pirtsburgh Plate Glo Compory 
‘ . 


Store Fronts 
and Interiors 
by Pittsburgh 


PITTSBURGH 








Pittsburgh Plate Glass Company 
2262-1 Grant Building, Pittsburgh 19 


, Pa. 


copy of your booklet on store modernization, ‘How 


Without obligation on my part, please send me a FREE | 
To Give Your Store The Look That Sells.” 


teriors .. 


2 2 
Shows how you can widen 
your trading area, hold your own with 
competition, turn shoppers into custo- 
mers, increase your volume of business. 
Send the coupon, now, for your copy. 


tures of all types... 





@ This brand-new book on store moderni- 
zation is packed with ideas on how to give 
your showroom the eye-appeal that means 
buy-appeal. It is chock-full of photographs of 
actual Pittsburgh Store Fronts and Store In- 
. “before” and “after” photo- 
graphs that tell at a glance the story of how 
other merchants have built better business 
with Pittsburgh Products. 


There are examples of sales-winning struc- 


drugstores, bakeries, 


automobile showrooms, restaurants, food 
stores, apparel shops... small buildings and 
large buildings. Structures designed by some 
of the country’s foremost architects. 

The latest trend in store design—the open- 
vision front—is generously illustrated. There 
are examples of how store interiors were 
made brighter, more cheerful, larger look- 
ing through the use of mirrors and other 
glass applications. 


And of course, there is detailed informa- 


tion about the various Pittsburgh Store 
Front and Store Interior products and sug- 
gested ways to use them to give your show- 
room a distinctive look that will make it 
stand out from its neighbors ... give you the 


edge over your competition. 


| “How To Give Your Store The Look That 


PIONERs vended 00500 Baer aSeekoanenees 
OE eee TTT TUTTE TTY Tee 
2 ; | 
Ce Wa cracwh ea vee reeeeer sacs COMES sc wkiws Onde | 
eee ae ok ce ce a eee ae ee ee Se ee J 
PAINTS +: GLASS : CHEMICALS + BRUSHES 
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GLASS 


| Sells” is yours for the asking. Why not fill in 
and return the coupon at left, now, for your 
copy? No obligation, of course. 


PLASTICS 


COMPANY | 


and many other driving techniques 
+ + 


Lalli Appointed 


Mass. Chairman 


Edward Lalli, Lalli Motors Co. 
(Chevrolet), 159 N. Main St., Brock- 
ton, Mass., has been named chair- 
man of the association’s safety 
committee, it was announced re- 
cently by Joseph Hughes, state 
association president. 

Lalli has been interested in pro- 
moting highway safety for many 
years, and presented many cars for 
behind - the- wheel driver training 
before the driver education pro- 
gram was organized by the dealers 
in the state. 

+ * * 


| Coast Material Allocation 
Requested by California 


California’s state department of 
|finance has urged federal officials 
|to allocate 15 percent of available 
civilian construction materials to 
the Pacific Coast states. 


A department report cited huge 
construction deficiencies in high- 
ways, schools, institutional and 
public buildings, local health facili- 
ties and public utilities. 


The report contended that $3,000,- 
000 in highway work is needed to 
correct deficiencies, with $1.500,000 
additional work to be required in 
the next 10 years. It noted that 
California planned to spend approx- 
imately $140,000,000 on highways 
during 1951. 





* * 


Windshield Smear 


Motorists should ask gas station 
attendants to clean the windshield 
wiper blade as well as the wind- 
shield, according to Len Walters, 
director of research for Hardware 
Mutuals of Stevens Point, Wis. 
Windshield smear, formed by a 
gummy, oily coating from the ex- 
hausts of other vehicles, can re- 
duce driver vision as much as 35 
percent on rainy nights, Walters 
declared. 


T & T Nash 


* * 


Names Frey 


L. E. Frey has been named sales 
manager for T & T Nash Sales, 
Logansport, Ind., by Virgil Town- 
send, president. He will have charge 
of all new and used-car sales. 













Don't Get Mad 


. if you haven't received 
the CARLIFE GUARANTY 
72" information you _ re- 
quested. We are answering 
all inquiries as fast as possi- 
ble, but we have never been 
so swamped before. 


WRITE OR WIRE 
THE CARLIFE GUARANTY 


8827 Strathmore 
Detroit 28, Mich. 
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On the Financial Front. . . 


Gain in Nash Shares 
Leads Auto Firms 





By George Deery | 

Associate Editor | 

TASH shares showed the greatest | 
appreciation among the auto 
makers in the month ended July) 
31, a gain of 4.2 percent, according | 
to compilations by the First of 
Michigan Corp. 
This compared with a 15.9 - 





Commercial Credit | 
Hikes Income | 


Commercial Credit reports that | 
consolidated operations, before in- | 
come and excess profits taxes, for | 
the sixth months ended June 30, | 
were larger than for any previous | 
corresponding period in the com-| 
pany’s history. Consolidated net in- | 
come from current operations, be- | 
fore said taxes, was $23,401,343 for | 
the six months, compared with $18,- | 
035,577 for the same period of 1950. | 
After provision for income and ex- 
cess profits taxes, net income was 
$10,624,973, or $4.66 per share for 
the six months ended June 30, 1951, 
compared with $10,638,547, or $4.60 
per share for the same period of 
1950. 


Profit at New High 
For U. S. Rubber | 


U. S. Rubber last week reported | 
that its earnings and sales during | 
the first six months this year} 
reached new highs. Earnings to- | 
taled $16,427,189, or $7.85 a share, 
compared with $8,848,757, equal to 
$3.55 a share, in the same 1950 
period. This was a gain of 86 per- 
cent. 

Sales soared 47 percent to $427,- 
714,511 in the first half of 1951. In| 
the same period a year ago they 
reached $291,278,206. In the second | 
quarter net income was $7,350,434, | 
or $3.44 a share, against $4,921,382, | 
equivalent to $2.06 per share. Sec- | 
ond-quarter sales were $215,783,662. | 
In the like 1950 quarter they ag- 
gregated $160,947,206. 


* * * 


Purolator Net 
Soars in Half 


Net earnings of Purolator Prod- 
ucts for the six months ended June 
30 were $1,019,263, equal to $2.71 a 
share, compared with $479,689, or 
$1.28 a share in the first six months 
of 1950, President Ralph R. Layte 
reported. Earnings for the second 
quarter of 1951 totaled $625,537, and 
net for the first three months of | 
this year was $393,726. 

Sales for the first half of 1951 
totaled $13,378,233, compared with 
$6,882,525 for the corresponding pe- 
riod a year ago. Net earnings for 
the first half of 1951 were after | 
provision for federal income taxes | 
of $1,663,000, compared with $254,- | 
668 in the first six months last year. 
Dividends paid in the first half of 
this year, at 65 cents a share, to- 
taled $243,983, compared with 30) 
cents a share, or $75,071 paid in the 
first half of 1950. 


* * * 


Earnings 

Hupp—Six months: Net profit, 
$240,076, equal to 12 cents a share, 
contrasted with a loss of $212,610 a 
year earlier. June quarter: Net 
profit, $165,243, equal to 8 cents a 
share, compared with a loss of $113,- 
536 for the second quarter of 1950. 
Losses in the 1950 periods are after 
losses incurred for June when all 
plants were closed as a result of 
labor disputes. 

Hayes Mfg. and_ subsidiaries 
Nine months to June 30: Net profit, 
$520,868, equal to 49 cents a com- 
mon share in net sales of $12,309,- 
103, contrasted with a net loss of 
$352,261 in sales of $9,107,831 for 
nine months ended June 30, 1950. | 
June quarter: Net profit, $202,621, 
equal to 19 cents a common share 
in sales of $4,359,062, contrasted 
with loss of $38,367 in sales of $3,- 
941,447 a year earlier. 

Kent Moore—Six months: Net in- 
come, $198,000, equal to 62 cents a 
capital share, compared with $246,- 
000, or $1.04, a year ago. 
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cent rise by Willys-Overland, which | 
had the best boost among the com- | 
mercial car producers. 

Chrysler appreciated 1.7 per- |, 
cent; General Motors, 2.4; Pack- | L 
ard, 2.9. Others among the truck 
firms to gain ground were Auto- 
ear, 12.9; Diamond T, 4.5; Fed- 
eral, 2.3; International Harvester, 
. —" 15.4; White, |Bertoglio are > onnens 
The value of Crosley stock de-| facilities has been converted to the 

clined 4.3 percent; Divco, 5.1; Hud-|needs of the defense program,” 
son, 3.6; Kaiser-Frazer, 4.9; Stude- | Chairman Harvey C. Fruehauf and 
baker, 3.7. The July closing quota-| President Roy Fruechauf told stock- 
tion for Four-Wheel Drive re-| holders. 
mained unchanged from a month “The larger part of the change- 
earlier, Horn added. over fell within the three months 
cs cae Or | just ended. Changeover costs and 
Fruehauf Picture reduced production for civilian 
“QINCE the beginning of the year,| accounts were felt during the 
“a portion of our production] period, but our larger defense 


| in business by opening this new building 


Vateaie! Were 
ae, 


Nothing Can Match 





(20th Anniversary of Lodge Chevrolet— 


This Chevrolet-Oldsmobile dealership at Medicine lodge, Kans., marked 20 years 


at 117 S. Main St. All visitors were served 


| coffee and doughnuts, and prizes were given away in the evening. A. G. and Mrs. 


production was not reflected in 
sales. 

“Our defense production schedule 
will be in full swing at Avon Lake, 
O., by the end of the third quarter 
when our overall defense work will 
amount to about 30 percent of our 
| total sales. 
| “Additional increases there and 
jin other plants are _ scheduled 
|through the remainder of the year,” 
they added. 








FLASH-A-CALL 
SAT CHC HOH) 


offers you 


UA Orsi Urs e cl 


We will personally discuss 
with you the problems of 
your shop, the corrective 
measures that must be 
taken. Train your entire 
shop personnel, guarantee 
to increase your customer 
paid labor sales or you owe 
us nothing. As manufac- 
turers, we offer you direct, 
equipment designed for 
this purpose alone, having 
the highest known standard 
of quality, in two complete 
packages, for the large 
dealer or smaller service 
department. Our program 
meets and goes beyond the 
requirements of all major 
factories. Write us today 
and we will arrange an ap- 
pointment with a man that 
will not waste your time. 


a eS 
Tt ee) te id 


536 South Clark Street 
AN-I7 CHICAGO 5, ILLINOIS 





For Speed and Ease in Handling 
Automatic Transmission 




















SAFETY CHAIN 





LONGITUDINAL 
TILTING 
ADJUSTMENT 


MANZEL TRANS-LIFT 


SEE HOW EXCLUSIVE ROTARY ADJUSTMENT SAVES TIME 


in aligning bolts, dowels, splines, driveshafts . . . compensates for 


variations in spring suspension, floor, or hoist. 


Transmission ¢ 
in position but 


OTHER MAKES 


Transmission ¢ 
in position but 


bolt holes not in {© Gy UF bolt holes not in 

oo line due to floor line. 

os slope, etc. mln 
HEAVY DUTY Turning “cradle w puerromt Pivot action below 
LIFTING RAM action” rotary ad- requires further 
PUMPS ON BOTH justment qui , vertical and hori- 
” a rotates transmis- [O ' {8 zontal adjust- 
sion around ¢ un- e | -)} ments, as single 
til bole holes are motion does not 
line-up holes. 





6 MORE REASONS FOR TRANS-LIFT SUPERIORITY 


WIDE SPREAD 
SUPPORTING LEGS 


LONGI 


STURD 


USABLE ON ALL AUTOMATIC TRANSMISSIONS 






2 SPEED 
RELEASE 


TUDINAL POSITIONING 


Y LIFTING MECHANISM 


TWO SPEED RELEASE 


~*—— ~ BALL BEARING CASTER WHEELS 


BALL BEARING CASTER WHEELS 


PERMITS ONE MAN OPERATION 


S efficiency, 


a TRANS-LIFT ; 
his unusual offer: 


Confident | 
1 we're making C 





Engine Carr 
ports engine 
is remov 
ount or cross member's 
‘eae away from work st - 
i not 
if you are poroug 
TRANS-LIET; secure w 
refund your money : ai 
i ailable 
arrier also av ae 


1 No. 6000) 
-LIFT. Sup 


$14.52 
* Engine ¢ . : 










PRICE $ 1 4 4 7s without adapter 


Adapters for Fordomatic, Merc-o-matic, Hydramatic, 
Ultra-matic, and Dynaflow ..$13.00 each 


Studebaker ....... 





Powerglide ....... 


eee ee 6 $16.50 
ceccceeg25./5 


Order direct today (or write for 
literature) from 


y 


341 BABCOCK STREET 


BUFFALO 10, NEW YORK 


Factory authorized manufacturer and supplier 
of approved tools and equipment for servicing 
all Ford, Lincoln and Mercury Vehicles. 
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Jules D. Lippman, president of; 
Textileather Corp., has announced 
the en of Charles R. 
Mayer to be as-| 
sistant to the} 
president. 

Mayer previ-| 
ously served as 
vice-president of 
the Prestole 
Corp., Toledo; the 
U. S. Bobbin and 
; Shuttle Co., Law- 
% rence, Mass., and 

A 





as consultant with 
management en- 
©. R. Mayer gineering firms 
in New York and Chicago. 
* + 


* 





Universal C.1.T. Advances 


Hoover and Borchert 

Universal C.LT. Credit Corp. 
has announced promotions at two | 
of its branch offices. 

Edgar M. Hoover will be branch 
manager at Pueblo, Colo., and | 
Irving G. Borchert is branch | 
manager at Rochester, Minn. 

* * 

Allis-Chalmers Elects 2 
Allis-Chalmers Mfg. Co. has elect- | 
ed J. L. Singleton, vice-president of | 
the general machinery division, and | 
R. S. Stevenson, vice-president of | 
the tractor division, to the com-| 
pany board of directors. W. E.| 
Hawkinson was named vice-presi- 


dent and secretary-treasurer. 
+ * + | 


Poole and Ernewein Given 


New Goodrich Assignments 
Changes in the Replacement 
Tire Sales division of B. F. Good- 
rich Co. have been announced. 
Harold J. Poole has been ap- 
pointed service manager of the | 
Pacific division, succeeding R. M. | 
LeRoy, who is retiring after 39 
years with the company. Poole 
had been manager of farm serv- 
ice tire sales and in that post is 
succeeded by Richard F. Erne- 
wein, who had been a truck and 
bus tire salesman in the Cleve- 
land district. 
* 


Sedgebeer Heads Lube Sales 


For Aro on West Coast | 
The appointment of A. R. Sedge- | 
beer as regional manager for the| 
states of California and Nevada | 
has been an- 
nounced by Lubri- 
cating Equipment 
division of Aro 
Equipment Corp., 
Bryan, O. 
Sedgebeer has 
been in the lubri- 
cating equipment 
field 20 years. All 
activities on Aro 
lubricating eauip- 
ment on the West * 
Coast will be A. R. Sedgebeer 


under his supervision. 
* * * 


Flynn Directs Engineering 
On Chevrolet Aircraft Work 


Harold O. Flynn has been named 
chief aviation engineer of the Chev- | 
rolet Aviation Engine division, E.| 
H. Kelley, Chevrolet chief engi-| 
neer, announced. Flynn, who was! 
active in Powerglide development, | 
has been resident engineer on auto- | 
matic transmission at the Chevro- 
let-Cleveland plant. 

Flynn succeeds C. W. Frederick, 
who did product engineering on jet | 
engines for Chevrolet in World 
War II, and who was named to 
Tonawanda, N. Y., shortly after 
Chevrolet was assigned a jet en-| 
gine contract. Frederick returned | 
to Detroit as staff engineer in 
charge of all chassis design after 
the aviation engine assignment was 
changed to Wright R-3350 piston | 
engines. 





* * * 


Thor Branch Moves 


Independent Pneumatic Tool Co., | 
Aurora, Ill., manufacturer of Thor | 
portable power tools, has trans-| 
ferred its Cincinnati branch to a 
new building at 3726-28 Floral Ave. 
The Cincinnati branch, managed | 
by H. C. Brown, is one of the larg- 
est in the company’s 20-city chain. 

* * * 


Linhart Represents Dollin | 
Dollin Corp., Irvington, N. J.,| 
producer of zinc and aluminum die 
castings, announces appointment of 
Edward A. Linhart as the Dollin 
representative for the Pittsburgh 





Auto Personnel 
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a (N. J) and Bremen (Ind.) 
|plants, and of John R. Sheen as 
general sales manager of the divi- 
sion. 





* * * 


area. Linhart was formerly asso-| Polhemus Named Engineer 
ciated with the Aluminum Co. of . ‘ ’ 
America, Elastic Stop Nut Corp., Of GM Development Group 
and, most recently, with Follans-| Von D. Polhemus has been ap- 
bee Steel Corp. in Pittsburgh. pointed engineer in charge of the 
‘i Z engineering staff structure and| Baas 
vas , suspension development group for | 
Edison Names Two General Motors Corp., now located 





Benjamin F. Morris, vice-presi- at the new General Motors techni- Murdock Chevrolet Used-Car Lot 


dent of Thomas A. Edison, Inc., and | cal center. 
manager of the company’s automo- Polhemus has been with GM since 


appointment of A. A. Manchester | neering staff structure and suspen- 
as plant manager 


He knows the human score behind 


There are some readers of The N 


This used-car lot, owned by Murdock Chevrolet Co., 


tive division, has announced the /1933. He has been with the engi-| standing sales results, according to the owners. The lot is situated on a busy street 
and kept neat and well attended. The owners said each car is labeled and cleaned 


of both the!sion development group since 1937. | thoroughly before exhibiting. 


Yew York Times, believe it or not, 


who take only a cursory glance at the front page each morning. Politicians, 
statesmen, bankers, even college professors, they are restless readers 
until the sports pages, where they settle down with Arthur Daley for 


a relaxed moment in “Sports of The Times.” 


“Sports of The Times” is a quiet and pleasant corner in the noisy 
world of sports. In it, Arthur Daley plays host to the personalities 
who make the sports news. Daley is a quiet and human sort of guy. He 
loves sports and likes and respects its people. They return the 
compliment. The result is a daily sports column spiced with wit and 
salted with anecdote that delights men and women everywhere. 


Arthur Daley has been fascinated by sports and 


its people since, 


as a kid, he watched the Giants and the Yankees play ball from an 
exclusive bleacher pressbox—an elevated railway signal tower. 
At Fordham he played baseball, basketball, football, covered sports 


for the Fordham Ram. 


As one of 33 working members of the biggest, most versatile sports 


staff of any U.S 


5. newspaper, Daley has since 1926 covered some 


30 different sports, helps turn out the biggest daily sports report any U.S. 
newspaper produces. Full of sports lore and legend, he is 
co-author of a history of the Olympics, author of “Times at Bat,” an 


informal history of baseball’s first half century. 


In sports as in politics, science, every field of human endeavor, you 
will find many men and women on The Times staff who, like Daley, are 
experts other experts read. Pooling talents and skills each day, 

The Times staff produces a newspaper that attracts and holds readers 
who appreciate a stimulating, authoritative, rewarding newspaper. 


*And when readers get more out of a medium, as they get more 
out of The New York Times, advertisers always get more, too. 
That’s why The Times has been the advertising leader in the rich 


New York market for 32 consecutive years. There’s 


s a lot about 


The Times you ought to know. May we tell you? 


1851 HUNDREDTH ANN 


is | Che New ork Times. agar 


PAY BAN SIS VOTE" $138, 000 Tick * Sele Th 
FOR CITY WORK” 
\ err . 


one of a series about the people who make The New York Times 


“America’s most distinguished newspaper’ 





Pittsburgh, has returned out 
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‘ 22 Million Batteries A ia ais 2). dea geen ||| Lawsuits Affecting Dealers... . 
Held Possible for ’°51 z lg e ee 
ourt Decisions 


DETROIT. — Makers of auto 
batteries will be able to turn 
out between 22,000,000 and 23,- By Leo T. — was recorded according to the laws 
000,000 batteries this year, it has 2 | ae ee of the state of Nevada and a cer- 
: ; a 4 : IG ENERALLY speaking, a chattel |tificate of registration was issued 
¥ mortgage on an automobile|to the First National Bank which 


been reported by the American | 
Automobile Assn. The amount, lvalid in one state is valid in all|had loaned the money to Bell. 






seTtt SALES pe pels : 
WH 


eon 


— so last — a |other states. Later, Bell, under the name of 
ord production, is due to e ° : : a 3 j vj i Holt, fraudulently obtained a cer- 
Marin Auto Sales, Mill Valley, Calif.— ee gee os ree tificate of title from the state of 


entire supply of soft primary Bank of Nevada v. Swegler, 82 N.E. 


Robert B. Graydon, owner of Marin Auto Sales (Chrysler), Mill Valley, Calif., recently | Wyoming for the automobile. 


8 lead being allocated to consum- ( ; 
catet : er ) 920, 2 tes § F : 

pet ers by the NPA, the AAA said. 00k over the facilities formerly occupied by A. R. Boates. The building has 6,600 2d oh te cour A —o that | This certificate did not indicate 

ved square feet devoted to service and 7,500 square feet over all, plus 11,000 square One € orrowed $1,059. on a any liens against the automobile. 


Cadillac automobile. The mortgage Bell then drove the car to Chi- 
ie cago, IIL, and sold it to an auto- 
mobile dealer who was an inno- 
cent purchaser. Subsequently, 
this dealer sold the automobile 
to a man named George Swegler, 
who received a title certificate 
showing title clear of all liens 
from the secretary of the state 
of Illinois. 
The First National Bank of Ne- 
| vada learned that Swegler had the 
j}automobile in his possession and 
|sued to recover its possession. In 
|holding that Swegler must deliver 
over the automobile to the bank, 
|the higher court said: 
“We are of the opinion that the 
}owner of a chattel mortgage, valid 
in the state where it is executed 
and recorded, has a prior right in 
the property mortgaged against an 
innocent purchaser for value who 
purchases the property in Illinois.” 


Mo. Flood Fails 
To Halt Chrysler 


Parts Service 


MARYSVILLE, Mich. -— Chrysler 
Corp’s Marysville parts plant main- 
tained service to Chrysler product 
|dealers, “almost 
|without  disrup- 
|tion” during July, 
| despite the flooc- 
|ing of the Kansas 
City (Kans.) dis- 
tribution plant by 
the Missouri River 
flood. 

C. L. Jacobson, 
jpresident of 
Chrysler’s Parts 
| division, said that 
ithe Marysville Cc. L. Jacobson 
| plant serviced 3,147 dealers, ordinar- 
ily supplied from Kansas City, di- 
rect from the factory during the 
| emergency. 

He said that the flood waters 
| completely isolated the Kansas City 
plant for 10 days, from July 13 to 
| 22, but that rehabilitation had prog- 
ressed rapidly and the plant re- 
|sumed its normal handling 10 days 
ago. 
| Jacobson reported that when 
| floods surged into the Kansas City 
plant, orders on hand were rushed 
to Marysville. Dealers and whole- 
| Salers normally supplied from Kan- 
|sas City were notified to order parts 
| directly. 
| Orders routed to Marysville, he 
| noted, increased the volume of parts 
|shipped from that plant by more 
jthan 25 percent within the first 
week of the emergency. 

“Except for some transportation 
delay occasioned by longer hauls, 
|we have been able to serve our 
|customers efficiently and prompt- 
ly,” Jacobson commented. 


S. C. Buys 1,743 Buses 
For School System 

COLUMBIA, S. C.—South Caro- 
lina’s state government is purchas- 
ing both new and used buses as it 
moves to take over the school bus 
system under authority granted by 
ithe 1951 state legislature, it was 
disclosed at a meeting of the South 
Carolina educational finance com- 
mission. 

Issuance of $7,500,000 in bonds to 
finance the transportation program 
during the current fiscal year was 
authorized by the commission. 

P. C. Smith, assistant to the com- 
mission director, told the commis- 
sion that 601 used buses have been 
purchased from county school dis- 
tricts and 29 used buses from con- 
tractors. Smith revealed that 850 
new buses have been ordered from 
manufacturers and 263 from deal- 
ers, making a total of 1,743 old and 
new buses. 





feet of lot. 














The back pages of every issue of AUTO 
MOTIVE NEWS contain the WANT AD 
Section Others are profiting from AUTO 
MOTIVE NEWS WANT ADS! Are you? 
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sale of Aug, 7.) 
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CHRYSLER—’51 











Used-Car Auction Prices 
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Market Trend 


Although the overall average price of used cars dropped $5 last week 
to $919, the indications are that prices are becoming firmer and, for 
many models, showing distinct advances. 


The overall figure slipped back to where it was the first week in 
August chiefly because of a $34 drop in the average price of '51 models. 
Others losing during the week included ’41s, ’46s, ’47s and ’49s. Gains 


were scored by 42s, ’48s and ’50s. 


There was ample indication of willingness to buy judging by sales 
reports received from various auctions. The percentage of cars sold at 
11 different sales last week jumped to 75 percent, the highest it has 


climbed since a year ago in July. 


The figures for last week at 11 auctions were: 1,406 units sold out of 
1,878 offerings for a showing of 75 percent. In the preceding week at 


the same auctions, the totals were: 
for 73 percent. 


1,397 units sold out of 1,903 offerings 


Prices marked with an * indicate a unit equipped with 
automatic transmission or overdrive. 


DENVER 
(Denver Auto Auction, 
Littleton, Colo. 


Inc. Sale every 
Prices are for 


(Prices up slightly on certain models, 
steady on others. Sold 232 units out of 
306 offerings.) 

Super conv., $2,380*; Special 
$1,975. '50 Super sedan, 
$1,700*, $1,720*, $1,- 
725*, $1,740*; Special sedan, $1,395, 
$1,440*, $1,445*, $1,475*. ‘49 Super se- 
dan, $1,235*, $1,245*, $1,265°, $1,275°*. 
‘48 Super sedan, $810, $925, $965, $990. 
‘47 RM sedan, $695, $700, $725, $765. 
"51 (62) conv., $4,470*. ‘50 
(62) sedan, $3,100*; (61) sedan, $2,850*. 
‘48 (62) sedan, $1,785*. '47 (62) sedan, 
$1,135*, $1,215°*, 

~51 FL Deluxe sedan, $1,- 
680, $1,700, $1,735*, $1,795*; %-ton pick- 
up, $1,420; %-ton pickup, $1,285, $1,350. 
*50 SL Deluxe sedan, $1,300, $1,360, 
$1,410*, $1,425, $1,470", $1,500*%; SL 
Special sedan, $1,120, $1,245, $1,260, 
$1,265, $1,270, $1,295. ‘49 SL Deluxe 
sedan, $1,005, $1,050, $1,115, $1,120, 
$1,175, $1,195, $1,210. ‘48 FL aerosedan, 
$900, $925, $930, $1,100. ‘47 FL aero- 
sedan, $695, $700, $715, $830; ‘%-ton 
pickup, 2 at $650. '46 SM sedan, 2 at 
$555, $665, $670, $685. ‘41 sedan, $310, 
$325, $380, $480, $485. 

Windsor sedan, $2,065*. 
‘50 Windsor sedan, $1,605*. '49 NY se- 
dan, $1,245*, $1,375*, $1,420*°, $1,460", 


Deluxe sedan, 
$1,550*, $1,640*, 


Here’s customer satisfaction 
and profit that you find in few 
accessories. Ventshades add 
much to driving comfort in 
any weather and have the extra 
sales-making advantage of 
eye-appeal. They enhance the 
natural beauty of the car’s lines 
and look like a built-in feature. 
Your customers will enjoy 
Ventshades. You'll enjoy sell- 
ing them. Order them now. 


LIST PRICES 


i 2-piece set $6.50 
i 4-piece set $12.50 


$ ¥ v 


AUTO VENTSHADE CO. 
BOX. 1402 . sane dahil 


2 





$1,500*. '48 NY sedan, $870, '47 Windsor 


sedan, $775*, $875*. '46 Windsor sedan, 
$725*. 

DeSOTO—’'50 Custom sedan, $1,630*; De- 
luxe sedan, $1,470*, '47 sedan, $685; 
Suburban, $680. '46 sedan, $660. 

DODGE—’51 Wayfarer sedan, $1,665. ‘50 


Coronet sedan, 2 at $1,450; %-ton pick- 
up, $825. '49 Coronet sedan, $1,095*, $1,- 
230%, $1.295*. ‘48 sedan, $630, $840, 
$890. '47 sedan, $645, $650, $680. 


FORD—’51 Victoria, $2,010*, $2,020*, $2,- 








080*, $2,105*, $2,130*, $2,135*, $2,150*; 
Custom (8) sedan, $1,875*; Custom (6) 
sedan, $1,565 (od). '50 Deluxe (8) se- 
dan, $950, $1,037, $1,175*, $1,275*, ‘49 
Custom (8) sedan, $835, $890, $905, $1,- 
180. '46 (8) sedan, $585, $590, $600, 
$610, $635, $640, $645. 

FRAZER—’50 sedan, $960*, ‘49 sedan, 
$1,025*. °47 sedan, $580*, 

KAISER—’50 Traveler, $1,185. 

LINCOLN—'49 sedan, $1,175". 

MERCURY—'51 sedan, $2,030*, $2,050", 
$2,070", 2,200*, $2,260*. ’°50 sedan, 
$1,510*, $1,515*, $1,550*. ‘49 sedan, §$1,- 
115*, $1,140*, $1,175, $1,200, $1,390. '46 
sedan, $620. 

NASH—’50 (600) sedan, $1,050*. °49 Am- 
bassador sedan, $975*, ‘47 (600) sedan, 
$650, 

OLDSMOBILE—’51 (98) sedan, $2,430*; 
(88) sedan, $2,070*, §2,220*. ‘50 (S88) 
sedan, $1,480, $1,535, $1,720*. '49 (98) 
sedan, $1,375*, $1,390*, $1,450*, '48 (98) 

$785. 


conv., $1,000*. '47 (76) sedan, 


Hiede Mara 


THESE FEATURES 
MEAN BIG SALES! 


e Open-window ventilation 
when it rains or snows 


© Safety from exhaust fumes 

@ Less fogging of glass 

e Shade from the sun 

© More comfort the year ‘round 
e Added beauty for the car 


© Quick, easy installation. indi- 
vidual designing for each make 
and model assures accurate fit 





© Made to meet exacting stand- 
ards of car manufacturers. 
Won't rust or rattle 





nesday. 


BUICK 


| CHEVROLET 


Friday. 





BUICK—’50 


CADILLAC—’'50 


CHEVROLET 


CHRYSLER 
DODGE- 


FORD—’51 Deluxe (8) 4-dr., 


MERCURY—’50 4-dr., $1,470; sport sedan, 
2 at $1,450; club coupe, $1,450. $1,400. 
"49 4-dr., $1,200. °48 4-dr., $960. °47 
club coupe, $810, $975. 

NASH—'49 (600) 4-dr., $875; 2-dr., $800. 

OLDSMOBILE—’51 (S88) 2-dr., $2,180. ’50 
(88) 4-dr., 2 at $1,500; 2-dr., $1,625* 
(76) 2-dr., $1,500*. '49 (98) 2-dr., $1,- 
360*. ’48 (98) 4-dr., $1,075*. 

PLYMOUTH—’51 Cranbrook 4-dr., $1,475; 
Cambridge 4-dr., $1,580. °50 SD 4-dr., 
$1,330, $1,360; conv., $1,500. '49 SD 4- 
dr., $1,170. 

PONTIAC—-'48 SL (8) 4-dr., $975; Tor- 
pedo (8) 4-dr., $1,000. 

STUDEBAKER—’47 Champion 4-dr., $750. 

WILLYS—’49 Jeep, $625. 


Sale every Monday. 
Aug. 


just shy 
Buyers were 
nearly-new 
less than ceilings. 








PACKARD—’'51 (200) sedan, $2,160*, ‘49 
sedan, $1,035*, 

PLYMOUTH—'51 Savoy, $2,000, $2,005; 
Suburban, $1,900, $1,915; conv., $1,880, 
$1,895. '50 Suburban, $1,600; Deluxe se- | 
dan, $1,260. '49 SD sedan, $1,035, $1,- 
125, $1,130, $1,175 ‘47 «sedan, $605, 
$620, $705. 

PONTIAC—’51 (8) Catalina, $2,305*, $2,- | 
325*, $2,370*; Chieftain (8) sedan, $2,- | 


100*, $2,220*; conv., $1,880*. '50 Chief- 


tain (8) conv., $1,425, $1,650*, $1,725*; 
sedan, $1,165*, $1,410*, $1,715*, '49 (6) 
sedan, $1,240*, $1,265, $1,275". ’48 (6) 
sedan, $900, $995. 

WILLYS—'51 station wagon, $1,445*. ‘50 
Jeepster, $950*. '49 station wagon, $780; 
Jeep, $590. 

MISCELLANEOUS—'51 GMC %-ton pick- 


%-ton pick- 


up, $1,300, '48 International 
-ton pickup, 


up, $450. ‘47 International ' 
$495, $570, $575. 


N. PLAINFIELD, N. J. 


(Lebanon Auto Auction. Sale every Wed- | 
Prices are for sale of Aug. 8.) 
(Market is steady, Sold 71 cars 

of 116 offerings.) 


‘51 RM 


out 


sedan, $2,625*; Super | 
Riviera, $2,530*. '50 Special sedan, §$1,- | 
530*, °49 Super sedan, $1,475*, $1,300*, | 
$1,275. ’48 Super sedan, $1,140*. 
"51 conv., $1,910; 

’50 Bel-Air, $1,775*; SL 
$1,540*, $1,490*, $1,470", 
$1,350. '49 SL Deluxe sedan, $1,190, 
$1,150, $1,130, $1,110. ‘48 FM _ sedan, 
$875, $850, $830. '47 FM conv., $800. '46 
SM club coupe, $710. '41 sedan, $380. 


Bel-Air, 
Deluxe 


$1,900. 
$1,390, 


sedan, 


CHRYSLER—’51 Windsor sedan, $2,200*. 
'49 NY sedan, $1,400, $1,350*. | 

DODGE—’51 Coronet sedan, $2,125*. °49 
Coronet club coupe, $1,255. '47 Custom 
sedan, $860. 

FORD—’51 Custom (8) conv., $1,820. °50) 


Custom (8) sedan, $1,200, $1,180; Deluxe | 
(8) sedan, $1,180. "49 Custom (8) sedan, 
$1,050, $1,020; Custom (6) sedan, $1,025. 
'46 SD (8) sedan, $715, $700, $610. 


NASH—’51 Rambler, $1,485, $1,475. 
OLDSMOBILE—’50 (98) sedan, §$1,880*, | 
$1,850*. °49 (98) conv., $1,490*; sedan, | 
$1,225*. °48 (78) sedan, $1,000*%, '46 
(76) sedan, $770*. | 
PLYMOUTH—’50 Deluxe sedan, $1,350, $1,- | 
310, $1,300. '49 SD sedan, $1,250, $1,200, 
$1,175, '46 SD sedan, $720. | 
PONTIAC—’51 (8) conv., $2,400*, $2,360*; 
Chieftain Deluxe sedan, $2,220*. ‘49 
conv., $1.550. '48 Streamliner sedan, $1,- 
060*, '$1,000*. 
STUDEBAKER—’'50 Champion sedan. §$1,- | 
170*. ‘47 Champion club coupe, $720. 


VALDOSTA, GA. 


(Tom Hewitt Auto Auction, Sale every | 
Prices are for sale of Aug. 3.) 
(Sold 134 units out of 204 offerings.) 


Super Riviera coupe, $1,700*; | 
$1,600*; Super 2-dr., $1,600*. | 

$1,250. ‘48 Super 2-dr., | 
$1,000. | 


(62) 4-dr., $3,190*, °'49 
(62) club coupe, $2,675*. 

‘51 SL Deluxe 
$1,605, $1,600; SL Special 
4-dr., $1,680; %-ton pickup, $1,315; FL | 
Deluxe 4-dr., $1,675. %-ton pickup, $1,- 
010; SL Deluxe 4-dr., $1,400", $1,150; 
2-dr., $1,440*; FL Deluxe 2-dr., $1,400*, 
$1,210. °49 FL Deluxe 4-dr., $1,250; SL | 
Deluxe 4-dr., $1,170, $1,050, $1,030; club 
coupe, $1,145. '46 SM 4-dr., $575. | 
~51 Windsor 4-dr., $1,950. 


"50 Wayfarer 2-dr., $1,350, $1,- 
200, $1,145; Meadowbrook 4-dr,., $1,310. | 
‘41 Wayfarer roadster, $960, "48 Custom | 
4-dr., $1,050. 


RM 4-dr., 
’49 Super 4-dr., 
$925; conv., 


2-dr., $1,- 
780*, $1,650, 


$1,750; Cus- 


tom (8) 2-dr., $1,610, $1,650, $1,780; 
Victoria, $1,990; conv., $1,775, $1,685. 
’50 Custom (8) 4-dr., $1,350; 2-dr., $1,- 
290, $1,100; Deluxe (8) 2-dr., 2 at $1,- 


250, $1,020; station wagon, $1,075; %4-ton 
pickup, $1,000. °49 Custom (8) club 
coupe, $975; 2-dr., $915; 4-dr., $1,020, 
$1,075; conv., $1,080; %-ton pickup, $600. 
'48 SD (8S) 2-dr., $700; %-ton panel, $575; 
%-ton pickup, $390. ’46 Deluxe (8) 4- 
dr., $735; SD (S) 2-dr., $805. 





ALBANY, N. Y. 


Dealers Auto Auction. 
Prices are for sale of 


(Tim Anspach's 


6.) 

(Prices on extra-clean models were 
of a new high for the year. 
cautious on high-priced, 
which brought much 
Convertibles and sta- 





units, 


tion wagons were also off. Sold 130 
units out of 151 offerings.) 
BUICK—’51 RM 4-dr., $2,600*; Super 


Riviera coupe, $2,540*. '50 Super sedanet, 
$1,485*. 49 Super 2-dr., $1,400*, $1,360*, 


$1,330*: RM 4-dr., $1,360*. '48 Super 
conv., $1,080; RM conv., $1,150, $1,050. 
‘47 Super conv., $980. '46 Special 4-dr., 
$750. 

CADILLAC—'49 (62) 2-dr. $2,010*, $2,- 
O85*. '48 (75) 4-dr., $1.630*; (62) 4-dr., 
$1,710*; club coupe, $1,585". ‘41 (60) 
Special 4-dr., $290. 

CHEVROLET—’51 SL Deluxe 2-dr., $1,- 
920*, $1,800*, $1,860*; SL Special 2-dr., 
$1,625; SL Deluxe 4-dr., $1,725, $1,720, 


$1,750, $1,650; club coupe, $1,670, $1,725. 
"50 SL Deluxe 4-dr., $1,390, $1,490, $1,- 
430, $1,400, $1.150: FL Deluxe 2-dr., 
$1,400, $1,370, $1,460*; SL Deluxe Bel- 
Air, $1,630; conv., $1,510*; 2-dr., $1,- 
450, $1,430*, $1,390. '49 SL Special 4- 
dr., $1,110, $900; FL Deluxe 2-dr., $1,180; 
SL Deluxe station wagon, $1,375; 2-dr., 
$1,175, $1,140; club coupe, $1,090; 
conv., $1,270, $1,090. ‘48 SM 4-dr., $900, 
$730. °47 FM 4-dr., $850; SM 4-dr., $660. 
'46 FL aerosedan, $760; FM 4-dr., $755. 


'42 SD 4-dr., $270. 
CHRYSLER—’51 Windsor Deluxe 4-dr., 
$2,450. °'49 Windsor 4-dr., $1,570; NY 





Super sedan, 
‘49 Super se- 
2 at $1,350*, 
‘47 RM conv., 


°48 Windsor T & C conv., 


DODGE—’51 


Wayfarer 2-dr., RM sedan, 


Meadowbrook 4- 
‘49° Meadowbrook 
Coronet 4-dr., 


| CADILLAC 
(62) conv., 


49 Custom (62) sedan, 


club coupe, 


club coupe, 


Custom (8) 
station wagon, 


‘51 Cosmopolitan 4-dr., $2,610*. 
740. '46 4-dr., $670. 


| CHEVROLET SL Deluxe sedan, 


sedan, $1,250, $1,360; 
$1,400; SL Deluxe sedan, $1,440, $1,575* 
\%-ton pickup, $805, $725 
‘49 station wagon, $1,060 
Special sedan, $1,100 


FL D s 
MERCURY L Deluxe sedan 


| OLDSMOBILE $1,480, $1,450; 


'47 (98) 4-dr., $770*. 


PLYMOUTH—'51 Cambridge 4-dr., 
"50 SD 4-dr., 


business coupe, 
luxe sedan, 
‘48 sedan delivery, 
FM conv., $960, 


club coupe, 
; SM sedan, $840 
FL aerosedan 
club coupe, $860 


ou 


2 at $1,350; 
club coupe, 
coupe, $1,170; 





\%-ton panel, 
sedan, $415, $380; SD sedan, $475, $385 
FL aerosedan, $545. 
$355, $380; 
SD club coupe, 
‘40 SD sedan, $285, 
CHRYSLER—'49 Windsor 
’48 Windsor sedan, $1,105; sedan, $1,075 
’46 Windsor sedan, 


'46 SD club 


‘41 SD sedan, $465 


Deluxe 2-dr., MD sedan, $330 


conv., $2,290; Catalina, $2,625*; 
station wagon, on 
sedan coupe, $300, $335. 
‘48 Torpedo 
SL (6) 4-dr., 


CONCORD, MASS. 


Sales every 
Prices are for sales 


$1,170, $1,110. 





| DeSOTO—'49 
Custom sedan, $775. 
~51 Meadowbrook sedan, 


Monday and "49 Coronet club 


Coronet sedan, 





(Sold 197 units out of 276 offerings.) 
| BUICK—'50 Super Riviera coupe, $1,585; 


Mr. Service Manage 
BE SURE YOUR SERV 


i 


"47 Deluxe sedan, 
(Continued on Page 27, Col. 1) 
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215 MAIN ST., BUFFALO 3, N.Y. 
World’s Oldest Monufacturer of Special Service Tools 
Factory-Authorized Supplier to Ford, Mercury, Lincoln and Packard 












There (1a Herman Gody 
designed for your Customers’ Specific Needs! 


DELIVERS MILK 40° AT 












mB) |. Gel 
HERMAN REFRIGERATED RETAIL MILK DELIVERY BODIES 


Drive-On-The-Road Refrigeration 
... SELF REFRIGERATED. 


Maintains a product temperature of 40°. Available as a package. 
No engineering to do with the customer. 


© WIGHTLOADER 


Maintains a continuous product temperature of 40° 24 hours a day. 
Especially designed for dairies who want to LOAD TODAY FOR TO- 
engineering to do with 


WRITE, WIRE, OR PHONE COLLECT 


HERMAN BODY COMPANY, 4400 CLAYTON, ST. LOUIS 10, MO. 


© COLDAIRE 


o- 


Plug-In Refrigeration for 
OVERNIGHT LOADING. 


MORROW. 





THE EXTRA-COMFORT SEAT CUSHIONING 
IN THE NATION'S LEADING CARS 


HOOPER 


1914 FISHER BLOG 


GEORGE P. 


AUTOMOTIVE RESTFOAM SALES- 
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dan, | ‘48 Custom 4-dr., $950. '46 Custom 4-dr., 
se- e e | $710. 
45 i | DODGE—’50 Coronet 4-dr., $1,400, °46) ® 
wt sed-Car Auction Prices _ | "stat. °ss | verage Used-Car Prices 
eam FORD—’51 Custom (8) 2-dr., $1,655. '50 
ae | | Deluxe (8) 2-dr., $1,305, $1,155; busi- | ; ; . 
dan , " cae ae | ness coupe, $990. ‘49 Custom (8) 2-dr., | (Compiled by Automotive News) 
eee $1,005, $975. '48 station wagon, $805. '47 195 , 
"47 | | SD (8) 2-dr., $750; SD (6) 2-dr., $775. | Aug., 1951 July June 
46 $580, $575. '46 %4-ton pickup, $225;| $1.400, ‘49 SD 4-dr., $1,030, $1,100 | "46 SD (8) 4-dr., $725: Deluxe (8) 2-dr.. | Model (to date July 1915 
se- panel, $225. '41 sedan, $280. »>ONTIAC—'51 Chiefte - 2 260°: | za 4 : <2a70 ; arp ee 95 a 
se ORD—’50 Custom (8) ‘sedan. $1,430, $1,- | ~~ 2 Sete © oe Rae; | $770. 42 2-dr., $370, $919 $916 $927 1951 $1,881 $1,931 $1,935 
300; Custom (8) station wagon, $1,570.| dr. $1,500: 2-dr., $1,500, ‘49 Chieftain | MERCURY —'49 2-dr., $1,200; conv., $1,- 1950 1,399 1,414 1,417 
‘49 Custom (8) sedan, $990, $1,025, $1,- (8) conv. $1,255: 2-dr $1,275" Fs 100, '47 4-dr., $575. 1949 1,164 1,142 1,175 
010, $885; Deluxe (8) sedan, $900, $875. | _.....,. aut adhe whciinne a NASH—’50 Statesman Super 2-dr., $960. | r Oe Pa 
48 SD (6) sedan, $560; SD (8) sedan, 790. ‘80 Champeen van an 100, 3 > | ’48 Ambassador 4-dr., $815*; (600) 4- 1948 896 870 891 
795 2 ~ 9 0; 6 o ack, ‘ . v a 10 «-ar., »ivo, -GPF., | 5 75 47 / asse . . c 
ibe ol ae cy aca <*). i rg Re $1,215: conv.. $1,180. $1,300. $réo $775. ‘47 Ambassador club coupe, 1947 744 137 739 
* - _ zo eae - | =e : se ~ ~~ 
club coupe, $750, $740. ‘41 business |MISCELLANEOUS—'51 International %- OLDSMOBILE—’'50 (88) 4-dr., $1,395, '47 1946 660 650 659 
coupe, $105; conv., $315; sedan, $100, ton pickup, $1,170. '49 GMC %-ton pick- (78) sedanet $855; (66) sedanet. $900* 1942 314 284 318 
$130. up, $730. ’48 International %-ton pickup, | PLYMOUTH "49 SD 4-dr., $1,235 48 SD z . a 
MERCURY—’51 club coupe, $1,975; sedan, $510 - — | club coupe, $850; 2-dr.. $850. ‘47 SD August July June 1941 298 301 280 
$2,050". ’50 club coupe, $1,500, $1,335, | EBENSBURG, PA. 4-dr., $785. Overall ae —_ 
550*:; sede 510, °49 sedan, 1,- " . -ONTIAC—'49 2- é »2a0, ’ 5 yi > 
Seo°, $i 000. "47 ae, $830 eee (Ebensburg Auto Auction Co. Sale every ” Sone $1. 125... ee ae Average -ow ee 
» $1,000. Saeed wees Thursday. Prices are for sé Aug. 9 sTUDEBAKER—’ : i i 
| NASH —’50 Rambler conv., $1,275. '49 Am- | saute ia patch A my cans a aS ee 51 meen ae wae (The above figures are averages of used-car auction prices, all 
- saaiia one? ene ae f . Sold 7 s 45°. °5 nampion 4-dr., . ‘ 7 . nnd . ; ie an 
ag ge $s75°. Ss ustom COnV.. | out of 106 offerings.) | Champion conv., $795*; 4-dr.. $685; 1%-| makes and models, carried regularly in Automotive News.) 
| — OLDSMOBILE—'51 (88) club coupe, $2,- | BUICK—'49 Super conv., $1,280; RM 4-dr.,| ton stake, $310. 
950%. ‘49 (98) sedan, $1,325*. '47 (68) | $1:365°; Super 4-dr., $1,385. ’41 Super | . $1,000, '48 FL aerosedan, $865, $875. |KAISER—'51 Special 4-dr., $1,325. '49 
| club coupe, $750*. °’46 (78) sedanet, Bogiakdg. sage - , fod ee MASON CITY, TA. CHRYSLER—’51 Windsor 4-dr., $2,055*. 4-dr., $660, 
$810*. CADILLAC 47 =(61) 4-dr., $1,200, '46 (Lapiner’s Auction Co. Sale every Wed- ‘47 Windsor 4-dr., $795*. LINCOLN—’51 2-dr., $2,135*. °50 4-dr., 
PLYMOUTH—’51 Belvedere, $2,010. ’50 SD | jovramane 4-dr., $1,200. nesday. Prices are for sale of Aug, 8.) oe e700. Carryall, $1,365, '47 Custom $1,485". °'49 club coupe, $1,205*, ‘47 
| club coupe, $1,450, ‘49 Deluxe sedan, | CHE OLET—'51 FL Deluxe 4-dr., $1,800; s 33 . 4-dr., $790. / conv., $735, '46 club coupe, $685. 
46 $1,225, $1,085; SD station wagon, $1,240. | FL Special 2-dr., $1,630. '50 conv.,” $1,-| 9) (out 132 units out of 187 offerings.) | pODGE—'50 Coronet 4-dr., $1,405*, $1,-| or nsMOBILE—'51 (98 *) 
"46 Deluxe sedan, $700. , | 345; Bel-Air, $1,700*; FL Deluxe 2-dr., BUICK 51 Super Riviera coupe, $2,100; 415*; Wayfarer 2-dr., $1,1L5. *47 Custom ‘s a a a cose a ta $2,400 . '49 
80 ; PONTIAC—'51 Chieftain (8) Deluxe sedan, | $1,325*, $1,340; ‘SL Deluxe club coupe, | Super 4-dr.,_ $2,310", $2,350*. 50 Super| 2-dr., $755, $740. '46 Deluxe 2-dr., $675. | O59. “147 (78) 4dr. $640". 41 Seat, 
lub t $2,350°: SL (6) sedanet, §1,950.. '50| $1-325;'2-dr., $1,295. '49 FL Deluxe 4-| Sedanet, $1,565"; Special 4-dr.. $1,290°. | roRp—'51 Victoria, $2,000°; Deluxe (8)| gi95, | | eae oe 
ow- Chieftain (8) sedan, $1,740; conv.. $1,-| 4» $1,215; SL Deluxe 4-dr., $1,180; Pe Super, f.dr.; 81,190, $1,205°; RM) 4-dr., $1,595. '50 Deluxe (8) 2-dr., $1,-| PLYMOUTH—'49 Deluxe 2-dr., $855, $915 
an s00°. 49 Chieftain’ (8)’ sedan, $i:500*;| SL Special 4-dr., $1,005. "48 FM 4-dr.,| — 2-dr. $1,260". 47 RM 4-dr., $815. 075*, 2 at $1,090; Custom (8) 4-dr.,| $920: SD conv., $1,170: 4.dr.. $1,035, "4% 
, SL (8) sedanet, $1,335; SL (6) sedan $985: ru t-dr., ($930. 3 FL aerosedan, | CA mn AC "50 (62) 4-dr., $3,185*; (61)! $1 295%, “49 “Custom (8) 4-dr., $s55,| $020! SDacony.. $1,170; 4-dr., $1,035. 4! 
1 Of 4a ; ating , 760: 925, $875; SM 4-dr., $835, '46 FL 4-dr., | _*°GF.. of,010.. | - —— $925*, $980, $910; 2-dr., $850, $925, oc TR Relate ; i Agi : 
_ oo wane ),. —<s ‘aan S500, | $800; FM 2-dr., $795. '42 SM 2-dr., $400, | CHEVROLET—’50 SL Special 2-dr., $1,- | $955* $960. '48 SD (8) club coupe $865, | PONTIAC—'49 (8) conv., $1,360*. "46 (8) 
conv., $850 . = SL a Mg, | 41 SD 4-dr., $360. 110, $1,155, $1,200; SL Deluxe 4-dr., | FRAZER ‘sh Maghattan 4:4 695 4-dr., $650, $600. 
———— Torpedo (S) club COUpS, GOOU. “40 Bl, | CHRYSLER—47 Windsor 4-ar., $880 | $1,320, $1,305; Bel-Air 2-dr., $1,405; | FRAZE Manhattan 4-dr., $695. | STUDEBAKER—'50 Champion conv., $1,- 
| sedanet, $775. SLE . ee ney wows FL Deluxe 2-dr., $1,260. '49 SL Deluxe | HUDSON-—-'48 Commodore (8) 4-dr., $790. | 215*, ‘49 Commander 4-dr., $980. 
' STUDEBAKER—’50 Champion sedan, $1,- | DeSOTO—’'49 Custom club coupe, $1,325.| 4-dr., $880,°$1,110, $1,125, $1,185; conv.,| ‘42 (8) 4-dr., $205, | WILLYS—'49 Jeepster, $630*, 








| 120, $1,180, $1,275*. '49 Champion conv., | — ——__— — a 
$1,200*. '48 Champion club coupe, $820, 
$745. °42 Champion sedan, $375*. 


AMARILLO, TEX. 


(Amarillo Auto Auction. Sale every Fri- 

day. Prices are for sale of Aug, 10.) 
(Market strong. Sold 248 units out of 
300 offerings.) 

BUICK—'51 Special Deluxe 2-dr., $2,065. 
'50 Special 4-dr., $1,620*, $1,700*; 2-dr., 
$1,390; Super 4-dr., $1,605*, ‘49 Super 
2-dr., $1,270*. ‘48 Super 2-dr., $905, °47 | 

$775; RM 2-dr., $730. | 


Super 2-dr., 
CADILLAC—’51 (62) 4-dr., $3,960". ‘50 


Cnet 





(62) 4-dr., $3,255*. °49 (62) club coupe, 
$2,100*, $2,260*, "48 (62) 4-dr., $1,630*, | 
$1,650*, $1,740*, ’47 (62) 4-dr., $1,270*, 
$1,290", 

CHEVROLET—’51 FL Deluxe 2-dr., $1,- 
785*; SL Deluxe 2-dr., $1,575, $1,685; | 
4-dr,, $1,800; %-ton pickup, $1,360, 2 at 
$1,320, $1,315, $1,305, $1,300, $1,190. 
‘50 SL Special business coupe, $1,100, 
$1,115; SL Deluxe 2-dr., $1,350; %%-ton | 
pickup, $955, $945, $915; Bel-Air, $1,435, 
$1,550, $1,575, $1,580. ‘49 FL Deluxe 
2-dr., $1,095, $1,150; %-ton pickup, $890. 

CHRYSLER—'51 NY 4-dr., $2,865*, ‘50 
Windsor 4-dr., $1,535, $1,575, $1,585, 

| $1,670*; Royal club coupe, $1,560; NY 
club coupe, $1,550. ‘49 Royal 4-dr., | 





$1,280, 

oo DeSOTO—’51 Deluxe 4-dr., $1,780; Custom 
4 conv., $2,180*, '49 Custom 4-dr,, $1,340*. | 
ry ’48 Custom 4-dr., $915. '46 4-dr., $700. 
! DODGE—’51 Coronet 4-dr., $1,675; Way- | 


farer 2-dr., $1,615; %-ton pickup, $1,- | 
285. '50 Coronet 4-dr., $1,330; Wayfarer 
2-dr., $1,045; %-ton pickup, $720. ‘49 
Coronet 4-dr., $1,150, 


card FORD—’51 Custom (8) 2-dr., 3 at $1,755, | 
$1,920", $1,930*%; Custom (6) 2-dr., $1,-| 
675; %-ton pickup, $1,425, $1,325; %- | 
ton pickup, $1,500. "50 Custom (8) 4-dr., | 
$1,355; conv., $1,490, $1,440. 
FRAZER—'48 4-dr., $575. | 
HUDSON—’51 Hornet 4-dr., $2,050, '49 
Super (6) 4-dr., $840. 
KAISER—’51 Special 4-dr., $1,362 
MERCURY—’51 1 2-dr., $2,075. ‘50 club 
coupe, $1,470, ‘49 4-dr., $1,085, $1,100, | 
$1,140; 2-dr., $985. | 
NASH—'50 Statesman 4-dr., $1,055, §$1,- 
160, '49 Ambassador 4-dr., $975. 
OLDSMOBILE—’51 (98) Holiday, $2,625*; 
i-dr., $2,400*, $2,495*, $2,675*; Super 
(88) 2-dr., $2,545*. '50 (98) 4-dr., $1,- 
780*, $1,820*, °49 (S88) station wagon, 
4 
) 


$1,475*; 4-dr., $1,350°; 2-dr., $1,595*. 


PACKARD—'51 (200) 4-dr., $2,000, $2,- © 
005, $2,060. °49 4-dr., $SS80. '48 Super | 
club sedan, $810. | é o o 6 
PLYMOUTH—'51 Suburban, $1,895; De- 
luxe 2-dr., $1,530; 4-dr., $1,435; Belve- Vhs L 
dere, $1,965, $1,985. °50 Deluxe 4-dr., 

GOL LO LEE OLY NI Is F 


$1,180, $1,220, $1,260, $1,265, $1,360, 


Trucks, buses, farm equipment and military vehicles gener- 
ally have low road speed in comparison with their engine 
temperatures. Balanced cooling, through proper radiator 
design, is essential to good engine performance. 








Keeping them cool has been a Long specialty since 1903. 
Our engineers give prompt and careful attention to special 
radiator requirements. 


Please Be Patient LONG MANUFACTURING DIVISION e Borg-Warner Corporation 
DETROIT 12, MICH. and WINDSOR, ONT. 


. . » we will answer all re- 
quests for CARLIFE GUAR- 
ANTY “72” as quickly as 
possible. We are just as anx- 
ious as you are that you re- 
ceive the ‘‘low down" on this 
amazing plan. 


WRITE OR WIRE 

THE CARLIFE GUARANTY 
8827 Strathmore WO SULLA SOMA aD aaa 
* Detroit 28, Mich. Nem Te a5 








28 cae 
Ford Disposing 
Of Upper Mich. 
Wood-Body Plant 


DETROIT.—Negotiations for the 
sale of Ford industrial property at 
Iron Mountain, Mich., are now un- 
der way, according to L. D. Crusoe, 
vice-president and general manager 
of Ford division. The principal Ford 
activity there has been the assem- 


bly of station-wagon bodies, the 
company said. 
Names of the buyers were not| 


disclosed but the company said that 
they represent a group of well- 
known industries seeking facilities 
for expansion. 

Ford’s Iron Mountain plant has 
more than 750,000 square feet of 


floor space, Crusoe said, including | the service area measures 60-feet by 125-feet. A used-car lot, 75-feet by 125-feet,| in that city. 
* 


an office building, four manufactur- 
ing buildings, sawmill, chemical 
plant, dam and hydro plant, steam 


power plant, filtration plant and | unforeseen 
| said. 
The Ford plant, now employing | 


other buildings. 
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|New Dealer Building in St. Petersburg— 


This is a night view of the new 100-foot by 125-foot sales and service building of 
| Stewart Jones Motors (Studebaker), St. Petersburg, Fla. The salesroom, with three sides 
| of glass and the rear wall of Ponderosa pine paneling, is 25-feet by 75-feet. The floor 
is of gray tile, and the ceiling covered with white accoustic tile. A color motif of dark 
green with chartreuse trim adds further to the attractiveness of the salesroom interior. 





| adjoins the building. 


regulations or other|operation we had at Iron Moun- 
action, the company | tain,” Crusoe said. “Our decision to 

dispose of the property was 
“Our company long ago realized | reached only after long study, many 


government 


about 1,800, will keep its employ-|that the change from wood to steel|surveys and thorough analysis of 


ment at near the current rate until | bodies in the auto business signaled | all 
the operation is moved, barring|the eventual end to the type of | facilities.” 


the possibilities of using the 


bd 
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Affecting Factories and Dealers .. . 
Auto Advertising 





try in the U. S., with the largest 
percentage of the volume represent- 
ed by industry leaders, the firm 
states. 

Among the major industries that 
have used its incentive programs 
are auto dealers and manufactur- 
ers, auto accessory and oil and gas 


One of the largest six-month ad- 
vertising campaigns ever built 
|around one product in the automo- 
tive aftermarket will promote 
Fram’s new radiator and water 
cleaner during the last half of 1951. 
This information was announced to 
all Fram zone managers and their 
| assistants at Fram’s midsummer 





: | firms. 
|sales conference in Saratoga, Wyo. eo 
| * * * , +e 
IR R New Auto Editor 
ep. Noster The new auto editor of the 


David E. Sampson, president of | 
the Detroit chapter of the Amer- 
ican Assn. of Newspaper Repre- 
sentatives, has sent out a roster | 

| of the association’s membership | 


Cleveland Press is Dan Chabek, 
formerly of the financial desk. 
He succeeds Jack Hume who has 
been named state editor. Chabek 
served in the Navy during World 


. 2s | War II as an officer aboard a 
laws 7 >, | destroyer. He returned to the 
| Nice J olume for B&T | Press financial desk. 
| During the fiscal year ended Apr. | a ae 


| 30, Belnap & Thompson, distributor | 


lof merchandise prizes in contests,| Mich. Media Clinic 
| transacted a volume of business to- | 


b Ss The first fall meeting of the 
taling $8,212,658 among 3,412 ac-| Michigan council of the American 
counts. This volume was secured Assn. of Advertising Agencies will 
from practically every major indus-| feature a “Media 
; i Clinic,” to be held 
in Detroit Sept. 
| 10 in cooperation 
with the Detroit 
chapter of Amer- 
ican Assn. of 
Newspaper Rep- 
resentatives, ac- 
cording to Carl 
| Georgi jr. Georgi, 
| who will preside 
j at the gathering, 
jis chairman of 
| the council and vice-president of 
D. P. Brother & Co., ad agency. 
He said that the clinic will dis- 
cuss the significance of official 
newspaper statistics and will be un- 
der the direction of H. H. Kynett, 


| 
| 





Carl Georgi 


president and chairman of the 
Audit Bureau of Circulations, as- 
| sisted by Carl Gazley, assistant 
managing director of ABC. 

* * + 
\In New Post 


Orville L. McDonald, formerly 
ad manager for Chromcraft Di- 
nettes in St. Louis, has joined the 
advertising sales staff of Farm 
and Ranch-Southern Agricultur- 
ist, Forbes McKay, vice-president 
and ad director, has announced. 
McDonald will have his head- 
quarters in Dallas. 

McDonald previously was an 
assistant account executive for 
Gardner Advertising of St. Louis 
and is a former associate of 
Elmer Wheeler, sales consultant. 
McDonald is co-producer of the 
Elmer Wheeler show on radio 


| station KRLD in Dallas. 











NO FINER GLASS THAN 
_—LIBBEY-OWENS-FORD E-Y\\iaa4 


The amount of moisture in the plastic used in the safety glass “‘sand- 
wich” has an important bearing on the stability of the lamination 

Our Quality Control No. 45 is the critical check that governs the 
moisture in the plastic sheet used in L-O-F Safety Plate Glass. To 
do this we precisely regulate the time, temperature and humidity 
used in the plastic drying oven. There the unrolled plastic loops 
from floor to ceiling in a continuous snake-like path until just the 
right degree of dryness is achieved. 

This exacting measurement of the moisture content in the plastic 
is only one of 142 Quality Checks and Controls we use in making 
L-O-F Safety Plate Glass. Each of them is equally important to 
you and your car owner customers—because they assure: 

1. Better heat stability 
2. Better light stability 
3. Better strength for safety 
4. Better adhesion, glass to plastic 
That’s why L:-O-F Safety Plate Glass is the best you can get 
anywhere. Libbey*Owens:Ford Glass Company, 7781 Nicholas 
Building, Toledo 3, Ohio. 
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prevent RUST... 


FENDERS ano UNDERBODY 





Spray WITCOTE under 
fenders and underbody to 
prevent rust. It resists the 
pounding of stones and 
gravel, as well as the cor- 
rosion of road chemicals. 
Lasts the life of the car. Val- 
uable to car owners, and 
profitable to car dealers. 


GET IT FROM YOUR JOBBER 


ASK FOR IT BY NAME~- GENUINE® 


| WITCOTE re 
QGMOERCAKR 
PROTECTION 


PRODUCT OF WITCO CHEMICAL CO., era tt es 
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os on both state and local highways y 
H under a bill agreed upon by a con- 
n 7 e Oo pper ference committee of the two 
|branches and passed by the senate. 
|An amendment recommended by 
A movement for legislation re-| designed to curb black market prac- | the committee spells out the type of 
quiring auto drivers to take an ex-/tices and enforce OPS regulations.|hand signals which would become 
gest amination at least once every three| Qne of the new city laws calls |™andatory. 
ent- years and also to outlaw old cars/for a $500 fine and 90 days impris- | i: 
‘irm — oo yee gp ora q | Onment for violations of OPS regu-| Lower Auto Insurance Rate 
nder = existin a ’ lations in retail trade. . ] 
— driver is never examined after he/sets a fine of $1,000 and 180 days Sought in N. H. Senate 
ams is licensed. Some older drivers were |in jail for violations in wholesale| A Motor vehicle law appeals com- 
tur- never examined, having gotten li- | trade. mission would be set up as the first 
gas — roe ce a. - * * . = toward reducing New Hamp- 
: e bill to outlaw old cars wou — . 7 shire’s soaring automobile insur- 
require checks at regular intervals Illinois Governor Vetoes ance rates under a measure ap- 
to determine whether they should| Sunday Auto Sales Ban | proved by the senate rules commit- 
be allowed on the highways. Gov. Stevenson of [Illinois has|tee for introduction in the state 
he eS vetoed a bill intended to make it a | /egislature. 
ek, Oregon Truck Fee Cut — sell an automobile on Sun-| The “ae would give the pro- 
sk. : : ay. He said business should not be| posed three-member commission 
Mas i eae Gee rg" 4 ‘nee regulated except where there is a| wide authority in the consideration Pontiac Zone Officials at Boys Town— 
ek legislature at this time for the pur- question of public health, safety,|/of appeals from vehicle cases and Midwest officials of Pontiac Motors gathered at Father Flanigan's Boys Town recently, 
ld pose of repealing a law lowering morals or welfare or to enforce|would also empower the commis-| when they presented the Omaha institution with a portrait of Chief Pontiac. In front 
e truck license plate fees. The repeal competition. sioner of motor vehicles to “clamp | of the founders symbolic statue are, left to right, Roy Nelson, service adjuster; E. Wing, 
he was sought by Sen. Richard L. Neu- The governor added that “carried down” on accident repeaters. assistant zone manager; Gil Wiggins, zone manager; Jack Jamieson, midwest regional 
berger to counter a petition by pe- to its logical extreme, any business| These repeaters, it is contended, | ™onager; Msgr. Nicholas Wegner, managing director of the foundation; Art Miller, 
troleum truckers which halts a/group could dictate the hours of|are responsible in great measure Omaha dealer; R. W. Ness, district manager; Dan O'Madigan jr., assistant general 
truck and bus mileage tax increase business of its competitors. And if|for the increasing auto insurance sales manager; Joe Sonastine, zone business manager; Carl Huber, dealer; and (in 
until a statewide vote in the No-| hours, why not prices?” rates in this state. front) Harry Smith, dealer, and Hugh Munce, Pontiac public relations manager. 
the vember, 1952, election. a a * * «&* , 
* * * . . ° : to levy an excise tax on holders of | holder of the license certified that 
will Seed Biter Tein Bills Mass. Wants Signals Uniform Mass. Excise Tax Killed special plates issued by the regis-|the car to which the plates were af- 
“ g Uniform signals would be Te- | _The Massachusetts house killed a|try of motor vehicles. It provided|fixed was used solely for business 
Voted by Pa. Legislature quired of Massachusetts motorists 'bill to permit Commissioner Long| that the tax would be abated if the | purposes. 
Three bills to advance the driver a 
training program in Pennsylvania 
schools have been unanimously 
passed in the senate. 
The measures, previously ap- 
proved by the house and now in the 
hands of the governor for signature, 
will require the state public instruc- 
tion department to set up standard- 
ized driver-training courses in the 
schools, provide for state-aid to 
school districts for employment of 
of highway safety education instruc- | 
r. tors, and increase the fee for learn- 
lige er’s permit from $2 to $4, earmark- 
ial ing the increase for the teaching of 
in- safe driving. 
ott + cd * 
the Weight Basis for Truck Fee 
oh Favored by Mass. Solons 


int 


ly 
i- 
le 





Legislation under which the 
registration fees of trucks and 
trailers would be based on gross 
weight of the vehicles has been 
favored by the committee on ways 
and means in the Massachusetts 
house. 


+ * * 


Crackdown in California | 

A bill signed into law by Gov.| 
Warren makes any traffic violator | 
in California who promises to ap- 
pear in court and then fails to do 
so liable to lose his license to 
operate a car. The motor vehicles 
department can refuse to renew his | 
license. 





* * 


Laws To Curb Black Market 
OK’d in New York City | 


Mayor Impelliteri has signed into | 
New York City law two measures | 


A Beacon of Hospitality 


Just as the friendly beam of the 
lighthouse welcomes the trav- 
eller, so does the cordial hospi- 
tality of The Fort Shelby make 
itself known to every guest. Con- 
veniently located, the hotel offers 
rest and comfort in its 900 rooms 
with bath. In addition, the rooms 
have chairside radio, servidor 
and circulating ice water. There 
are two fine restaurants, famous 
for good food, and an attrac- 
tive cocktail lounge. 

Garage and Parking facilities 
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He may want this... 


But both will want the quality look of 
automobile seat covers of LUMITE 





Get extra business through NEW 
classified phone book listing! 


/ 





She may want this... 


* 


woven SARAN rasric 








4 


The luxury look and smart patterns of Lumite 
woven saran fabric appeal to both men and 
women! That’s one of the reasons seat covers 

of Lumite fabric outsell all other quality 


seat covers! Here are other big reasons: 


Lumite fabric is remarkably tough, scuff 
resistant... non-inflammable . . . can’t 
rot or mildew. Easy to slide across. 
Never sticky in hot weather nor 
clammy in cold, because the weave 
“breathes’’—lets air circulate freely. 
Can’t sag, stretch, wrinkle or cup, 


when properly installed. 


Tell ALL of the Lumite fabric story 
and watch it sell to ALL! .. . because: 
Lumite fabric’s got everything 

everybody wants in seat covers! 


*Registered trade-mark 


HOTEL 
FORT SHELBY 


DETROIT] 


J) E. FRAWLEY, GENERAL MANAGER 


Tie in your name with Lumite fabric’s biggest advertising campaign 
in seat cover history! List your name in the classified pages of 


Classified Phone Book Information 


Lumite Division, Chicopee Mfg. Corp. of Georgia 
40 Worth Street, New York 13, New York 


your local phone book, under “Lumite Fabric Seat Covers.” 


Costs only a few cents a day. For further information write: 
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Average 8.7 Units Per Dealer . .. 
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Car Stocks at 2-Year Low 


(Continued from Page 1) 
promises to come back next week, 
but doesn’t. 

“This market,” one dealer re- 
ported, “is a lot softer than many 
dealers would like to think.” 


+ * ok 
HE major factor behind the 
July shrinkage in new-car 


stocks was low production. U. S. 
plants turned out fewer passenger 
cars for the domestic market in 
July than they did in any previous 
month this year. 

One dealer described his 
business experience as follows: 

“My stock of cars went down 
in prewar fashion. Sales volume 
during the month was relatively 
poor, but factory shipments were 
even poorer. The only difference 
from prewar is that now the gov- 
ernment regulates both ends of 
my business — supply, with ma- 
terial restrictions, and demand, 
with credit controls.” 

Most dealers said they were not 
passing their fears of a_ possible 


July 


’ 


heading of “high-pressure” sales 
tactics. 
* 3 + 
oo only thing that will make 
the public fear a transporta- 
|tion shortage,” reports a midwest- 
|ern dealer, “would be for the gov- 
ernment to order auto assembly 
stopped entirely. The production of 
a million or so cars every three 
months sounds like quite a few to 
the average citizen. A car shortage, 
if one does come, will sneak up on 
the public like a wolf in the night.” 
Despite the overall drop in new- 
car stocks at the end of July, most 
dealers said their ability to make 
delivery was about the same as a 
month earlier. It still depended on 
what line a dealer handled. 
Dealers in lower-priced lines 





described business as “very 


Hutt Buys Property 


T. D. Hutt Sales and Service, Inc., 
has bought the property at 952 W. 


Genesee St., Syracuse, to be used) 


| spotty.” They said they might 
not be able to make delivery 
today, but could tomorrow. They 
said few customers are willing to 
bind orders with deposits. 

Customers reportedly want to 
make their deals when the car is 
in the showroom, not while it is 
still enroute from the factory. 


* + * 
EALERS in nearly all high- 
priced lines said they could still 
satisfy almost any customer's 
wants. Dealers in two lines of cars 
said their stocks were so out of 
line with the national average that 
they would throw in the towel if 
they weren’t sure that all cars will 
be in good demand soon. 

For example, a metropolitan 
dealer, who had 53 new units on 
hand and 78 more warehoused on 
July 1, found his total stock of 
cars down only six units on Aug. 
1. The irony of this dealer’s 
plight was that he hadn’t taken 
a car from his factory since the 
middle of June. 

Meanwhile, dealers 


in lower- 


new-car shortage on to customers.|for added facilities in conjunction | priced lines said they were still 


In his or her present frame of 


with the main Hutt business place 


making delivery of new cars with 


mind, it was explained, the aver-|at 734 W. Genesee St. Hutt has the|or without tradeins. They said that 


age new-car prospect tends to label 
such warnings as coming under the 


! 
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_ Mr. Service Man 
_ BE SURE Your 
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215 MAIN ST., 
World’s Oldest Manufacturer of Special Service Tools 
Factory-Authorized Supplier to Ford, Mercury, Lincoln and Packard | 


franchise for Studebaker’ cars, 
formerly held by Harry Howlett. 


—y 


t 


VICE TOOLS ARE 









BUFFALO 3, N.Y. 


THE LAU DAR SERVICE PR 


discounts were out on clean deals, 
but that an allowance of $50 to $75 
over wholesale for tradeins was the 
usual practice. 

| In any event, dealers in lower- 
|priced lines said they were getting 
|the full profit out of every car deal, 
|including convertibles. 

A majority of the dealers report- 
ing in the survey said that any 
|decent-looking tradein was going 
onto their own used-car lot, instead 
|of being wholesaled. 


New-Car Stocks 


In Postwar 
(Estimated by Automotive News) 





| Dealers’ 
| Cars Cars in Total 
in Transit Potential 
Period Field to Inventory 
Ending Stockst Dealers Stocks 

Jan, 1, "50.. 251,754 188,500 440,254 
Feb. 1, °50.. 313,491 192,000 505,491 
Mar. 1, ’°50.. 312,457 159,500 471,957 
Apr. 1, °60.. 276,136 158,000 434,136 
May 1, ’50.. 196,738 152,000 348,738 
June 1, '50.. 247,680 160,200 407,880 
July 1, °560.. 311,084 167,500 478,584 
Aug. 1, °50.. 268,937 161,300 430,237 
Sept. 1, °560.. 239,642 160,400 400,042 
Oct. 1, °560.. 208,367 157,800 366,167 
Nov, 1, °50.. 330,571 158,500 489,071 
Dec. 1, '50.. 295,521 128,300 423,821 
Jan. 1, ’51.. ,888 98,900 404,788 
Feb. 1, °61.. 291,042 127,000 418,042 
Mar. 1, ’51.. 303,874 136,000 439,874 
Apr. 1, ’51.. 406,541 138,500 545,041 
May 1, '51.. 369,101 113,000 482,101 
June 1, *51.. 365,241 93,000 458,241 
| July 1, ’51.. 357,606 90,700 *448,306 
|} Aug. 1, "51... 298,009 87,500 385,509 


tField stocks include cars actually at 
dealerships, those warehoused by dealers 
and factories and demonstrators. 
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SYSTEM 


PUD ur ume etr 


SERVICE MECHANICS BUSY } 


The Laudar Service Production System consists of a board made up of a series of frictic 
productive employee has his name over a full column. As each repair order is written, the service manager or 
service salesman assign the jobs to the mechanic by taking 10 to 15 seconds to j 
the repair order number, mechanic's name, car license number and any additional instructions. This ticket, in 
duplicate, is then placed in the pockets on the board under the mechanic's name who is to do the work 


VISUALIZE YOUR ENTIRE DAY'S OPERATION 


‘. q One of the Laudar tickets is placed at the Starting time of a repair job (say, 8 a.m.) and the carbon copy is 
placed in the pocket when the job should be completed say, 10 a.m.). The next job assigned to this worker 
would have the original copy of the Laudar ticket placed in the 10 a.m. pocket and the duplicate in the 3 p.m 
on a four-hour job, allowing an hour for lunch). In similar manner, work is assigned other mechanics 
y, by referring to the board and the clock the service manager can see at a glance what progress is bein; 

made on every job in the shop. 
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Mahoney, the Oil Can Winner 


A two-man team, ventriloquist Paul Winchell and his dummy, Jerry Mahoney, won 
the “oil can trophy" in a special celebrities match race preceding the All-American 


Soap Box Derby. Mahoney took complete c 
Power (right), Chevrolet advertising manag 


not shown, were defeated by the Winchell-Mahoney team. 


Automotive Credit Rises 


redit when the prize was awarded by W. E. 
er. Ronald Reagan (left), and Andy Devine, 


3 Percent in Month 


WASHINGTON. Sales finance 
companies hired out 3 percent more 
dollars to finance retail purchases 
of automotive vehicles in June than 
they did in May, the Federal Re- 
serve Board reported last week. 

The increase, which was much 
lower than a 22 percent rise a 
month earlier, reflected gains in 
the credit sales of all types of 
vehicles except used trucks, the 

FRB said. 

However, the board pointed out, 
June financing of used cars, as in 
past months, exceeded that for new 
cars. Retail automotive balances 
outstanding on June 30 were said 
to be 2 percent higher than on the 
preceding monthend. 

The amount of money that 
finance firms laid out during June 
to floor-plan dealer's purchases of 
ears for inventories dropped 
sharply, following a 4 percent gain 
in May. However, outstanding bal- 
ances in this category continued to 
rise in June, indicating, according 
to the FRB, a decline in repay- 
ments during the month. 

Meanwhile, retail financing of 


| 








Derby 


(Continued from Page 2) 


quist Paul Winchell and his dum- 
my, Jerry Mahoney. 


This race was won by Winchell 
and Mahoney, with the dummy of 
course taking credit. The trophy 
was presented to them by W. G. 
Power, Chevrolet advertising 
manager. 

In winning 

Cooper 


the race, young 
showed consistently good 
all his heats. His first heat 
was in 27.90 seconds, the 
fastest of the day until it was 
shaded later by Thomas Gore, of 
Atlanta, with 27.83. Cooper’s other 
heats were all under 28 seconds 
except one. His final heat was in 
27.97 seconds. 

After the race all the champions 
were guests of honor at the huge 
champions’ banquet, in Goodyear 
gym. A total of 1,300 people gath- 
ered to see the boys receive their 
trophies and prizes from W. E. 
Fish, general sales manager of 
Chevrolet. 


victory 





} 
| 
| 
nm metal pockets. Each | 


»t down on the Laudar Ticket 





THOMSON, GA. 


Among those to win awards were | 
special winners. For the best de-| 


signed car, John K. Sherrod, San} 
Antonio, Tex.; best constructed car, 
Richard Pippert, St. Louis; best up- | 


G. Kring, | 


holstered car, James 
Hudson, N. Y.; best brakes, Frank 
J. Foyle, Schenectady, N. Y., and 
fastest heat, Gore. 


other types of consumer goods 
dropped 1 percent in June, after 
having increased sharply in May. 

The FRB said a 17 percent de- 
cline in the financing of furniture, 
radios, television sets and musical 
instruments during June _ offset 
moderate increases in other types 
of retail financing. 

Outstanding retail balances on 
goods other than automobiles con- 
tinued to decline during June. On 
June 30 they were 5 percent below 
the level of a month earlier. 


Order to Outlaw 
Steel Price Fixing 


Issued by FTC 


WASHINGTON. The Federal 
Trade Commission last week issued 
an order prohibiting American Iron 
& Steel Institute, New York, and 90 
steel producers from attempting to 
set prices on steel products. 


The order outlawed various “un- 
|fair” practices which, the commis- 
sion said, “tended to lessen compe- 
| tition” and were “oppressive to the 
public interest.” 

In interpreting the order, the 
FTC said, it should be understood 
|that uniformity of prices of two or 
{more sellers at any destination was 
|not in itself a violation of law. 

The FTC added that it is not try- 
ing to prohibit or interfere with 
delivered-pricing or freight absorp- 
tion when “innocently and _ inde- 
pendently pursued.” 

The action last week constituted 
ratification of the commission’s ac- 
tion of June 15 tentatively approv- 
ing a settlement of a case involving 
the steel firms. 

Under terms of the settlement, 
the firms consented to entry of the 
findings, conclusion and order and 





|agreed not to appeal to the courts. 


Although they did not admit the 
charges of the complaint or the 
findings of the commission, the 
firms agreed not to contest them. 


Druif Sells to Hamilton 


Mike Druif has sold his interest 
in Hamilton-Druif Chevrolet Co., 
Crosby, Minn., to his partner, Har- 
old Hamilton, who will operate the 
firm as Hamilton Chevrolet, with 
Art Erickson as service manager. 








Honor to Prof 


Better Synthetic Rubber 


Brings Citation 


AUSTIN, Tex.—Kenneth A. Kobe, 
chemical engineering professor at| 
the University of Texas, has been 
named as contributor of one of the 
50 most important scientific ad- 
vances in 1950 by Laboratory News. 


Kobe developed a new raw ma-| 
terial for synthetic rubber, para| 
alpha dimethyl styrene (PADMS), | 
obtained from a chemical by-prod- | 
uct of spruce paper production. 


PADMS has boosted the U. S.| 
synthetic-rubber supply and made 
the product more like natural rub- 
ber. 
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| sealator Raises Awaited . 


Hudson Settlement 
Ends Speedup Fight 


(Continued from Page 2) 


r-view will be based on the Index| 
reading for July 15. 

Added importance is attached to| 
the wage escalator plan this month | 
because of the Wage Stabilization 
Board's sanction of such a scheme 





for all industries, if negotiating | 
groups agree to adopt the formula 
pioneered by General Motors in 





1948. 

Without a pay escalator, indus- | 
tries will remain bound by the | 
i0-percent wage raise freeze. | 
Pay scales can rise as high as 
a cost-of-living escalator will | 
permit, however, irrespective of | 
the 10-percent freeze. | 

Because of the WSB proviso, the | 
steel industry is expected to receive 
demands for an escalator clause this | 
fall from the United Steelworkers- 
CIO. Hitherto, high-ranking steel 
union leaders had been critical of 
the escalator formula. 

Miner Boss Lewis is another foe | 
of escalators. He has voiced oppo- 
sition to any and all wage plans 
which hold a possibility of pay re- 
ductions. 

GM workers have sustained three 
small wage cuts in life of their 
escalator, but there has been none 
since the plan went industrywide 
a year ago. 


* o * 

. Hudson settlement, ratified 

last Monday by members of 
Local 154, calls for a jointly-spon- 
sored time study of 40 key opera- 
tions on final assembly. The com- 
pany has also agreed to apply for 
WSB approval of a four-cent “an- 
nual improvement” raise for Hud- 
son workers, and to continue pro- 
duction schedules indefinitely bar- | 
ring materials or supplier bottle-| 
necks. 

If Hudson attains a full day of 
work this week, it will be the first 
at that plant since May 22, when a 
12-day shutdown due to materials 
shortages got under way. 

An unusual speedup-slowdown 
dispute plagued operations at 
Hudson after the materials shut- | 
down terminated. The UAW 
charged that the company had 
laid off men from the 40 key jobs 
and was insisting that the other 
workers perform at the same rate 
as previously. 
Counter-accusing its workers of | 
a slowdown, Hudson for a six-week 
period closed its plant daily after 
only an hour or two of work each 
morning. On July 30, Local 154 of 
the UAW charged Hudson with a| 
lockout and ordered the men to stay 
away from work altogether. 
Federal and state mediators en-| 
tered the negotiations after Hudson 
formally accused the union of wag- | 
ing a strike. Final agreement was | 
reached late on Aug. 11. 

* ok * 
developments 
Goodrich con- 








hes OTHER labor 


last week, B. F. 


formed to the tire industry pattern | 
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la Taft-Hartley Act 


and gave its 16,000 employes a wage 
increase of 13 cents an hour, U. S. 
Rubber and Firestone had previ- 
ously set the industry’s 1951 pattern, 
with Seiberling joining in just prior 
to the Goodrich announcement. 


Goodyear is expected to follow suit | 


in a few weeks. 

International Harvester ob- 
tained WSB approval for wage 
and salary increases amounting 
to $6,700,000 for 75,000 employes. 
The company stated that its pro- 
duction workers have received 22 
cents more an hour since last 
August, as a result of escalator 
clause benefits. 

Cleared to the Senate floor by 
the chamber’s Labor committee was 
amendment 
eliminating the requirement that 
union-shop agreements be accom- 
panied by elections among the 











| Transportation on Parade— 


| Model H truck, a 1904 one-cylinder job. 


he first went on the Reo payroll in 1906. 








workers covered. The NLRB has 
found that such votes rarely upset 
the agreement already made be- 


| tween the management and union, | 
j}and therefore are an unnecessary | 


expenditure. 


Sponsored by Senators Taft, Ohio 
Republican, and Humphrey, Minne- 





sota Democrat, the union-shop mea- 


LANSING 
| GIVES BIRTH 


HORSELESS 
WAGON 
1904 REO 





Highlight of a big transportation parade recently in Lansing was this pioneer Reo 


At the wheel is Reo's veteran test driver, 


| Tige Royce, who has logged more than 2,000,000 miles of accident-free driving since 





sure 
attempt to amend the four-year- 
old Taft-Hartley Act. 


Holahan Incorporated 

| Dan Holahan, Inc., Flint, has 
|been incorporated with authorized 
|capitalization of $100,000 common 
|stock. Incorporators are Daniel 
'Holahan and Emmett M. Sobe. 


|convention delegates will 


represents the first serious | 
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Kansas Dealers 
To Hear McKay 
At 20th Parley 


TOPEKA, Kans.—R. D. McKay, 
president of NADA, will be a fea- 
tured speaker at the 20th annual 
convention of the Kansas Motor 
Car Dealers Assn. Sept. 27-29, 

The principal events of the con- 
vention will be held at the Town 
House hotel, Kansas City, begin- 
ning with an open house party 
Sept. 27. 

In addition to McKay’s talk, the 
hear a 
panel discussion by three federal 
agency representatives, a General 
Motors speaker and a third as yet 
unnamed national speaker. 

On Sept. 29, arrangements have 
been made for the convention dele- 
gates to attend the football game 
between Iowa State and Kansas 
university at Lawrence, Kans. M. S. 
Winter, Chevrolet dealer at Law- 
rence, Kans., has secured a block 
of 300 football tickets. 

Roscoe Hambric, secretary-man- 
ager of the Assn., urged members 
to take as many of their employes 


to the convention as possible. 
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Hydro-[ectric System 


Exerts 50 Ibs. Pressure — Operates Windows 
Despite Production Variations in Car Bodies 


alae 


nr 


Like many automotive parts, automatic window regulators must be designed to operate 


efficiently despite slight variations in production cars. One piece of glass, for example, may 
be a fraction larger than another and tend to bind when the window is raised and lowered. 


Such variations do not affect the operation of Hydro-Lectric automatic window 


regulators because Hydro-Lectric exerts 50 Ibs. pressure at all times. This is more than 


sufficient to overcome slight tendencies to bind. It’s just another reason why leading motor 


car manufacturers prefer Hydro-Lectric window operation systems. 











EXECUTIVE OFFICES: 
PLANTS: ° 


2550 GUARD 
DETROIT ° 


YPSILANTI ° 


IAN BUILDING, DETROIT, 
TOLEDO ° 





DETROIT HARVESTER COMPANY 


MICHIGAN 
ZANESVILLE 
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Systems 


Side Delivery 
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Regulator Assemblies 


Power 
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Contract 
Production Ports 


Power 
Toke-Ofts 
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No Defense Letup Seen 
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Despite Peace Talk, N. Y. Bank Forecasts 
Peak Output, Increased Buying Power 


NEW YORK. — Despite peace 
overtures in Korea, the “long run 
prospect is for peak production, 
full employment and massive pur- 
chasing power for consumers’ goods 
and service,” in the opinion of the 
National City Bank of New York. 


The bank’s Monthly Letter 
says, however, that Korean cease- 
fire proposals have _ intensified 
feelings of uncertainty and cau- 
tion in business and industry. 


“Whereas only a few months ago 
inflationary psychology was ram- 
pant,” says the bank, “and _ busi- 
ness as well as the public was buy- 
ing its head off for fear there 
wouldn’t be enough goods to go 
around, today sentiment is more 
cautious People have begun 
to wonder whether the country’s 
capacity to produce both guns and 
butter has not been underestimat- 
ed.” 

In consumer goods lines general- 
ly, the bank reports, buying has 
continued to slacken and manufac- 
turers, wholesalers and_ retailers 


Car registrations by states are 
released here weekly, as com- 


pleted by R. L. Polk representa- 
tives in state capitals. 


Chrysler 





have become concerned with re- 
ducing excessive inventories. 


Despite efforts to push sales and 
some limited curtailment of pro- 
duction this spring, inventories of 
manufacturers, according to the De- 
partment of Commerce, were con- 
tinuing to increase through the end 
of June. 


With a buying lull continuing 
into July, the bank said, manu- 
facturers have been more deter- 
mined to trim production in the 
hope of working off excess stocks. 


“Thus,” said the bank’s letter, 
“curtailment has been spreading in 
such lines as textiles, shoes and 
home furnishings. At the same 
time, wholesale prices, with the 
notable exception of metals, have 
continued to sag, with weakness in 
primary commodities tending to ex- 
tend into semi-finished and fin- 
ished goods areas. 

“In contrast with the industries 
in which production is being cut 
back because of poor demand and 
excessive inventories are others in 


| 


Borg-Warner, 


CHICAGO.—A program to give 
employes a greater appreciation of 
|America, without the application 
of any high-pressure tactics, has 
|been launched here by Borg-War- 
ner Corp. and Inland Steel Co. 


Both firms report they have 
made the program available to 
other companies, at a moderate 
rental charge for the movies and 
other equipment, through the 
American Economic Foundation, 
of New York. 


Other companies with a total of 
| 500,000 employes, it was stated, have 
| been sold on the plan. 

The aim of the program, it was 
said, is to tell Americans, including 
bosses, office and shop workers, the 
material shortages. virtues of American principles of 

“Prominent among these are pri-| liberty, how easy it is to lose this 
vate residential building, now show- | liberty and what must be done to 
ing the effects of governmental | retain it. 
moves to tighten mortgage credit, Voluntary discussion groups, with 
and the automobile industry, whose | 12 to 15 in each, are set up to view 
output is held down to 1,200,000|short movies. Each group picks a 
cars this quarter and 1,100,000 in| discussion leader for four meetings 
the fourth quarter to conserve sup-|on company time. Charts present 
plies for the defense effort.” salient facts about the American 
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“Well, 


well, I wondered what 
became of the 2,842,551 cars that 
were junked last year.” 





which the limiting factors have 
been government restrictions and 


Inland Steel | 


Push Americanism Plan 


economy and discussions based 
upon both the charts and movies 
are stimulated. 

The project has enlisted en- 
thusiastic support from unions 
on the premise that loss of Amer- 
ican liberty would destroy them 
and other segments of society. 

Emphasized also is the ability of 
every American to control his des- 
tiny under the Constitution. 


Goodrich Plans 
Kentucky Plant 


CLEVELAND. —B. F. Goodrich 
Chemical Co., a division of B. F. 
Goodrich Co., will construct a $5,- 
000,000 new chemical plant at Cal- 
vert City, Ky. 

The Calvert City plant, expected 
to be in operation in late 1952 or 
early 1953, will first produce vinyl] 
chloride monomer for shipment in 
bulk to the company’s plant at 
Avon Lake, O. 
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New Passenger Car Registrations, Seven States for July, 1951-1950 


Studebaker 
Willys-Overland 
Miscellaneous 


Delaware ‘5! 27| 12| 57; 118} 214) 220 4 33 257 75 28 297) 60 86) 546 i" 17 28 ! 2 5 23 18 75 6 4 1179 
50 32 31 117) 137} 317) 244) 12 74 330 121 32 291} 92 129| 665 | 43 a4 | 24 32 17 78 10 3 152! 

Hlinois ‘SI; 995 753| 1939; 4105; 7792 4220 122; 1232 5574, 2451 621 5920, 1688, 1739; 12419 312 174, 486 " 2 20 822 953 47 974 86 191, 29801 
'50| 940) 816) 1873} 3902) 7531) 5660} 155) 1526 7341| 2548 619 5638} 1807) 2009; 1262! 113 82! 934 3 25) 1195! 1032 450) 1289 119 12} 32552 

Kansas ‘SI| St} 107) 383) 644) 1285 1085 21| 244 1350 461) 86; 1308 293 367) 2515 83 65 148 2 5 105 = 228 76 221 31 2 5968 
‘50! 239) = 151} = $36} = 839) ~— 1765) 1521} 28; 396 1945 595 | 89 1941 343 547 3515 28 173) 201 | 8 168 316 95 300 33 8347 

New Hampshire ‘5I| 28 23 72; 115) 238 | 187 4) 39 230 76 29 263 56 98 522 19 24 43 2 24 53 13 46 iW 3 1185 
‘50! 45 38 19 197) 399 303 13) 91) 407; 126!) 20 378} 106) 136) 766 6 38 44 5 2 3 78} 87 2| 105 4\ 7 1965 

New Jersey ‘BI; 457; 324, 1093 1548) 3422 1917 58; 584; 2559; 1046 286 2635 755; 981 | 5703 207, +213) 420 10 16 44] 395 221 487 100 67, 13710 
‘50! 697; ~=—513| 1427) 1926) 4563 260! 131| 1180) 3912} 1698} 358) 3690) 1218) 1536) 8500 5! 403 454 | 44 17 583 553 297 890 223 54/ 2009! 

North Carolina ‘SI| =162) 139) 416) = 983) = 1700) =: 1398} 23; 378; 31799 623; 129 1595; 415; 590) 3352 66 147 213 7 2; wt 112 160 % 294 28 18) 7792 
‘50! 210! +~—224 689/ 1046/ 2169/2012! 56} 615) 2683) 997 126; 2357) 600! 7ilI| 479\ 33 237 270 a 6} 2) 163 242 121 428 83 11} 10992 

West Virginia ‘BI! HIG} 52 306; 478) 955) 617) 16; 150) 783; 2% 52 775 71 255 1549 45 69 114 | 9 54 128 68 143) 55 ' 3859 
‘50! 150} 95 322) 544) = IINI! 883 30! 193) 1106! 374} 49' 1081 233 315) 2052! 18 137 | 155 | 2 110 180 43) 152 92! 4 5030 

7 States Reported ‘SI; 1939) 1410; 4266) 7991! 15606; 9644 248; 2660! 12552; 5028) 1231; 12793) 3438 4116) 26606 743 709, 1452 32 2! 58 1421; 1940! 963; 2240 317 286 63494 
To Date for July 50! 2313) 1868! 5083) 8591| 17855! 13224) 425! 4075! 17724) 6459! 1293! 15376! 4399) 5383) 32910) 250! 1852 2102 HH! 56) 99 2321| 2442) 1044) 3242 60! 91! 80498 
Year "51 89018) 60188) 162244/311388| 622838) 496830! 13958| 131034) 641822' 226089) 52587; 618395| 156451 | 188916) 1242438 31691; 31527! 63218) 1505; 1776! 3134; 59033) 69001) 37560/107866) 14336) 7553 2872080 
To Date *50| 49758] 37065) 99263/167051| 353137! 588095! 16615| 160769| 765479|257072! 39840! 683499/ 180668/214934! 1376013! 8192! 26529! _34721| 554] 2900! 3303) 75004! 92041! 38992/149920! 15465! 2921 /2910450 


New Commercial Car Registrations, Six States for July, 1951-1950 











Truck registrations by states ere 
released here weekly, es com- 
pleted by R. L. Polk representa- 
tives In state capitals. 





Arizona ‘SI| | 2 
ee ‘50 
Delaware | 
al ‘50| | 
Ilinois ‘51| 2 1734 | 66 12 466 
‘50! 5| | 1339 | 54 13 283 3) 
New Hampshire ‘SI | | 88 | | 2 24) 
‘50! 1] | 138) 3) 2 35) | 
New Jersey ‘51| 23) 19, 616) 2 15 40 207 4 
‘50! 32) 30; 1135 13 12) 214 I 
West Virginia ‘Sl 6 422) | 3 ‘| 129 2 
‘50! | 1! 463! | 2! 6! 136) 3) 
6 States Reported ‘BI 26 28) 3188) 6) 85 55| 907) 6) 
To Date for July : "50! 40 31! 3444! 4) 76 38| 736! 7| 
Year 51) 1187; 1354) 185119; 250) 2614) 2162) 56116 630! 
To Date ‘50! 1013! 1018/189288! 234! 2707! 1843! 38298! 4610! 


The following advertised-delivered prices 
are based on factory retall prices at the 
factories, including spare tires, as estab- 
lished by the Office of Price Stabilization. 
The prices include federal excise taxes 
and factory handling charges, and dealer 
delivery and handling charges. They do 
NOT include transportation charges, state 
or local sales taxes or optional equip- 


ment. 

BUICK — Special — 4-dr. sed., $1,991.51 
(del., $2,034.56); 2-dr. sed., $1,937.20 
(del., $1,981.25); cl. cpe., $1,904.41; bus. 
epe., $1,850.10; Riviera del., $2,072.48; 
conv. del., $2,385.09. Super—4-dr. _ sed., 
$2,194.21; 4-dr. Riviera, $2,269.02; sed. 
epe., $2,093.77; Riviera, $2,194.19; conv., 


$2,539.59; stat. wag., $2,916.77. Roadmas- 


ter—4-dr. Riviera, $2,835.41; Riviera, 
$2,927.64; conv., $3,057.79; stat. wag., 
$3,521.08. (Dynaflow standard on Road- 


master, optional at $169.20 on Special and 
Super.) 

OADILLAC—62—4-dr _ sed., $3,315.61; 
el. cpe., $3,229.59; conv., $3,746.69; Coupe 
De Ville, $3,612.54. 60 Special—4-dr. sed., 
$3,892.84. 75—7-pass., $4,887.76; lim.. $5,- 
081.17. (Hydra-Matic optional at $174.25 


on 61 and 75 standard on 62 and 60) 


Special.) 

CHEVROLET — Styleline Special—4-dr., 
sed,, $1,489.04; 2-dr. sed., $1,439.85; cl. 
ope., $1,444.98; bus. cpe., $1,363.98. Style- 
line Deluxe—4-dr. sed., $1,570.04; 2-dr. 
sed., $1,521.84; cl. cpe., $1,538.24; Bel- 
Air, $1,787.36: conv., $1,896.02; stat. wag., 
$2,046.74. Fleetline Special —4-dr_ sed., 
$1,489.04; 2-dr. sed., $1,439.85. Fleetline 
Deluxe—4-dr. sed., $1,570.04; 2-dr. sed., 
$1,521.84. (Powerglide optional on Deluxe 
models at $158.50.) 

CHRYSLER — Windsor—4-dr. sed., $2,- 
209.81; cl. epe., $2,189.32; Town & Coun- 
try wag., $2,825.76; 8-pass. sed., $2,949.27. 
Windsor Deluxe—4-dr. sed., $2,409.68; cl. 


perial.) 

CROSLEY -— Bus. cpe., $915.50; stat. 
wag., $972.50; Hotshot, $924. Super—2-dr. 
sed., $1,003; stat. wag., $1,046; conv., 
| $1,005.50; Super Sports, $999. 

DeSOTO—Deluxe—4-dr. sed., $2,059.05; 
el. cpe., $2,048.27; Carry-All, $2,268.95; 


net—4-dr. sed., $1,995.80; cl. cpe., $1,- 
| 981.95; conv., $2,382.88; stat. wag., $2,- 
567.33; 8-pass. sed., $2,704.19; Diplomat, 








Truck registrations by states are 
released here weekly, a: com- 
pleted by R. Lb. Polk representa- 
tives in state capitals 

































epe., $2,388.15; Traveler. $2,646.42; New- 
port, $2,725.34; conv., $2,833.47; 8-pass. 
sed., $3,149.38; lim., $3,279.03. Saratoga 
—4-dr. sed., $2,941.08; cl. cpe., $2,952.18; 


Town & Country wag., $3,592.83; 8-pass. 
sed., $3,855.64; lim., $4,176.34. New Yorker 
—4-dr. sed., $3,119.87; cl. cpe., $3,092.38; 
Town & Country wag., $3,700.38; Newport, 
$3,504.47; conv., $3,612.59. Imperial—4-dr. 
sed., $3,390.79; cl. cpe., $3,379.35; conv., 
$4,057.83; Newport, $3.727.98. Crown Im- 
perial—S8-pass. sed., $6,076; lim., $6,184.02. 
(Fluid-Matic optional at $120.90 on Wind- | 
sor, standard on Windsor Deluxe and other 
models. Fluid-Torque optional at $152.60 
on New Yorker and Imperial. Fluid-Torque 
and Hydra-Guide standard on Crown Im- 


8-pass, sed., $2,766.70. Custom—4-dr. sed., 
$2,251.53; cl. cpe., $2,233.07; Sportsman, 
$2,546.81; conv., $2,639.36; S8-pass. sed., 
$2,959.42; Suburban, $3,283.90; stat. wag., 
$2,808.46. (Tip-Toe Shift standard on Cus- 
tom, optional at $120.90 on Deluxe.) 
DODGE—Wapyfarer—2-dr. sed., $1,801; 
bus. cpe., $1,671.32; Sportabout, $1,790.26. 
Meadowbrook—4-dr. sed., $1,914.80. Coro- 


$2,299.75. (Gyro-Matic optional at $94.60 

on all models except Sportabout.) 
FORD—Deluxe 6—4-dr. sed., $1,508.41; 

2-dr. sed., $1,459.73; bus. cpe., $1,365.95. 














45 3 2 ! 2 14 9 16 | 593 ‘5! Arizona 
47) | 2 38 3 35 716 ‘50 
24 | ! 3 8 I 3 232)'5! Delaware 
44) | | 8 8 | 304 | ‘50 
8i8 | 347 399 27 7 13 97 60 87 3 4140'S! Illinois 
1007! | 218 336 17 4 7| | 123 37 3! 5! 3484) '50 
52 | 24 14 2 ' 5 2 10 225 ‘5! New Hampshire 
82! | 29) 40! 8) 2 7 | 15 | 15 378) ‘50 
487 | 180) 146 43 3 4 56 49 35 1930 ‘5! New Jersey 
677! 1] 237) 229] 52 8 3 ! 87 67 55 1| 2855! '50 
265 132 100 3 3 4 36 8 63 2 1180 ‘5! West Virginia 
359 128 91) 6 3 2 49 8 76 | 1335/|'50 
1829 2 752 728 3 76 10 21 13 216 129 214 6 8300 | ‘5! Six States Reported 
2395) 1] 723 787) 84 19 19 4 320 116 220 8 9072! '50 To Date for June 
129894 255 52476! 47091 370 5872 164 397' 2023 201' 15756 6894 12775 675| 524275 ‘SI Year 
147835! 155! 42714] 46817 263! 4692 | 925) 1548 171! 23084! 5130! 10283 872! 519500! '50 To Date 
matic standard on 400, optional at $185 
e e on other models.) 
Current Prices on New Automobil eg 
4 S W 547.50; bus. cpe., $1,422.85; Suburban, 
$1,905.75 (Savoy, $2,014.23), Cambridge— 
Custom Deluxe 6—4-dr. sed., $1,597.56; | Traveler, $2,381.12. (Hydra-Matie optional | Graabrook—-de. sea’, i687 $1: tc oe 
2-dr. sed., $1,548.88; cl. cpe., $1,548.88; | at $158.61 on all models.) $1,660.35; conv., $2,050.29: ‘Belvedere 
oat Sas. Ses Paes Te. sed., lancet ae 4-dr. sed., $2,638.95; cl. cpe., $1,951.59. - : iF , 
,584.25; 2-dr. sed., ,535.57; bus. ecpe., | $2,590.30; Lido, $2,790.09. Cosmopolitan Aten ter 
$1,454.60. Custom Deluxe 8—4-dr. sed.,|4-dr. sed., $3,319.76; cl. cpe., $3,265.46;|_.PONTIAC—Chleftain 6—4-dr. sed., $1,- 
$1,678.53; 2-dr. sed., $1,629.85; cl. cpe., | Capri, $3,492.39; conv., $4,048.22, (Hydra- | 791.28 (del., $1,888.67); 2-dr. sed., $1,739 
$1,635.48; conv., $1,998.28; stat. wag., | Matic optional at $174.25 on all models.) (del., $1,836.40); cl. cpe., $1,739 (del. 
$2,161.21; Victoria, $1,974.70. (Ford-O-| MERCURY—4-dr. sed., $2,084.13; cl. | $1,836.40); stat. wag., $2,324.39 (del., $2,- 
Matic optional at $168.20 on all models.) |cpe., $2,029.83; Monterey, $2,202.50 (all- | 405.29); bus. cpe., $1,612.89; conv. del., 
FRAZER—4-dr. sed., $2,359; Vagabond, | leather, $2,213.78); conv., $2,474.04; stat. $2,178.80. Streamliner 6—sed. cpe., $1,- 
$2,399. Manhattan—conv.. §3,075: Vir. | Wa8-, $2,626.77. (Mere-O-Matie optional at | 717.47 (del., $1,814.86). Catalina 6—del.. 
ginfan $3,075 (Hydra-Matic andaed on | $168.50 on all models.) $2,053.74 (super del., $2,113.21). Chieftain 
Manhattan optional at $158.61 on other NASH—Rambler Super — Suburban, $1,-|8—4-dr. sed., $1,861.01 (del., $1,958.40) ; 
matsia.> ; 779.30. Rambler Custom — Country ‘Club, | 2-dr. sed., $1,809.73 (del., $1,907.12); cl 
oes $1,861.40; conv., $1,886.40; stat. wag., | CPe.. $1,809.73 (del., $1,907.12); stat. wag.. 
HENRY J 4-—-2-dr. sed., $1,333.00. De- $1,886.40. Statesman Deluxe—bus. cpe. $2,394.12 (del., $2,475.12); bus. cpe., $1,- 
luxe 6—2-dr. sed., $1,467.21. $1,755.50. Statesman Super — 4-dr. sed. | 683.62; conv., $2,248.53. Streamliner 8— 
HUDSON — Pacemaker Custom — 4-dr. | $1,863.10; 2-dr. sed., $1,837.40; sed. cpe., | 5d. cpe., $1,788.20 (del., $1,885.59). Cata- 
sed., $2,144.68; 2-dr. sed., $2,101.54; bus. | $1,860. Statesman Custom—4-dr. sed., $2,-| "ma 8—del., $2,124.47 (super del., §$2,- 
cpe., $1,963.90; cl, epe., $2,144.68; conv., | 026.10; 2-dr. sed., $2,000.40; sed. cpe., | 183.93). (Hydra-Matie optional at $158.50 
$2,642.33. Super 6 Custom—4-dr. sed., $2,- | $2,023. Ambassador Super—4-dr, sed., $2,- | 0" 21 models.) 
287.07; 2-dr. sed., $2,238.29; cl. cpe., | 219.80; 2-dr. sed., $2,194.10; sed. cpe., STUDEBAKER—Champion Oustom—4-dr. 
$2,287.07; Hollywood, $2,605.34; conv., $2,- | $2,215.70. Ambassador Custom—4-dr. sed., | sed., $1,614.29; 2-dr. sed., $1,581.67; cl. 
826.76. Commodore 6 Custom—4-dr. sed., | $2,382.80; 2-dr. sed., $2,357.10; sed. cpe., | cpe., $1,608.65; bus. cpe., $1,511.27. Cham- 
$2,480.01; cl. cpe., $2,455.10; Hollywood, | $2,378.70. (Hydra-Matiec optional at $158.50} pion Deluxe—4-dr. sed., $1,693.91; 2-dr. 
$2,780.18; conv., $3,010.97. Commodore 8/on Statesman and Ambassador.) sed., $1,661.29; cl. cpe., $1,688.27; bus. 
Custom and Hornet 6 — 4-dr. sed., $2,- OLDSMOBILE—88—4-dr. sed., $2,029.94; | CPe-, $1,590.92. Champion Regal — 4-dr. 
568.32; cl. cpe., $2,543.42; Hollywood, $2,- | 2-ar. sed., $1,970.48. Super 88 Deluxe—4-dr. | $¢4-, $1,775.07; 2-dr. sed., $1,742.71; cl. 
868.51; conv., $3,099.28. (Drivemaster | seq, $2,190.93; 2-dr. sed., $2,132.47; cl. | CPe., $1,769.68; bus. cpe., $1,672.33; conv., 
optional at $98.67 and Super-Matic optional | ene.’ $2,089.41: Holiday, $2,407.25; conv., | $2,088.68. Commander Regal—4-dr. sed., 
at $158.30 on Pacemaker and Super. HMy-| §9 515.91. 98—4-dr. Holiday del.. $2,456.45: | $1888.21; 2-dr. sed., $1,855.84; cl. cpe., 
dra-Matic optional at $158.30 on Commo- | Holiday, $2,446.19 (del., $2,711.70): conv. | $1,882.81. Commander State — 4-dr. sed., 
dore and Hornet.) del., $2,846.03. (Hydra-Matic optional at | $1-991.19; 2-dr. sed., $1,958.58; cl. cpe., 
KAISER—Special—4-dr. sed., $2,165.45; | $158.50 on all models.) $1,985.54; conv., $2,304.81. State Land 
2-dr. sed., $2,114.10; cl. epe., $2,093.55;| PACKARD—200 — 4-dr. sed., $2,417.37; | Cruiser—4-dr. sed., $2,126.80. (Automatic 
bus. cpe., $1,949.79; 2-dr. Traveler, $2,-|2-dr. sed., $2,366.04; bus. cpe., $2,253.84. | Ptional at $201.25 on all models.) 
216.80; 4-dr. Traveler, $2,268.18. Deluxe | 200 Deluxe—4-dr. sed., $2,561.08; 2-dr. WILLYS-OVERLAND—4—Jeepster, $1,- 
—4-dr. sed., $2,278.43; 2-dr. sed., $2,-| sed., $2,509.75. 250—conv., $3,320.58; May- | 530.38; stat. wag., $1,747.32 (four-wheel- 
227.08; cl. cpe., $2,247.62; bus. cpe., $2,-| fair, $3,166.59. 300—4-dr. sed., $2,971.51. | drive, $2,161.44). @—Jeepster, $1,637.91; 
114.10; 2-dr. Traveler, $2,329.78; 4-dr. 400 Patrician—4-dr. sed., $3,586.25. (Ultra- stat. wag., $1,828.38. 
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their dealers members, as it is to 
have that dealer conform to any 
other factory program. In these 
days a dealer needs and very defi- 





_ | Auto Forum 











nitely should have association mem- 
(Continued from Page 4) bership, which will provide him the 
results of association activity, as|substantially by both preventing benefits of the many dealer - de- 
ased many have been the improvements| adverse legislation from coming signed helps that the associations 
vies in factory-dealer relationships| into being and by successfully sup- are continuously providing their 
which have been sponsored by the] porting legislation for the benefit members. 
en- dealer a Many another .— a fact | These are important to the run- 
ons change has come into being and, ecause 0 e manufacturers ‘ . : rahi » 
1er- of particular signiticance, are the|great need for the dealer associa- sae Abelg a ee ne 
om many changes in dealer contracts, | tions, particularly in the legislative dealers they can get and they want 
y the establishment ot factory-deaier | field, it would appear that the fac- them to be successful, so it onl 
- councils, the establishment wor a/| tories would be enthusiastic in see- t m= that the factori 4 
y of strong national association, the as-|ing to it that the associations are ad cove at . leal saneuine 
des- sociations at work in the iegisiative|kept virile. That means the 100 i a f S fis ae os “a 7 thi: 
halls at both the state and nationai| Percent membership of all dealers. co. " 2]  adenane ish - ing 
levels. The dealer associations should aon can nd —— ae ghey = 
‘hese changes, plus the many |SOlicit factory support, and it should ao ership by their 
services that the associations ren-|be readily given them in the fol- oe : 
der and the many speciai jops they |lowing things: — en 
perform tor their members, nas 1. The factories should supply Dealer Rewards Crack Salesmen— Compound Price Cut 
vrought almost universal accep-| the associations the names of ; NEW YORK.—The Plastics and 
lrich tance of the associations by the| their dealers operating in the Duich Roland jr. (left) and Dutch Roland sr., won first and second prizes, respectively, Resins division of American c an- 
i dealers ana the dealer’s public. ‘ine association territory; and _ the | jin a sales contest named the “all-star game"’ and conducted by Overly Chevrolet Co., id Cc . n i ri P a. 
$5,- one place where the associations| changes in dealerships as these | Pottsville, Pa. Ed Overly awarded one run for each new-car sale, two runs for each ‘ten ° 30 aii ap z= i it 
Cal- have still a big job to do, is to} May occur. | used-car sale, three for a truck, four for a used truck and five for special equipment ca 0 filled. i> ene aan, 
) work tor the greater acceptance ol 2. The associations should so- |on new trucks. Dutch jr. received a suit and hat, while his father won a pair of shoes. a ; ily £ ost comp 1 t. 
cted themselves with the factories ana| licit and should receive the SUP- | The elder Roland has been an auto salesman for 26 years. i Ra Sale i alee ae - ric sana 
2 or to obtain greater tactory support. pert of Clas THCCOTSCS tm CO TE a a ek la ee, Lecce , assis oo c :. as = — 
rinyl It has been my observauon in | tenance of membership. |industry, then the factories should | | associations serving that particular | distributor oe s, - er Cc : 
2 in legislative sessions for the past If the dealer associations are to| cooperate with the associations and | dealer. It should be just as impor- ignition system parts, connecter 
| at 20 years that the retailers nave |be considered and accepted as an|urge every dealer they have to/|tant to the success of the dealership plug inserts and similar applica- 
to carry the ball. ‘VYhat goes not |integral and necessary part of the! maintain membership in the dealer|from the factories’ eyes to have | tion. 
only in the automotive business, 
but in all businesses. ‘the manu- 
facturers are reluctant to lift a 
hand in legislative matters and, | 
whether they would ve of assist- 
ance in a tarmer legislature, is a 
matter of conjecture. | 
In North Dakota, there has been 
legislation designed and introducea ay ie, ER ES we, eee ts ell ‘ a ee Lr rs 
» that would be definitely to the dis- me : i € & Fs 
5 advantage of the industry, should it ; oe ‘ P: ae oe a ee ; pe 
x become iaw. To be specitic, in the ; # , 3 Bt 


1933 session, certain iaws were 


at passed which resulted in tne with- : , ae K hee 5 2 sm ma 
3001 drawal of all tinance companies . : i ; , : ' ; an * : : ‘ x F C T l | 








32552 from the state. This action left = = 
ry the dealers shanghaied as they had | Sh i adi 
8347 neither wholesale or retail outlets | 
1185 tor paper. The only place to handle | 
_1965 paper was at the bank or with| 
13710 individuals. The dealers brought | 
2009! court action, and the bill was de-| 
nase clared unconstitutional and then| 
0992 . ; 
4 the finance companies were able to 
5030 come back into the state again. 
80498 T THAT time, as a dealer, I 
72080 personally contacted the fac- 
10450 tory which supplied me with cars 
and trucks, and made a personal The SEATTLE TIMES 


appeal to the finance company then 
handling my business, and other | he . 
dealers did likewise. But so far as| proudly joins these im- 
I know, the factories and the com-| 


panies, because of policy reasons, | apers in 
did absolutely nothing to aid in| portant tata ne 


Overcoming the trouble. Having * 
been active in legislative circles the Metro Group publish- 


as a lobbyist, I have noticed that | 




















factories, manufacturers, etc., do| ing Sunday colorgravure 
not: appear and do not take an 
nee active part in state legislation, re- sections: 
gardless. 
ware NADA is recognized at the na- Combined Circulations: 
tional level for its legislative ac- More than 14,000,000 
lino complishments and the great serv- 
ices which it has rendered both 
hire the dealer and the manufacturer albeit 
in its congressional activities. State bed 
arr associations, dedicated as they are BOSTON Globe and/or Herald 
to the furtherance of the industry BUFFALO Courier-Press 
at all levels, have also contributed CHICAGO Tribune 
ed ae oe 
= DES MOINES Register 
ate DETROIT News and/or Free Press 
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eee eed ea 


Made We 
oe FASTENERS 








$1, MINNEAPOLIS Tribune 
— NEW ORLEANS Times-Picayune-States 
5.17 NEW YORK News 
aes eee) ses Mtg 

PITTSBURGH Press 

739 PROVIDENCE Journal 
del. ST. LOUIS Globe-Democrat 
ye and/or Post-Dispatch 
$1, ST. PAUL Pioneer Press 
del 
ad WASHINGTON Star 
40) ; eonew : 

- On or Off With a Quarter Turn This is important news to adver- IM MET CICMURL sim mal itliicmlicm- hail) (3 
ag 
sl Heavy \%-inch bolt (with T-head Tee in the Pacific Northwest's first colorgravure section 

a and squar houlder) fastens li- y : é : 
<2. cense ake canaee in place. Will the 8 out of 10 people in Seattle —locally edited in Seattle. Telephone ities) te cee ae 
o not lose off. hla ae day Newspapers, Inc., New York, Chicago, Detroit, San 
an PLATED TO PREVENT RUST ; \ p ; s 

cl. No. 51—Dealer Cost, each “ ; Francisco or Los Angeles for reservations in this new 
dr. Packed 18 to Box- ===] The Seattle Gimes = — a rel eeleele Aelita 
bus Money-Back Guarantee 5 
-dr. ES 
c., IMMEDIATE DELIVERY 
a If Your Jobber Cannot Furnish u 
pe. Order Direct from... 
ec 
pe.. ak ps] oan] ’ I fn ) 
sae HOUSER ENGINEERING & 

MFG., INC., Bluffton, Ind. 
2. Over 100 Service Items Represented by O'MARA & ORMSBEE + New York + Detroit * Chicago * Los Angeles + San aes) 








They’re Tough to Sell... 


Psychology Is Needed 
On Tradein Buyers 


(Continued from Page 3) 


one who has been used to having 
his cake and eating it, too, as far 
as the cost of transportation goes. 

This owner has little or no money 
at all tied up in his present car. He 
is the fellow who succeeded in| 
getting delivery of several cars 
when they were difficult to obtain. 

He traded and traded, at infla- 
tionary prices, cars he succeeded in 
f ind re ding used-car getting at regular price, ultimately 
ane woah o ot a nourish- ending ve A with a ee a cost 
ment. Car production was eae —_ er = — = 

i us 
ita ene [DEALERS say this type of post-| 
Profit opportunity existed for war owner is even more diffi- 
almost every car owner. Dealer cult to deal with than the fellow 
associations checked local regis- |Who wasn’t able to get a slice of 
tration lists and discovered that ge “ae ee inan 
thousands of individuals, by mis- r a recipe [0 2 
representing their transportation |>y OPA. 
If cars get in short supply again, 


to dealers, were getting 
Saaveey of three and four, or |dealers wonder if OPS will cook on 
a different burner. 


more, new cars @ year. + oaease 
Those were the days when a new Meanwhile, dealers are resigne 
car was worth as much as $1,000| to the prospect that their road 
to good public relations, rough- 


more than its list price as soon as 
it could be driven out of a dealer’s| ened up considerably since World 
War II, isn’t going to get any 


door into a hungry market. ; 
Dealers say that what such un-| easier to smooth out. 
Some lively press releases are 


supply again due to material re-| 
strictions on manufacturers, deal-| 
ers say they fear that another 
generation of “tradein psychos” will 
grow up under the regime of the 
Office of Price Stabilization (OPS), 
the price-fixing agency for this war 
emergency. Se 


LONG after World War II was Studebaker Car-Slower— 


over, dealers, say, the public’s 


of a variety of road conditions, including 
or long upgrades. 





gineers often devote themselves to 
slowing down the cars they test 
rather than speeding them up. 
And Studebaker engineers have 
designed a special trailer apparatus 
intended for just that purpose, for 
use at their 800-acre 





natural opportunities for profit- r grounds here. 
grabbing did to the public couldn't pouring out of Washington again, The engineers have tagged 
accurately be measured until now—j|designed to show that OPS is| ¢noir apparatus the “Dynamo- 


cracking the whip to protect the 
public from exploitation by dealers. 
o* * * 
ECENTLY, OPS built a big re- 
lease around the citation of one 
New York City used-car dealer, 
charging that it had caught him 
“red-handed.” The OPS release 
stressed that a good many other 
cases were under consideration, but 
could mention only one specifically. Liners” are being offered here 
Like its predecessor agency, | by the Wilkie Buick Corp., 1724 
OPA, OPS shows the same de- | N, Broad St. President M. H. 
termination to ignore the fact Bury said the coach work will 
that 98 percent of all the vehicles be done by the Derham Body Co. 
in existence are owned by the Only the appearance of the 
public itself, dealers point out. cars is changed, Bury noted. 
Also, dealers say, that in view of| Features include new exterior 
the public’s present regard of} colors, fabric tops for hardtops 
tradein values and the normalcy of| and basket-weave side panels. 
supply and demand conditions—any| In addition, the firm is prepar- 
wee dealer who can sell a car in today’s} ing to customize any standard 
purchased from individuals dur- | narket at “over-ceiling” should be| new car to individual specifica- 
ing and after World War II. labeled a man who does business! tions. 
These owners, in trading for a/with morons. 


new car, have as their main ob-|- eee at aa ees 
Coast Welcomes Wolfram 


until the full cycle of deflating the 
imaginary value of motor vehicles 
was complete. 

* 


meter Drawbar.” With it they re- 
port they can produce the road 
load effects of a variety of ab- 


x Ba 





UT now, dealers point out, the 
true value of cars is dissipated 
through actual usage, and when 
owners measure the dissipation by 
inflationary value, it is not hard to 
understand why they find it difficult 
to face the economic facts of life. 
It has been a long time since the 
purchaser of a new car could drive 
out of a dealership, giddy with the 
knowledge that outside it was 
worth hundreds of dollars more 
than its list price to some other 
individual. 

Now the automobile business is 
back in their hands, dealers say 
—and the pressure is on them, the 
dealers, from the owners of cars 


Wilkie Buick Offers 
Custom Designed Cars 


PHILADELPHIA. — Custom 
designed Buicks called “Main 








jective to unload their “price bur- 
dens,” not realizing that the burden 
is so heavy because the public 
monopolized nearly all the car busi- 
ness for itself. 
* * * 

yee though such owners blame 

dealers for their plight, dealers 
themselves say they can’t help but 
feel sorry for a man who had to 
pay as much as $1,000 more for his 
postwar transportation than it was 
really worth. 

In exact contrast, dealers say, 
there is another type of owner— 


Bendix Names 
Managers for 


New Divisions 


TETERBORO, N. J.—George E. 
Steiner and Donald M. McGrath 
have been named general managers 
of two new Bendix Aviation Corp. 
divisions established to facilitate 
output of defense production. 

Steiner is general manager of the 
Montrose division, South Montrose, 
Pa. He will also continue as general 
manager of the Scintilla Magneto 
division, Sidney, N. Y. 

McGrath became general man- 
ager of the Utica division, Utica, 
N. Y., while Edward F. Kolar suc- 
ceeds him as general manager of 
Bendix’s Red Bank division, Red 
Bank, N. J. 

Henry W. Hanley was appointed 
plant manager of the Montrose di- 
vision and Ernest Oeschlin was 
named comptroller. Charles H. De- 
Graw becomes plant manager of 
the Utica division. 

The two new divisions will be 
under the supervision of Vice-Pres- 
ident Raymond P. Lansing, who is 
also in overall charge of the 
Eclipse-Pioneer, Scintilla Magneto, 
Pioneer Central, Red Bank and 
Friez Instrument divisions of 
Bendix. 





Northwest Dealers Welcome Olds Chief — 


Oldsmobile dealers of the Pacific Northwest met with J. F. Wolfram (second from 
right), Oldsmobile general manager, at a recent dealer zone conference in Portland, 
Ore. Chatting with Wolfram on his first visit to Portland as Oldsmobile general man- 
ager are Ray Barton (left), Spokane, Wash.; Dave Logan, Portland; Harvey Barnard, 
Portland; Wolfram, and John Riach, Seattle. 








x 


Wolfram Visits Pacific Coast— 


J. F. Wolfram (center), general manager of Oldsmobile, paid his first visit to the 


Pacific Coast recently since becoming chief executive of the Lansing division. Here he 
is shown with California Oldsmobile dealers at a zone meeting held in Los Angeles. 
Left to right are C. Standlee Martin, Long Beach, Calif.; Marvin K. Brown, San Diego, 
Colif.; Wolfram; H. H. Utschig, San Diego, and Clifford B, Murphy, Los Angeles. 


SOUTH BEND.—<Automotive en- | 


_ AUTOMOTIVE NEWS, AUGUST 20, 1951 





The Dynamometer Drawbar is a special trailer apparatus designed by Studebaker 
engineers for slowing down cars during tests at the Studebaker proving ground at 
South Bend. With the Drawbar, the engineers report they can duplicate load effects 


deep, loose sand, clinging mud, steep hills 


Studebaker Designs Trailer 
To Slow Test Car Speed 


normal road surface conditions. 
With different adjustments of 
| rheostats, they can duplicate the 
| resisting equivalent of deep, loose 
sand, clinging mud, steep hills or 
| long upgrades. 

| The Drawbar works through elec- 


teries at the front of the unit. 

The current flows, under control 
|of rheostats, to a Eddy Current 
|Dynamometer just behind the car 
|bumper. The dynamometer sets up 
la strong retarding or slowdown 
| force which is applied to the wheels 
|of the trailer by connecting drive 
shaft and axle. This slowdown force 
|results in a carefully calculated 
|drag on the powerful efforts of the 
/car motor to pull forward. 

A load of rough cast iron bars 
in the trailer box is regulated to 

hold the trailer tires in constant 
| traction with the road surface, 
| thus avoiding skidding or slip- 
| page. 

The Drawbar is used at the prov- 
‘ing ground primarily to set up 
| various engine load conditions for 
|testing the cooling efficiency of 
| Studebaker cars and trucks. 
Depending on slowdown adjust- 
|ment, speeds with accelerator right 


60 miles per hour; running periods 
are anywhere from one to five 
| hours. 


Obituaries 





William M. Alling 
ROCHESTER, N. Y.—William M, Alling, 
79, retired secretary-treasurer of Alling and 
Miles, Inc., died Aug. 5, after a long ill- 
ness, Mr. Alling retired from the automo- 
bile firm 10 years ago. 
* * * 


A. F. Kauffman jr. 

KENEDY, Tex.—-Funeral services for 
Adolph F, Kauffmann jr., 57, owner and 
operator of Kauffmann Chevrolet Motor 
Co., who died in a San Antonio (Tex.) 
hospital, were held here Aug. 6. 

* io * 
William N. Parks sr. 

NEW ALBANY, Miss.—William N. Parks 
sr., 77, owner of Parks Auto Co., died at 
his home here Aug. 2. He was the oldes 
Chevrolet dealer in the state, and was a 
native of Lafayette county. 

* * 


Frank C. Doubet 

CHICAGO.—Frank C. Doubet, 63, Chi- 
cago regional fleet sales manager of GMC 
Truck and Coach division, died Aug. 6 in 
St. Paul following a heart attack, With 
General Motors for the past 22 years in 
executive capacities at Atlanta, New York 
and Chicago, Mr. Doubet previously was 
assistant branch manager here for Ford. 

* * * 


Rep. W. D. Gillette 





TOWANDA, Pa.—(UTPS)—U. S. Rep. 
Wilson D. Gillette, Pennsylvania Republi- 
can, 71, who retired as a Ford dealer here 
some years ago, died recently of bronchial 
pneumonia at his home. He had represented 
the Pennsylvania 14th District in Congress 
} since 1941 

* * 
Jerome A. Gunderson 

MINNEAPOLIS.—Jerome A. Gunderson, 
| divisional manager of the Chicago-Minne- 
j}apolis territory for Ramsey Corp., died 
jhere Aug. 1 after a short illness 


Rovale Motors, Ltd., Ottawa, of- 
fers $300 to any purchaser of a new 
British-built Prefect or Anglia, to 
help solve problems arising from 
large down payments, monthly pay- 
ments too big, finance charges too 
heavy, price itself, or appraisals on 
present car too low. 





|to the floor may vary from 20 to! 


Craftsman’s Guild 
Names Winners 
In Model Contest 


DETROIT.—Paul Richardson, 19 
year-old University of Minnesot 
student from Red Wing, Minn., wo 
the $4,000 senior scholarship awar 
presented by the Fisher’ Bod) 
Craftsman’s Guild at the Book 
|Cadillac hotel here last week. 

He shared honors with Gordo: 
D. Williams, 14, of Los Angele: 
who took a similar prize in th 
junior division. 

The models built by the boys wo 
the regional competitions befor. 
|coming here, and were judged a 
ithe best in the junior and senio 
divisions by a distinguished pan: 
of judges, including Nobel - priz 
winner Robert A. Millikan, former 
president of the California Insti- 
tute of Technology; Frederick I 
Hovde, president of Purdue Univer- 
sity, and Karl T. Compton, chair- 
;}man of Massachusetts Institute of 
Technology. 

Other winners named for scholar- 

ships ranging from $1,000 through 
| $3,000 were (senior division); Web- 
|ster Benner jr., Lakeland, Fla., sec- 
ond; Edward F. Taylor, Oklahoma 
City, third; and Hugh D. Von Del- 
den, Los Angeles, fourth. 

Junior division winners of similar 
|awards were Leonard Bellanca, 
| Wilmington, Del., second; Anthony 
Hendrick, Rockville Center, N. Y., 
third; and Fenton L. Bagley jr., 


| 





proving |trical current from standard bat-| Van Wert, O., fourth. 


| Charles E. Wilson, president of 
| General Motors Corp., and Charles 
F. Kettering, director of GM, spoke 
at the meeting and encouraged the 
beys to continue their work. 
During the banquet ceremonies, 
|the winners were announced on a 
radio program conducted by Robert 
| Young, radio and _ screen star 
| Forty-three boys, all model design 
|}winners from the corporation's 20 
|regions, were guests at the Fisher 
|Body dinner. 
Sam Sampsor 


IU. S. Court Forbids 
‘Del. Dealer to Use 
Packard Name 


WILMINGTON, Del. — (UTPS) 
Frank C. Hurley, of Hurley Motor 
|Co., Seaford, Del., was forbidden by 
|U. S. District Court here to use di- 
rectly or indirectly the name “Pack- 
jard” in relation to his business. 
Federal Judge Paul Leahy ruled 
| that Hurley could not use “Pack- 
ard” on his station or garage or as 
a service mark, nor any “colorable 
imitation of the corporate name.” 

Packard Motor Car Co. had 
brought suit against Hurley to force 
him to take down his Packard sign. 
| The company charged that it 
|had had no relations with Hurley 
|since March 31, 1950, when a sales 
j;agreement was terminated. 

Judge Leahy’s judgment § said 

Hurley could not use the word 
|“Packard” or any name or design, 
in any manner whatsoever, upon 
|signs, advertising, stationary, bills, 
|orders or the like to describe parts 
and accessories sold or service ren- 
dered. 
Packard Attorney Arthur G. Con- 
nolly said, in the company’s com- 
|plaint, that in its 47 years of busi- 
|ness Packard had spent millions of 
|dollars and made more than a mil- 
lion cars to give the name of Pack- 
ard a definite value. 





Parts Depot OK 


| BUFFALO. — The Cheektowaga 
|town board has rezoned a portion 
lof a five-acre triangular tract 
{bounded by Union Rd., the West 
|Shore Railroad and the south lot 
|line of Orchard Pl., to permit con- 
struction of a $220,000 building by 
Studebaker. 
| Attorney Robert D. Fernbach, 
representing Studebaker, said the 
single-story building will house of- 
| fices, sales, display and spare parts 
| rooms. It will function as a ware- 


Correction 
The price paid by the Connecticut 
State Library for an early Daimler 
engine was quoted as $450,000 in the 
Aug. 13 issue of AuTomoTive News. 
The library reports that the price 
was only $450. 
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Section. 


MOTIVE NEWS WANT ADS! Are you? 


Help, Help! 


we are speeding an- 
swers to inquiries on CAR- 
LIFE GUARANTY ‘'72" as 
rapidly as we can, but we 
still haven't caught up. Your 
request for information will 
be answered at the earliest 
possible time. 


WRITE OR WIRE 


THE CARLIFE GUARANTY 
8827 Strathmore 
Detroit 28, Mich. 


Get ACTION 


...When you want it! 





GIVE THE 
JONES ORDER 
TOP PRIORITY 


Give instructions, get 
information instantly with 
Executone Intercom! 


You'll be amazed at the way Executone 
speeds up production—helps you get 
more work done faster! 


Executone lets you TALK to employ- 
ees or associates instantly, anywhere in 
office or plant. No waiting on busy 
phones. No running back and forth 
hunting for “lost” personnel. You get 
action right now! 


World’s Most Advanced Intercom! 


With Executone, voices are distinct, 
clear, instantly recognizable. Exclusive 
“CHIME-MATIC’’® signalling announces 
calls by chime and signal light. 

Executone lowers costs — soon pays 
for itself in many ways. Ask “vr full 
details. No obligation! 


Lecilome 


COMMUNICATION AND 
SOUND SYSTEMS 


Seana we «+3 SA 
| 
| 
| 
| 
| 





EXECUTONE, INC., Dept. 
415 Lexington Ave., New York 17, N. Y. 


Without obligation, please let me have: 


(1 The name of your local Distributor 
(] Complete descriptive literature 


ADDRESS v.cssrv0ee eoencrenoesennessescsensee CITY. nrresseccrreressneeseen conneee 
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The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Others are profiting from AUTO- | 


Summer Brings Hike 
In Tire Shipments 





NEW YORK.—Rubber manufac- 
turers’ shipments of automotive 
casings during June increased 6.76 
|percent to 7,184,820 casings from 
|7,116,173 in May, according to the 
| Rubber Manufacturers Assn., Inc. 
Passenger casings shipments rose 
6.62 percent to 5,691,386 while truck 
|and bus casings increased 7.31 per- 
jcent to 1,493,434 casings. 
Shipments of automotive inner 
tubes decreased during the same 
| period to 5,493,031, a decrease of 
1.65 percent from May when 
5,585,023 inner tubes were shipped. 

Increases in casings shipments 
were accounted for by shipments 
for replacement use. Replacement 
passenger casings shipments rose 
from 3,102,245 in May to 3,512,893 in 
June while truck and bus casings 
for replacement use rose from 


Willys Reports 
$3,393,037 Net; 





Sales Up 117% 


TOLEDO. — Willys - Overland re- 
ported sales of $156,733,088 for the 


quarters of its 1951 fiscal year. 
Ward M. Canaday, board chair- 
man, said this was an increase of 
117 percent over the comparable 
period of 1950. 
Net profit after taxes was $3,393,- 
037, Canaday said, compared with 


June 30, 1950. 

Canaday said that the bulk of the 
nine months’ volume of sales, 72.4 
percent, was derived from peace- 
time products — station wagons, 
civilian Jeeps, trucks and sedan 
deliveries, and forgings, 
and engines for other 
turers. 

The remaining 27.6 percent came 
from Jeeps and Jeep parts for the 
armed services. 

Back orders as of June 30 were 
approximately $250,000,000, taking 


manufac- 


well as military, Canaday said. 

Assets of the company are $87,- 
668,436 as of June 30, while liabili- 
ties are $29,110,895. Working capital 
is $27,265,330. 

Canaday credited the company’s 
postwar program to develop world- 
wide distribution and the incor- 
poration of the four-wheel drive 
traction into the Jeep as contribut- 
ing to the growth of Willys’ mar- 
kets. 


Niagara Machine Moves 
Detroit Branch Office 

DETROIT.—The Niagara Ma- 
chine & Tool Works has moved its 
Detroit office from the General Mo- 
tors building to larger quarters at 
15484 James Couzens highway. 

Russell J. Caplin, Detroit branch 
manager, said the new location 
|} would expand the company’s serv- 
lice to industries in the Detroit 
area. 


nine months ended June 30, three- | 


$232,269 in the nine months ended | 


castings | 


into account all civilian business as | 
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|Tube Deliveries Recede .. . 


808,707 in May to 926,131 in June. 


showed a decrease during June, pos- 
sibly mirroring cuts in automotive 
production. Passenger casings ship- 
ments to the assembly plants 
dropped from 2,177,307 to 2,098,805, 
while truck and bus casing ship- 
ments dropped from 514,504 to 
503,732. 


Production of passenger cas- 
ings showed an increase of 1.5 
percent during June over May 
but the increase in shipments 
| reduced inventory at the end of 
the month by .55 percent from 
2,506,908 at the end of May to 
2,493,122 at the end of June. 
Truck and bus casings produc- 
|tion rose 1.44 percent during June 





'Buicks in Use Up 
80% Since *41 


| FLINT.—The number of Buicks 
registered in the U. S. has increased 
by 80 percent in the last decade, 
| Albert H. Belfie, Buick general 
|sales manager, reports. 

Belfie said a check of state regis- 
trations showed 3,134,881 Buicks in 


Shipments for original equipment | use this year compared to 1,738,763 
|in 1941, an increase of 1,396,118. Of 


the total now in operation, 1,793,551 
were built and sold since 1945, Bel- 
fie said. 


Faster Parts Anodizing 


Reported by Colonial 
PHILADELPHIA.—A fast tech- 

nique of production anodizing of 

small aluminum parts reported to 


_35 


eliminate most of the objections to 
rack mounted anodizing has been 
| developed by Colonial Alloys Co. 
| As an example of production 
|speed, the company cites a small 
colored aluminum government spec- 
ification part which it has timed to 
run 200,000 parts per hour per unit. 
Advanced delivery schedules and 
lower costs when finished by the 
new method at the Philadelphia 
plant, usually more than offsets any 
freight and shipping costs, the 
company said. 











Marsh Heads C. of C. 


H. R. Marsh, of H. R. Marsh & 
Son (Chevrolet), Dearborn, Mich., 
is president of the Dearborn 
Chamber of Commerce and not of 
the Dearborn Rotary Club, as 
stated in the Aug. 6 issue of 
Automotive News. 





QUESTION: 





|}and raised end-of-the-month inven- 
{tory to 985,273, a 5.33 percent in- 
|crease over May inventory of 
| 935,459. 


Inner tube production decreased 
4.46 percent in June to 5,373,857 
compared with 5,624,875 the month 
before. Inventories were up 4.41 per- 
'eent to 5,294,153 from 5,070,531 at 
| the end of May because of the drop 
jin shipments. 


Rochester Trade 
Solidly Opposed 
‘To Price Boost 


ROCHESTER, N. Y.—Automobile 
|dealers here have registered al-| 
|}most unanimous opposition to pro- | 
posed price increases on new cars. | 
They said the price hike would} 
only boost sales resistance. 


| The Rochester market is current- 
lly off about 35 percent compared 
with a year ago, dealers pointed 
out. The biggest drop in demand 
has developed in costlier models 
such as convertibles and cars with 
|extras, reflecting mounting price 
| resistance. 
One Ford dealer said: “There’s 
still a big market for the stand- 
ard models but we’re not moving 
the higher priced models as fast. 
If anything, we need a better 
credit arrangement so the work- 
ing man could get 24 months to 
pay.” 
| A Dodge-Plymouth dealer said 
| that he would like to see a cut 
jrather than an advance in prices. 
|He declared that dealers were do- 
ing everything possible to merchan- 
| dise cars. 
| Two Chevrolet dealers reported 
| they were moving cars as fast as 
received but both opposed a price 
increase. One Nash dealer warned, 
\“We might be pricing some people | 
‘right out of the market.” 

An upswing in sales which might 
outrun supply was predicted by a 
DeSoto-Plymouth dealer, however. 
| He attributed the present decline to 
war-scare buying during the past 
winter and forecast demand would 
|revive within a few months. 




















Cincinnati L-M Service Council— 
The Cincinnati district Lincoln-Mercury service managers council has been formed 


ANSWER: 


What quality glaze can be used 
on brand new cars without fading? 





No longer is it necessary to wait 30 or 60 days before glazing 


a new car. Mirror Glaze makes it possible for every new car, 
even black or maroon, to look its best on delivery day. Yes, 
if you want the world’s finest automobile finish, if you want 


supreme beauty with maximum protection...you 





Available for use 
by hand 
or machine 


EASTERN DIVISION: 
1830 Eye Street, 
Washington, D. C. 
Offices in major cities 
from coast to coast 


“tine polishes since 1901 xd 








Mr. Service Manager: 


BE SURE YOUR SERVICE TOOLS ARE 


frome 





215 MAIN S¥., BUFFALO 3, N.Y. 
World's Oldest Manufacturer of Special Service Tools 
Factory-Authorized Supplier to Ford, Mercury, Lincoln and Packard 


BINDER for 
Automotive News 


NSWERING many requests from our 
readers for a semi-permanent binder to 
retain this publication for ready--reference. 





to provide a two-way channel for service information between L-M and the service 
personnel of its dealer organizations. At a recent meeting, reading clockwise around 
the table are: N. L. Taylor, Louisville; H. C. Rahe, Hamilton, O.; J. M. Gillespie, Hamil- 
ton, O.; R. T. Powell, Cincinnati; D. Cornila, field manager, H. Grave, Cincinnati; Ed 
Turner, Nashville, Tenn.; Craig Muterspaugh, Muncie, Ind.; J. T. Canan, district service 
manager, C. L. Baker, Dayton, O.; G. H. Groves, Indianapolis; J. F. Egart, Cincinnati 
district office; P. Crow, Charleston, W. Va.; J. Musick, Bluefield, W. Va.; J. E. White, 
Portsmouth, O.; Max Copley, Huntington, W. Va.; S. Harlan, Ft. Wayne, Ind.; R. Cagle, 
Bloomington, Ind.; M. Hubbell, Terre Haute, Ind.; J. A. Sage, Indianapolis, and Olen 
Chandler, Columbus, Ind. 





Only recently have we been able to secure 
a quality binder which will stand the gaff 
and which we can recommend. This binder 
is covered with black Levant leather cloth, 
stiff sides, holds 26 issues of Automotive 
News in removable metal blades. Price $7.50 
postpaid to our subscribers. 
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First Four-Letter Award— 

Smith-Briggs, Inc. (Ford), 6510 W. Warren Ave., Detroit, received its first four-letter 
award when Paul O. Larson (center), Detroit district sales manager for Ford, made the 
presentation at a dinner attended by the dealership personnel and company officials. 


Eight Makes Involved .. . 


Four Close 





by outselling Oldsmobile by 914} 
units and then added to its margin 
in June to make the score for the 
first half of the year: Dodge, 157,- 
978; Oldsmobile, 153,013. 
* + * 

E SOTO and Hudson have waged 

a scrap just as close. DeSoto 
broke on top in January, outselling 
Hudson by 557 cars. The latter came 
back to edge out DeSoto for the 





Battles 


Feature Sales Race 


(Continued from Page 8) 


Hudson led DeSoto by 2,745 units 
with the totals: 

Hudson eee 

DeSoto .. yesceimaiedtueciinan acre rE 

DeSoto made up ground in May 
and took the lead in June by out- 
distancing Hudson during the 
month by 2,556 units. After half a 
year of close going, DeSoto had 
an edge of 1,166 units with 58,778 
sales to Hudson’s 57,612. 


Henry J, although the latter has 
outsold its “big brother” in every 
month since March. 

Kaiser was the winner in the race 
| with Henry J in both January and 
February, winding up with a mar- 
gin of 1,636 units after two months 
of activity. 

* a2 . 
HEN: J edged in front for the 
next four months, however, but 
was unable to overcome the margin 
| piled up by Kaiser in the first two 
months of the year. 

The difference has been steadily 
whittled down, though, and only 130 
new-car sales separated the two at 
the end of the first six months of 
the year. The six-month totals: 

SIE best buiinadetatuieebcswiedvette 30,948 

RO . niitstidieoasrwitaneninen 30,818 

Lincoln and Willys have also been 
|mighty close since the start of the 









































































































































































































































Left to right are E. L. Smith, president, Larson, and A. F. Briggs, vice-president and | next three months and at the end of Kaiser wound up the first six | year. 
treasurer. the first four months of the year,|months of this year still ahead of —Bos Gorpon 
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Car, Truck Output Estimates 


AUTOMOTIVE NEWS, AUGUST 20, 1951 __ 





By Automotive News 
PASSENGER CARS 


(U, S. PRODUCTION ONLY) 




















Week Week Jan. 1 dan, 1 
Ended Same Ended August, to to 
Aug. 18, Week, Aug. Il, 1951, Aug. 19, Aug. 18, 
1951 1950 1951* to Date 1950* 1951* 
CHRYSLER 23,594 37,250 22,708 60,093 625,259 864,090 
Chrysler 3,398 5,111 3,085 8,305 86,924 120,013 
DeSoto . 2,480 3,713 2,469 6,261 64,024 80,357 
Dodge 6,772 10,182 6,540 17,151 175,022 231,257 
Plymouth 10,944 18,244 10,614 28,376 299,289 432,463 
roRD 20,892 32,226 20,835 54,151 1,021,809 814,740 
Ford 15,978 24,821 15,939 41,506 787,903 631,059 
Lincoln 559 759 588 1,453 22,634 19,039 
Mercury 4,355 6,646 4,338 11,192 211,272 164,642 
GENERAL MOTORS... 40,481 66,945 19,837 80,681 1,943,115 1,543,949 
Buick 5,702 = 12,245 5,080 =12,691 350,408 274,479 
Cadillac 2,050 3,019 2,044 5,322 66,607 70,037 
Chevrolet 20,491 33,448 4,748 39,238 973,434 769,581 
Oldsmobile 5,390 8,311 3,678 10,553 253,047 195,514 
Pontiac 6,848 9,922 4,287 12,877 299,619 234,338 
KAISER-FRAZER 1,051 4,552 1,053 2,730 66,359 74,633 
Frazer 9,955 
Kaiser . 1,051 4,552 1,053 2,730 56,404 74,663 
CROSLEY 60 138 65 156 4,365 3,723 
HUDSON 200 3,160 200 98,343 74,660 
NASH 3,644 501 3,366 9,149 127,395 106,024 
PACKARD 1,412 174 1,434 2,846 33,307 52,932 
STUDEBAKER 5 4,665 6,329 3,888 10,917 186,641 154,221 
WILLYS-OVERLAND+ 427 897 397 1,069 22,414 18,360 | 
Total Cars, U. S. 96,426 152,172 73,583 221,992 4,129,007 3,707,862 
+Includes station wagons and Jeepsters. *Revised. - 
COMMERCIAL CARS 
(U. S. PRODUCTION ONLY) 
Week Week dan. I Jan, 1 
Ended Same Ended August, to to 
Aug. 18, Week, Aug. Il, 1951, Aug. 19, Aug. 18, 
1951 1950 1951* to Date 1950* 1951* 
CHEVROLET 7,429 10,637 2,743 15,608 320,407 304,055 
CROSLEY 15 7 10 31 252 461 
DIAMOND T 125 171 125 324 3,867 5,266 
DIVCO 80 145 64 204 2,975 2,856 
DODGE 3,102 3,901 2,606 7,543 60,422 109,050 
FEDERAL . 76 35 81 171 1,059 1,646 
FORD 6,022 8,378 5,543 15,340 229,846 221,922 
GMC .... 2,080 2,011 1,821 4,359 68,748 83,187 
INTERNATIONAL 3,212 3,354 3,314 8,238 80,903 108,298 
MACK : 259 254 240 660 6,924 10,566 
REO . 304 286 296 784 3,518 9,914 
STUDEBAKER 1,140 1,024 1,148 2,652 32,628 31,093 
WHITE ... 300 320 271 571 8,237 10,050 
WILLYS-OVERLAND 2,416 1111 2,422 6,205 25,681 56,909 
MISCELLANEOUS 358 134 358 932 6,188 10,289 
Total Trucks, U. S...... 25,918 31,818 21,042 63,622 851,655 965,562 | 
Total Cars, Trucks, i 
U. S. 123,344 183,990 94,625 285,614 4,980,662 4,673,424 
Total Cars, Trucks, 
Canada 6,341 4,338 2,410 10,256 239,390 280,386) 
Grand Total 
Cars and Trucks, 
U. S. and Canada 129,685 188,328 97,035 295,870 5,220,052 4,953,810 


*Revised. Miscellaneous includes Autocar, ( 
Drive, Sterling, Nash, etc. 








All of Big Three Makers 
Push for Price Hikes 


‘orbitt, Marmon H., Brockway, Four-Wheel 


As GM Plants Reopen. . . 





| (Continued from Page 1) 


output is likely to be much higher 
during the period because NPA 
has granted permission to makers 
to use inventories that were car- 
ried over from the second quar- 
ter. 

Bolstering chances for another 
increase in car production this 
week is the fact that all GM plants 
will have returned to work, and 
Hudson is scheduled to resume pro- 
duction today (Aug. 20) at a rate 
of 320 cars daily, with an increase 
to 400 daily expected later in the 
month. 


* + * 
ers of GM’s West Coast opera- 
tions were down last week as 
the corporation completed a _pro- 
gram of scattered shutdowns to 
|conserve materials and avoid mass 
layoffs. 





Schedules at Ford, Chrysler, 
Studebaker and Nash are ex- 
pected to hold steady through the 
rest of the month. However, 
Chrysler’s present production 
rates indicate downtime for some 
of that corporation’s divisions in 
September. 

With NPA already having an- 
nounced car production quotas for 


as cars are concerned appears pret- 
ty well set except, of course, for 
the painting in of where the mate-| 
rials to build 1,110,000 cars in the 
last three months are coming from. | 

As of last week, most makers | 
admitted they couldn’t see enough 
materials in sight for October) 
vehicle-building plans. However, 
they were inclined to label reports 
that car output will be entirely 
“blacked out” in October as coming 
under the heading of “undue pes- 
simism.” 


+ * * 

( BNERAL feeling was that the 
government isn’t going to allow 
any more unemployment than has 
already been caused by NPA’s ma- 

terial restrictions. 
Some observers predict that the 
industry is more likely to build its 








coln Cosmopolitan, 10.34; Mercury, 
4.85; Chrysler Windsor and Wind- 


sor Deluxe, 9.18; DeSoto, 9.74; 
Dodge, 9.52, and Plymouth, 9.67. 
* * * 


T WAS evident in reports from 

Washington that the Adminis- 
tration was not resigned to the 
defeat it received in the new ver- 
sion of the Defense Production Act. 
President Truman has said he 
would send a message to Congress 
asking reconsideration of certain 
sections of the act. 

DiSalle commented last week 
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pointed out that the Big Three | 
missed one round of price increases | 
last fall. 
+ * + 
PRICE increase by the Big) 
4 Three now would improve the 
competitive position of other 
makers. 
The GM request for higher ceil- 
ing prices was contained in a letter 
to the OPS, DiSalle said. The com- 
pany’s only comment on DiSalle’s 
announcement was that it was 
“substantially correct.” 


Willys has asked the OPS for 
permission to raise the price ceil- 
ings on its cars by 6% percent 
and an average of 8% percent on | 
its trucks. 
OPS officials indicated that Pack- 
ard had also asked for price relief, | 
but the company’s comment was: | 
“The matter has been discussed in- | 
formally but no application has yet | 
been filed.” 

It was learned that Packard 
might request increased prices on 
parts and accessories rather than 








Auto Stocks 








Aug. Aug. 1951 

15 8 High Low 
Chrysler 72 693%, 823% 65% | 
Crosley 2% 2% 5% 25% 
GM 48% 49% 54 46 
Hudson 13%4 14% 20% 12% 
K-F 4% 5 8% 434 
Nash 18% 18% 22% 17% 
Packard 5 5 6% 4% 
Stude. 26% 27% 35% $=%®.%48% 
Willys 8% 93%, 12 7% | 
Average 22.36 22.44 


(ne et A RR A 


and up to July 26. 


on its car prices. In any event, it 
appears that Packard’s prices will 
not be raised anywhere near the 
9 to 10 percent being sought by GM, 
Ford and Chrysler. 


+ * * 


HE rest of the independents 

Kaiser-Frazer, Nash, Hudson 
and Studebaker —indicated that 
they had not yet applied for price 
relief, although the majority left | 
the door open by saying that such 
applications were or would be under 
consideration. 

Walter deMartini, K-F sales vice- 
president, commented: “Kaiser- 
Frazer has not applied for a specific 
percentage increase under the new 
price ruling. However, continuously 
rising manufacturing costs may 
force us to seek price adjustments | 
commensurate with our costs.” 

Studebaker had no comment to 
make on the possibility of higher | 
prices for its lines, while a Hud- | 
son spokesman said that no re- | 
quest for a price tilt had been 
made up to this time. 

Nash was still undecided on what 
action it would take as this issue of 
AUTOMOTIVE News went to press. 

The increases which have been} 





| 


|asked for to date are based on| 


higher materials and labor costs in- 
curred since the Korean war began 


Earlier, the OPS revealed the 
increased per-car expenses cited | 


that he would like to see the 
Capehart amendment to the act 

modified and the Herlong amend- 
ment revoked. 

The Capehart amendment directs 
the OPS to give pricing relief to 
manufacturers for all higher labor 
and material costs incurred since 
the start of the Korean war and 
up to July 26 of this year. 

The Herlong amendment requires 
the OPS to give new-car dealers 
and other retailers their full dis-| 


| counts on increased prices granted | 
manufacturers by the price agency. | 


full quota in the fourth-quarter of 
the year than in this quarter, be- 
cause “a lot more makers will be in 


|the mood for building.” 


It was noted that total car 
stocks throughout the country 
are now low, and that the stocks 
of nearly all makers may be more 
in line with each other within 
another six weeks. 

All factors taken into account, it 
appears that U. S. plants will wind 
up 1951 having produced slightly 
in excess of 5,400,000 cars, about 
1,250,000 less than in last year’s 
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Output Rebounds to 123,344 


record-breaking performance, but 
300,000 more than in 1949, the best 
previous year. 

In any event, 1951 is destined to 
end as the second best car pro- 
duction year in the industry’s his- 
tory. 

Hudson's return to work today 
(Aug. 20) will finally bring to an 
end a 60-day production dispute. 
Hudson had a large part of its 
working force busy last week, but 
they were busy principally with 
getting a couple hundred vehicles 
ready for export shipment. 





|The First and the 4,000,000th— 


A span of 25 years has resulted in 4,000,000 automobiles being produced by Pon- 


million and nine years (materials shortages 





Are. Left 


Shortchanged on Trucks? 


Allotments for Military Production 


the fourth-quarter of the year, the|tiac. Arnold Lenz, general manager of Pontiac, stands beside the 1951 model. The 
production picture for 1951 as far| company said that it took nine years to sell the first million, five years for the second 


, etc., during World War II) to sell the third. 





in Doubt 


(Continued from Page 1) 


tion of the use of excess inven- 
tories, but to no avail. 

NPA said such measures were 
necessary to assure effective func- 
tioning of the Controlled Materials 
Program and the distribution of 
scarce materials to all manufac- 
turers engaged in defense produc- 
tion. 

* * ’ 

PA also emphasized that no 

truck maker will be permitted 

to carry allowable production in 
one quarter over to another 
quarter. 

Industry spokesmen also com- 
plained that NPA directives do 
not give them enough lead time 
to fabricate long-term compon- 
ents. They said that fourth- 
quarter allotment authorizations 
wouldn’t be received in time to 
get on mill schedules for October. 
NPA insisted that the industry 

would have to depend on the 70 
percent advance it got with its 
third-quarter allotment, but that no 
more than 35 percent of this ad- 
vance could be used in any one 
month. 

There was a good deal of debate 
on NPA’s selection of a base-period 
for regulating truck production. 
Two or three makers said selection 
of the period 1947-1949 constituted 
discrimination against them. 

* * * 
NJPA contended that no matter 
+‘ what base period was taken, 
some truck manufacturer was 





region to 


| Largest Dodge Truck Driveaway— 


Highways damaged by floods were braved by 125 Dodge dealers in the Kansas City 
drive 165 Dodge trucks to their home cities in the largest driveaway of | 


by Ford and Chrysler in their re- | trucks ever to leave the Detroit factory. Photo shows the dealers of four states and do 
quests for higher ceiling prices | Dodge executives choosing a route through the Missouri flood area. Left to right, first | tee in guiding its work on dealer 


for their products. 


row, are: Sam Ricabaugh, Lyons, Kans.; Ed Eisenhauer, Grand Junction, Colo.; Paul | factory relations. 


The price agency said that unre-|Rvef, Kansas City regional manager for Dodge; L. F. Desmond, director of advertising 


‘cent; Lincoln Standard, 9.94; Lin- | Raton, N. M. 


|covered increases in costs reported |and merchandising, and H. W. Owen, Lebanon, Mo. Top row: E. A. Rees, Kansas City |meetings have 
|by the firms were: Ford, 9.34 per-| regional truck manager; Nelson Owen, son of the Lebanon dealer, and Paul Arthur, and two more are scheduled for 


bound to feel he had been hurt. 

NPA said fourth-quarter CMP 
allotments will authorize produc- 
tion of 256,000 trucks—139,637 light; 
83,780 medium, and 32,583 heavy. 
Such a program will mean a bigger 
production cut for light trucks than 
for other types. 

Industry spokesmen agreed 
with NPA that the nation’s 
greatest need at present is for 
medium and heavy trucks. 

NPA notified the truck makers 
that they will soon be required to 
report their new and used truck 
stocks to the government agency. 
NPA promised to keep such highly 
competitive information out of the 
newspapers, insofar as individual 
company reports are concerned. 

But NPA said the total truck in- 
ventory picture will be important 
to both the industry and the gov- 
ernment, for it might affect future 
materials allotments to truck 
makers. 


OPS Changes 
Ceiling Price 


Rules on Recaps 


WASHINGTON. — New ceiling 
price regulations covering tire mile- 
lage service and retread or recap 


tires were ordered into effect by 
|OPS last week. 
| The OPS set a new ceiling of 


$3.50 retail and $2.60 wholesale on 
|passenger-car tire carcasses. Car- 
casses are the worn tires to which 
camelback is applied to make re- 
caps or retreads. 

Sellers of recapped and retreaded 
|tires will determine their ceilings by 
ladding to the ceiling price of car- 
casses their individual ceiling prices 
for the services of recapping or 
| retreading. 
| The OPS said the new regulation 
|will make no change in the general 
level of ceiling prices but will level 
off certain disparities. 


Pacts 
(Continued from Page 1) 


that the business is a going con- 
cern. Do you favor the inclusion of 
a clause in your selling agreement 
to incorporate the above? 

Answer: Yes, 12,211 (98.3 per- 
cent). No, 210 (1.7 percent). 
Ziesmer said that the informa- 
tion obtained in the survey will be 
of tremendous value to his commit- 





several committee 
been held this year 


He said that 


October and Novemher 








Kindly Acknowledge 
Advertisers availing themselves of this 
Want Ad Section are requested to ad- 
vise all respondents if and when their 
wants have been fulfilled. A post-card 
will do and your courtesy will help 
us maintain the present high regard 
which this department enjoys. 


AUTOMOTIVE NEWS 


HELP WANTED 





SERVICE MANAGER. We want the best 
that money will buy. We are willing to 
pay top dollars for the right man, This 
is a successful metropolitan Philadelphia 
Big Three dealership. Our final selection 
must have a very successful background 
as a service manager in a large dealer- 
ship with executive ability, knowledge of 
auto and truck repair problems and an- 


swers, customer follow-up procedures, 


Ford experience preferred, willingness to 


put long hours into the job to get results. 


All replies acknowledged promptly and 
confidentially and an interview will be ar- 


ranged in a minimum amount of time. 


Box 5348, c/o Automotive News, De- 


troit 26. i 
SERVICE MANAGER. Nash_ dealership, 





city of 30,000 with another 30,000 popu- 
lation surrounding to draw from, Ideal 
climate, world’s best hunting and fish- 


ing area of west. Man we select must 


have personal initiative and ambition to | 
make money, work customer follow up 


and handle mechanics. We have best me- 
chanics; all are above average; highest 


producers in town. Good man will make 


$500 to $700 per month, Hot shots and 


drifters do not apply. Box 5347, c/o 


Automotive News. Detroit 26, 


NEW CAR SALES MANAGER. Here is an 
excellent opportunity to become associ- 


ated with an old reliable dealer mer- 


chandising a leading line of independent 
motor cars in Rochester, N. Y. The man 
we want must have the ability to direct 
an aggresive sales organization of six 


men. if you can qualify you will receive 
an excellent salary, a bonus on volume 


and the use of a new car. In your reply, 
please give complete background and age. 
Our present organization has been advised 
of this advertisment.. Box 5363, c/o 
Automotive News, Detroit 26. 


SERVICE MANAGER- _Chrysler- Plymouth 
dealer in Central Florida city of 12,000 
needs man who can keep present volume 
and build larger. Capable of hiring com- 
petent personnel and supervising body 
shop. Must be experienced, a merchan- 
diser and know Chrysler products. Pleas- 
ant working conditions, well equipped 
shop. Earning commensurate with abil- 
ity. Reply Box 5364, c/o Automctive 
News. Detroit 26. 





OVER $7,000 PER ANNUM 


AUTOMOBILE SERVICE 
MANAGER 


Large DeSoto-Plymouth dealer in East 
Orange, N. J. with a very large, mod- 
ern service department, is seeking an 
outstanding service manager who has 
the proven ability to handle a big 
volume operation and assume full 
responsibility. Write in detail to— 


BANNER MOTORS 


81 CENTRAL AVE. EAST ORANGE, N. J. 





SERVICE MANAGER. For large southern 
California Pontiae dealership, Must have 
outstanding ability as service manager 
in every phase of service operation plus 
being sound business executive. Applicant 
must rate high in education, training, 
poise, character, ambition. Box 5333, c/o 
Automotive News, Detroit 26. 


GENERAL MANAGER for exclusive GMC 
truck dealership. Unlimited opportunity 
in 700,000 metropolitan area. Compensa- 
tion commensurate with ability and ex- 
perience. Box 5344, c/o Automotive News, 
Detroit 26. 








MECHANICS—(two) with Chrysler experi- | 


ence needed by Central Florida Chrysler 
dealer. Must be experienced, sober and 
steady. Year ‘round job with guaranteed 
income. Well equipped shop. Pleasant 
working conditions. Apply Box 5335, c/o 
Automotive News, Detroit 26. 


SERVICE MANAGER for Southwest area, 
Must have Ford or Chevrolet training 
and record of reasonable job permanency 
plus ability to build business and get 
along with people. Good salary and in- 
centive pay. Reply Box 5349, c/o Auto- 
motive News, Detroit 26. 


EXPERIENCED SHARP SERVICE ‘SAL ES - 
MAN capable of taking charge, organiz- 
ing and supervising customer contact, 
service sales promotion and _ solicitation 
in large Texas Big-3 dealership. Excel- 
lent salary plus volume bonus. Reply 
Box 5350, c/o Automotive News, De- 
troit 26 











The Dealer's Market Place! 


BUY IT! 
SELL IT! 
TRADE IT! 


HIRE HELP! 


Through 
AUTOMOTIVE NEWS 
Classified Want Ads 





TT 


PARTS MANAGER Exceptional opportun- 









section.) 


MANAGER or ASSISTANT, or other re- 





SALES MANAGER. Age 34, married. Gen- 
advertising, appraisals, reconditioning 


bility. If you are looking for a hustler, 





employed, Prefer position in Ohio, Indi- 
ana, Illinois or Kentucky. Will consider 





ACCOUNTANT, OFFICE MANAGER or 


400 car Buick dealer in metropolitan 
area, desires to locate in N.Y.C., Bronx, 
Westchester or Long Island. May consider 
other locations. Familiar with all phases 
of operation, Age 26, married, draft ex- 
empt. Box 5280, c/o Automotive News, | pbEALERSHIP 
Detroit 26. y 


AUTOMOTIVE NEWS, AUGUST 20, 1951 


CLASSIFIED WANT AD DEPARTMENT 


ea ee Me ee Se ee ee a ke Me Ce) 
California. Low Rates: EIGHTEEN CENTS 
Wanted Ads accepted at half-rates to encourage this classification for the benefit of our employing read- 
ers. Count initials and groups of numbers as one word. Ads may be signed with your full name and address 


at regular rates, but if signed ‘Box No. Detroit 26, Mich.” 


lar ($1) per insertion for address and extra service as replies are forwarded, unopened, the same day 
received. Display Ads: $9.80 per inch, 
WANT AD DEPT., AUTOMOTIVE NEWS, 


HEL! P * WANTED 





| 
ity for an expericnced progressive man | 
Chevrolet experience preferred. Must be | 
qualified to handle complete parts opera- | 
tion of one of New England's largest | 
volume dealers. Excellent salary plus in- | 
centive bonus, paid insurance. Apply to | 
E. I. Ofgant, 460 Blue Hill Ave., od 
bury, Mass. 


SALES MANAGER for GM dealer, who 


can close deals and handle men. Must 
have good previous record, preferably 
with General Motors experience. Excellent 
opportunity for right man. Box 5362, | 
_¢/o Automotive News, Detroit 26. | 






POSITION WANTED 
To encourage this classification for the 
benefit of our employing readers, Position 
Wanted ads are accepted at half regular 
rates, namely: 9 cents per word for each 
Insertion. Cash in advance. (Half-rate 
does not apply to display ads in this 












sponsible position in small dealership in 
south or west. Single, draft-exempt and 
under thirty. Four years’ successful fac- 
tory executive experience, 1% years suc- 
cessful management small ‘‘Big Three’’ 
dealership in tough market area. Profit- 
ably merchandise new and used cars and 
trucks, Can sell personally or direct oth- 
ers, Can assume full responsibility. Top 
references. Box 5308, c/o Automotive 
News, Detroit 26. 


eral Motors trained. Experienced in sales, 


and financing. Can assume full responsi- 





let me hear from you. Desire permanent 
position with aggressive dealer. Presently 


other locations. Write Box 5368, c/o 


Automotive News, Detroit 26. 


assistant general manager. Age 27. Neat, 


alert and aggressive. Full knowledge of | 
all taxes, financial statements, credits 
and collections. Have ability to analyze 

| 


financial reports and supervise personne! | 


problems. Over 10 years experience of 
which 7 were in handling complex and 
detailed work. Will relocate in East or | ——— 
Mid West. Box 5334, c/o Automotive | 120 

News, Detroit 26. 


GENERAL MANAGER or sales manager. | 





Experienced sales manager for former 





QUALIFIED GENERAL MANAGER de- 
sires a connection with an outstanding 
retail dealership. Thoroughly experienced 
in all departments of the business and 
present marketing problems. Past records 
prove results were produced on a profit- 
able basis in Detroit and Chicago regions. 
If you want modern, mature, reliable, 
aggressive and profitable merchandising 
methods installed in your organization, 
please reply to Box 5365, c/o Automo- 
tive News, Detroit 26. 

MANAGER or ASSISTANT in medium size 
dealership in north-central, northeast or 
far western state. Age 30, married, vet- 
eran, College graduate. 3% years ex- 
ecutive experience in sales division of a 
leading manufacturer as district traveler. 
Prefer ‘‘Big Three’’ or Studebaker. De- 
sire salary plus incentive commission. 
Box 5366, c/o Automotive News, De- | 
troit 26. 

SALES - GENERAL MANAGER. Recent 
Hull-Dobbs_ experience. Has _ profitably 
operated large Chevrolet dealership. Four | ————————— PEATE — 
years recent general and sales manage- DEALERSHIP ESTABLISHED over 5 years | 
ment of independent. Close supervision 
every deal, Progressive, active, mature, 
55, with profit know-how, sober, no hab- 
its. responsible. Can invest. Box 5340, 
c/o Automotive News, Detroit 26. 





BUSINESS MANAGER, assistant general 
manager Hull-Dobbs know-how. Can 
organize office, parts and service to oper- 
ate efficiently. Can cut down the nut and 
cut your receivable loss. Driving, ener- 
getic, yet mild mannered. Can _ talk 7 — > 
smoothly and make people want to work. DEALERSHIF 
Write Box 5367, c/o Automotive News, 
Detroit 26, | 





USED CAR or General Manager. Know all 
phases of car merchandising and can 
guarantee results. Past fifteen years with 
one factory, branches and dealers. Lo- 
cated in Detroit but can go anywhere. |120 UNIT CONTRACT, 
Best of references for ability and char- 
acter. Box 5382, c/o Automotive News, 
Detroit 26 

SALES MANAGER or OFFICE MANAGER 
thoroughly experienced in all phases of 
new and used car operation. Have been 
new car dealer, desire managerial posi- 
tion, would be willing to purchase part 
interest. Box 5332, c/o Automotive News, 
Detroit 26, Prefer Southwest location. 

ATTENTION MOPAR PARTS WHOLE- 
SALERS! Middle age man, with better 
than twelve vears experience of whole- 
saling among dealers and independent | smaLL DEALERSHIP 
garages, desires connection as represen- 
tative, or parts manager. Can relocate. 
References, Box 5351, c/o Automotive 
Newe Detroit 6 

MANAGER. 24 years with Chevrolet in 
large southern cities. Age 45, Experi- | DEALERSHIP 
enced in all phases of complete operation. 
Prefer connection with non-active owner. 
Can invest up to ten thousand if desired. 
Box 5328, c/o Automotive News, De- 
troit 26 j 








PER WORD for each 


, in care of Automotive News, 


DISTRIBUTORS WANTED 


insertion. Cash in advance. Position 


PENOBSCOT BUILDING, DETROIT 26, MICH. 





DEALERSHIP AVAILABLE 


add One Dol- 





iW IDEL Y os N MANUFACTU oe of 

ambulances, 
commercial chasria,, 
distributorships open in New Engiand and 
Excellent opportunity 
experienced 
y and used car sales to earn upwards 


built on Cadiliac 


on the West Coast. 


investment 

productive program of 
ing and direct mail promotion. S 
your experience 


national advertis- 


information. 


Address Box 535 Automotive News, 





DEAL ERS HIP f 
AVAILABL E 








DEALERSHivP in Northern 


fishing and 


which is the county seat for Forest Coun- 
Handling Pontiacs and G.M.C. 
quota of about 

Nice brick 


60 units between 
building with 


$13,000 to buy 
For further 
owner Pontiac 


and equipment. 
oe hk i 





DEALERSHIP, — now handling Lincoin-Mer- | 


Now receiving 12, Business cur- 
approximately 
established, 


Located in one of Missouri's 
finest cities, population 25,000. 
covers 8 counties. 


Will sell or lease build- 


Write Box Automotive 


HOLLYWOOD, 
and garage, 


DEALERSHIP 
New car agency 
ae business with exceptionally | 

Fully equipped and operating at a 

Located right on Hollywood 

A man wiih vi- 


doing lucra- 


nice "profit. 
Hollywood, Calif. 
sion will see tremendous possibilities for 
increased profits at this time. Owner re- 
tiring because of poor health so will make 
quick confidential deal at nominal ty 
Ww rite direct or come to Eric Flodine, 


DEAL 





‘CONTRACT 
Dodge-Plymouth. 


Valley of Texas, 


fenced used car lot. Beautiful showroom 


and modern repair shop ) 
estate goes 


Buy at invoice. Owner retiring 


after 23 years in the 


Automotive News, NEW CAR DEALERSHIP 


ship wanted in Metropolitan New 
or surrounding areas. Big Three only. 
Ample capital and excellent automobile 
merchandising experience. State 
of units, investment, etc. All 
held in strictest confidence. Box 5353, 
Automotive News, Detroit 26. 


WANTED TO BUY 
FORD DEALERSHIP 


Authorized Ford dealer wants 
subject to Ford Motor Company's approval, 
one large dealership, metropolitan area 
preferred or single dealer town of some 
| size, 700 cars per year or better. 

Also wants to buy two small dealerships 
| approximately 200 cars per year. 
| Will consider contract any place, 
prefer Southwest territory. 

All replies treated with the utmost con- 
| fidence however, our District and Regional | 
offices know that we are looking for these | 
additional dealerships, therefore 
approval is assured. 

Reply giving some particulars to 


BOX 5346, c/o AUTOMOTIVE NEWS 


miles of Chicago, 
netting $20,000 


farm machinery Price $75,- 





approximately ) 
Automotive News, | 


DEALERSHIP, now handling Studebaker, | 


in the Bluegrass region. 
and also several fac- | 


part of Kentucky 
Good farming area 


Attractive building and good lease. 
Gross sales for 1950 were $275,000. 
Must be able to qualify 
Replies strictly confidential. 
o Automotive News, 





with factory. 
Address Box 5 





DEALERSHIP, 
to metropolitan 


park adjoining. Complete sales and serv- 


Automotive News, 


100 car contract, 
133 new cars 
directly across 
fully equipped. 
reasonable rent. 
Never advertised before. 
sell because of health, 
strictly confidential. 
M. Hylton, 803 Broadway, 
Phone Bedford 


All replies will be 
Call or write, i 








automobile 


handling all matters confidentially. 


G.M. 


financial responsibility, some already 


Kansas City, 





in midwest, 
and Plymouth. 
show it will pay out in two years. 


Automotive 





NOW HANDL ING _DESOTO- ‘PL LYMOU JTH. 
industrial com- 
y. Good lease, reasonable rent. 
$10,000 includes parts, acc i 


Reason for 


Good ‘Termine 


other business 
Automotive News, 











southwest, one of the ‘‘Big Three.’’ Good | 


$350,000—1950. 
Automotive News, 


One of the Big. 3, 


in fast growing community 


good location, 
able price. Owner has other business. 
c/o Automotive 


| $17, 000 CASH BUYS COMPLETE DEAL- | 
ERSHIP, building lease $225 a month. 
Equipment, parts, etc., over $25,000. Top 


condition. Profit before taxes: 


$13,772, 1947—$20,213, 1948—$16,543, 
1949-—$8,630, 1950-—-$14,997. Must admin- 
ister million dollar lumber estate imme- 
diately as prerequisite of inheritance. Now 
handling Nash, located in Idaho's richest 


farming community, town of 


county seat, University of Idaho, 
area over 35,000. Rich and stable local- 
ity, sportsman’s paradise, Contact own- 
er, E. K. Francisco, 105 South Main, 


Moscow, Idaho. 


EXCEPTIONAL SETTING for rapid agency 


expansion. Thriving three year old 


ership, popular independent car, 


garage and equipment, new 1948, 
of Northeastern Ohio's rich industrial 
commercial area, Cleveland-Pittsburgh 


traffic belt. Valley population over 250,- 
000, immediate locality 60,000 with rapid 
stable growth. Lot 4500 sq. ft., front 150 
ft. on main thoroughfare. Floor 
srificing to finance outside 
project. Box 5357, c/o Automotive News, 





7500 sq. ft. Sa 


Detroit 26 


YOUNG DEALERSHIP, lez leading independ- 
ent car. Suburban to Youngstown, 
trunk highway Cleveland-Pittsburgh. Good 
volume, paying handsomely. Steady 
profit possibilities assured. Population 
ten mile radius 300,000. Local industrial 
expansion and payrolls pyramiding. 
50x195 all occupied by brick, block 
steel building. Driveways no _ problem. 
Realty alone or plus’_ inventory 
finance half, Not distress sale but priced 
right. Box 5358, c/o Automotive News, 
Detroit 26. 
DEALERSHIP now handling popular inde- 
pendent make located in prosperous Mid- 
west agricultural . ; 
1950 gross business $360,000. Attractive 
lease. $7,500 plus cost inventory. I start- 
ed this business from scratch five years 
ago and am now ready for a much big- 
ger deal. Address Box 5289, c/o Auto- 
motive News, Detroit 26. | 
DEALERSHIP, now handling Nash, 
central Iowa town, population 
75,000. yross business $1,000,000 
year, $35,000 will handle. Will 
lease building and used car lot. 
confidential. Box 5380, c/o Automotive 
News, Detroit 26 
SRSHIP, now handling GM 
southwest La., oil and sugar town 
approximately 26,000 and still growing 
Well equipped and stocked 
lent business, Priced right for party who 
can qualify. Reason for selling, 
interests. Box 5381, c/o Automotive 
News, Detroit 26. 





DEALERSHIP WANTED 





Detroit 26 








WANTED 


| TOWN. 100 CARS PER YEAR OR BETTER. 
-| AMPLE FINANCES. FACTORY APPROVAL 
ASSURED. 


|Your reply will be held in strictest confi- 
|dence. Box 5377, c/o Automotive News, 
Detroit 26. 








DEALERSHIP WANTED 


GM OR FORD 
200 to 500 units 


Buy outright or '/2 for retiring owner 


Factory approval assured 


Box 5379 
c/o Automotive News 
Detroit 26 











town of about 


Doing excel- 
| 


or % partner- | 





OR FORD 
DEALERSHIP 


FORMER DEALER, WITH SUCCESSFUL 
RECORD AS A VOLUME DEALER, DESIRES | 
SMALLER DEALERSHIP IN SINGLE DEALER 








DEALERSHIP WANTED 

ALL OR ONE-HALF interest in one « 
‘Big 3’’ or truck and farm equipment 
Please state full details and annual ne 
profit. Replies kept confidential. E. E 
Hosch, 124 Medlock Rd., Decatur, Ga 
Home phone Crescent 5852. 

CHRYSLER, GENERAL MOTORS or FORI 
products, prefer in or within 150 mile 
of New York City. Have capital an: 
background for factory approval. Replie 
in confidence. Box 5352, c/o Automotive 
News, Detroit 26 

GM OR CHRYSLER Corporation. 100 t 
125 car contract wanted in central Indi 
ana or Ohio, Give details. Box 5369, c « 
Automotive News, Detroit 26 

INTERESTED IN DEALERSHIP (‘Bit 
Three), approximately 200 car franchis: 
within 100 miles Chicago. Box 5370, c 
Automotive News, Detroit 26. 


DEALER SERVICES 


INVENTORY SERVICE 


Parts Accessories 
Large and Small Dealerships 


inventories taken, price extended and sum 
marized within 24 hours. Expert partsmen dc 
all the work. Accurate, unbiased and confi- 
dential. Inventories accepted by all account 
ants and by the government. 
ALLIED INVENTORY CO., INC. 
6750 Stony Island Avenue, Chicago 49, Illinois 
MUseum 4-3500 


224 E. 38th St., New York 16, N. Y. 
Murray Hill 2-0064 

















INVENTORY SERVICE 


Parts and Accessories Depts. 
Full-time experts. No pickup, part-time help; 
confidential and unbiased. Certified reports. 
Also special buy-sell service. Experienced 
organization —in business since 1939. Free 
booklet on Parts Department operation sent 
on request. Call or write for service details. 

Automotive Inventory Service Co. 
9900 Freeland, Detroit 27, Mich. WE 3-6449 








INVENTORY SERVICE for all auto deal- 
ers—our crews consist of parts man in- 
ventory specialists for your kind of fran- 
chise, Our inventories are unbiased and 
used to buy or sell dealerships. We are 
nationally recognized for fine workman- 
ship. Phone, wire, write Bill Talbot, Tal- 
bot’s Automobile Dealers Inventory Serv- 
ice, 124 South Woodward, Birmingham, 
Michigan, or 4690 Newport, Detroit. 
Phone Midwest 4-5355. 


BUSINESS OPPORTUNITIES 





DISTRIBUTORSHIP 


Strong Dealer Organization 
Northwestern United States 


|A well established, profitable business. 
°| Can be purchased for $20,000 plus inven 
_ | tory. Availability due to doctor's orders 
; | Quick action essential. 


CROSS AND BROWN COMPANY 
270 Madison Avenue 
New York 16 N. Y. 





COMPLETE MOTOR rebuilding machine 
shop. This shop is equipped with every 
tool and piece of equipment necessary 
to rebuild motors, including metalizing 
equipment. Cost $15,000, will sell for 
$7,500. Write Box 5317, c/o Automotive 
News, Detroit 26. 


AUTO SALES-—-SERVICE-—-GAS. Sales $20, - 
000 year; attractive building, 70x85 fully 
equipped, large car lot; franchise fast 
selling car; large stock; repair-service 
department. Western Pennsylvania city 
55,000. APPLE COMPANY, Brokers, 
Cleveland, O. 


WILL SELL BODY SHOP or make attrac- 
tive share proposition to capable ener- 
getic body man, Best independent body 
and wrecker service in one of Florida’s 
fastest growing cities. Box 5339, c/o 
Automotive News, Detroit 26. 








| WHOLESALE PARTS COMPANY and ma- 


chine shop for sale. Desirable lease 
Price $85,000. Box 5375, c/o Automotive 
News, Detroit 26. 


USED CARS FOR SALE 











USED CARS 


at 


WHOLESALE 


Since 1926 


SAM DIXON 
MOTOR SALES, INC. 


Pontiac-Cadillac 
CELINA, OHIO 








THE TUESDAY SALE — 11:30 A. M. 
FORT WAYNE 
AUTO AUCTION 
— DEALERS ONLY— 


(In the Heart of the Nation) 


Phones: E :% 


Open all night, Monday night 
No Reservations 


WEBSTER-MARKER MOTORS, INC. 


| 324 W. Main St. Ft. Wayne, Ind. 











— _—_— ftp 





USED CARS FOR SALE 
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PARPS FOR SALE , PARTS FOR SALE , 


* SHOP.EQUIRMENT POR SALE « . MISCELEANEOUS 














BEE LINE front end and frame machine. | 


| 
me = 
aa eae | Due to remodeling, we have available 
> one model AC chassis aligner, 7 section 
a BIG AUTO AUCTION | Old: bil PONTIAC PARTS 2 cu. ft. air lift frame press complete BLIMP BALLOON 
3 Every Mond f Every Week smo I e with tools and gauges, In top condition 
~ ee ee en ee throughout. Purchased new Dec., 1946. FOR ADVERTISING 
FORI We never miss Will sell for $1,800 which is a saving of 
mile at Parts TRY US FOR ALL GM PARTS over $1,600 from original purchase price. 
| an | P h Contact Noel Gardner, Galles Motor, Cor. —38 Feet Long— 
oe MONTPELIER, OHIO 24-HOUR DELIVERY SERVICE Shipped Anywhere 5th and Copper, Albuquerque, N. M. 
) é s - i 7 - - ag ene 
= in Mocthwdat Batok the Siete Write — Phone — Wire (ee ee ee Sere ee. In Excellent Condition 
"Tee Sealen Gale * | $300. White Auto Co., Union, Miss. a 
a ese li * SHOP EQUIPMENT WANTED __ Newly painted and lettered suitable 
= We cash checks if desired Franklin Weber Pontiac WANTED — Late model air compressor, |] for any new car or used car dealer. 
(Big : WRITE — PHONE — WIRE paint equipment, sanders, body jacks 
nchis¢ More cars, more buyers are coming every floor jacks hand tools and other mis- 
; 6101-25 N. Clark St., Chicago 26, Ill. “t : , Cost $650 new—Will take $250. 


0, c/« 





week. Sale begins at 12:30 P. M. in new, 
modern sales pavilion. 


Come Early— 
No Numbers Reserved 


MONTPELIER AUTO 


AUCTION COMPANY 





for USED CARS | 
WHOLESALE 


Direct Phone Ambassador 2-7117 


Late Models at Two Big 








Locations 


PARTS WANTED 








cellaneous body shop equipment, Must be 
in good condition and bargain for cash. 
Contact H. A. Euby, Euby Mtrs., Lin- 
coln-Mercury, Hendersonville, N. C. Phone 
3443. 


ANTIQUE CARS FOR SALE _ 
1914 FORD TOURING. Mechanically per- 


Including 500 feet nylon cable. 
Write or Phone 


NASH MISSOURI 





, — fect shape, Completely reconditioned. 
Ss Woodruff, Jenkins, Drake, Co-Partners Wm. Readin 
, | . g, 164 E. Grand Blvd., Apt. 
zum Gage & Drummy, Inc. FORD PARTS WANTED 17. Detroit. CORPORATION 
e 3 , —<—$<— 
“aout 21710 WOODWARD AVENUE GENUINE — OBSOLETE ae NEW LINES WANTED a 2323 S$. Kingshighway 
count DETROIT 20, MICHIGAN SURPLUS — OVERSTOCKED | SALESMAN, i. ion all ~ - 
dealers in Northern Indiana and South- t. i Mo. R 
Cc ae A U T oO eee en ee AUTOMOTIVE PARTS CO. ern Michigan, wishes to add a few good on Soe tee oe =o 
inoi REEL AEB NET pon gy 6, ag 
iMinois 725-\|th Avenue, N.Y.C. expand territory covered. Box 5376, 
JUdson 6-4948 c/o Automotive News, Detroit 26. 





AUCTION 











BUICK PARTS 








MISCELLANEOUS 
ENGINE REBUILDING — Crankshaft 


FOR SALE 




































































— ACCESSORIES WANTED grinding and metalizing. John P. Hughes 
ead “WORLD'S LARGEST DEALER Loner pure.’ Virginia, Commerce St |} Cushman electric offset motor, D.C., 
. HORSEHEADS, NEW YORK OF GENUINE BUICK PARTS” s é 13 H.P.; 230 volt, 1.5 amperes. 

help: EVERY FRIDAY Wholesalers: We are Quantity We Pa BRAKING Crocker-Wheeler electric motor, D.C., 
ports Shippers of All General Motors’ y ee eae 1 H.P., 230 volt, 4.1 amperes, 1675 
— Parts Same Day Service C as ys t.. dente r.p.m,. 

; iri ‘omplete with con 
» seat an wae oer a + ao Gams SPOT CASH |Guide Cables and $ 45 D.C., Y% H.P., 110 volt, 60 cycle. 

Co. DANVILLE, PENNA. _ clay sous st Groke Hook-op .........-. 54. Write S. PINKIS 

te ALL TYPES TOWING EQUIPMENT : i 
EVERY WEDNESDAY ROBERTSON BUICK CO. for serples oe eee ae en 310 Marquette Bida Detroit 26 
deal- “EDGE OF THE LOOP" QUICK-TOW BAR $ 

fon. You will always find real action at 1000 S. Wabash Avenue CHRYSLER PARTS, ENGINES, Bumper-to-Bumper Unit.... 17.50 
1 and both these auctions. CHICAGO 5, ILL. & ACCESSORIES | WE STOCK PARTS TWELVE INCH BRONZE BUST 
» are R. D. WEST. PROP All Phones WAbash 2-1030 Protecto Covers Carrying Bags | OF JOHN DODGE 
) cs Safety Chains | , 

Tal- ° + ' . | Found f the Dodge Automobile Industry. 
serv. ee ioe dedi FOR Plymouth, Dodge, TOW BAR SALES CO. | Gurds; ot the, Pecan Awe™medes. in iat 
ham aa FORD BODY PARTS Exclusive Factory Distributors | Perfect condition. If interested in buying this 
troit. petitanene DeSoto & Chrysler Cars AN 3.8888 Nite | MU 4-840! | valuable statue contact 
s OUR SPECIALTY. WE SHIP ANYWHERE. DE 2-0700 "@ ) DO 3.837" | —" Detroit 26 

PHONE-WIRE-WRITE ACT QUICKLY a 40 South Clinton St., Chicago 6, IMinoi: | Box 5378, c/o Automotive News, Detroi 
on AUTO AUCTION NORWOOD AUTO SALES CO. we i 
5050 Montgomery Rd. 
“arte ao Pe rans Det.” || WANTED TO BUY — ANY QUANTITY 
tow, ’ . 
Albany-Schenectady Road wale |] Ist Ave. & 9 C., N.Y. O Q 
ALBANY, N.Y st Ave. & 98th St. N. Y.C., N.Y. 
Se DAMAGED SLIGHTLY: Both quart an- | SAcramento 2-7600 
(For Dealers Only) els and left door—like new: right door, | 1951 PLYMOUTHS - FORDS - CHEVROLETS 
EVERY MONDAY... 12 NOON dash complete, both tail gates, seats for |! i. 
ness. Member of N.U.C.D.A. and N.A.A.P.A. 1949 Mercury station wagon. Covington | ~ ae ($125 over invoice) 
ders and front and rear hoods. $300 motors, | 1951 CHRYSLER WINDSORS AND DELUXES 
ATTENTION DEALERS ! ! high frequency coils 5,000 R.P.M. Schlipf | 10 ($200 a fant 
Auto Sales, Metamora, \. | Vv invoil 
NY SPECIALIZING IN THE SALE PONTIAC, et a pod ae ce ° er nvorce 
° ts f t t ars. 
OF EX-TAXIS i a ieee “ae COMPLETE ALL CARS WILL BE USED FOR AUTO LEASING PURPOSES ONLY 
Excellent Bodies—Good Motors Trenton 4-5194, Stacy Trent Pontiac, | w RANT T N Ww BE R D AS NEW CARS 
1 to 500 224-236 W. Hanover, Trenton, N. J. —WE GUARANTEE THAT NONE HLL E-SOL . 
Plymouths-Fords-Chevrolets | TRANSPORTS ALL REPLIES STRICTLY CONFIDENTIAL 
Buy Now At Low Prices CROSLEY PARTS 

ae 54th — = > me gal . Shipped Anywhere. Call—Write—Phone | Tractors: WRITE, WIRE OR PHONE 
eary an ndberg ulevar ” 
sary udow Wieediond Amanodd SERVICE MOTORS 1950 Dodge, Model JA-128, 128 Mr. A. G. Ainsworth 


IN THE EAST" wheel base, 2-speed rear axle, 825 x 


for Philadelphia 43, Pennsylvania "LARGEST CROSLEY DIST. 


ALLIED AUTO LEASING, INC. 




















otive : 20-10 tires, front and rear. 38 gal. 
so MORRIS FREEDMAN, Mgr. 58! Hempstead Turnpike Elmont, L. |., N. ig saddle tanks (Prior safety tank), turn | 
a Saratoga 7-2300 Sherwood 7-1700 Floral Park 4-3300 indicator, hand brake controls, vac- | 16005 Kinsman Rd., WY 1-3000 
fast Herbert J. Cole On MALS: MOT Saw Ged aoealavetor uum booster brakes, spare tire and Shaker Heights 20, Ohio 
aire Evergreen 2-0400 pedals, NOT individually boxed; 25 cents wheel tachometers. 
ore each. 853 new Universal accelerator ns T il 
is als, individually boxed; 30 cents each. $ 
nite Dri-Flo Mfg. Co., 642 E. Ten Mile Rd., raters | 
— KEN SCHAEFER'S Hazel Park, Mich. Traffic transport engineering Model e 
~ The Only Indiana | M103, Holland 36” ffth wheel, | Maney Motor Co. Auto Auctions 
da’s AUTO AUCTION Genuine Oldsmobile Parts 825 x 20-10 tires, aluminum skids. DEALERS ONLY 


c/o In Continuous Operation Since 1943 
fl EVERY THURSDAY 
ma- Dealers Meet at the Cross-Roads of America 
ase INDIANAPOLIS, INDIANA 
tive Art Grandi, Auctioneer 
915 N. Illinois St. Phone Lincoln 5383 


Largest parts wholesalers in ‘the middle west. | Both units equipped with all ICC lights. 
Shipments made promptly. Write or Wire Box 536! 
GREBE OLDS c/o Automotive News, Detroit 26 


3400 S. Kingshighway 





Always a Buyer for Your Car 


Knoxville, Tenn. Murfreesboro, Tenn. Huntsville, Ala. 
| Every Tuesday—Phone Every Thursday Every Friday 











| Flanders 0800 St. Louis 9, Mo.| CAR CONVOYS FOR SALE. 1948 Dodge te Ci 111 Ph 188-J 
ame ~ | ~“truck, 2% ton, model B1J with 1947 Dunn Lenoir City (Tenn.) 9143 Phone It one 3 
USED CARS WANTED ear carrier trailer, 825x20 tires. 1950 | 11 A. M. 
CHEVROLET PARTS FOR SALE. Three Dodge truck, 2% ton, model B2J, low 


1948 Dunn car carrier | Member: NATIONAL AUTO AUCTION PROTECTIVE ASSOCIATION, INC. 


trailer, 825x20 tires—practically new. | 
1950 Dodge truck, 2% ton, model B2J, 
low mileage, with 1950 Delevan car car- 
rier trailer, 825x20 tires, practically new. 


Pennsylvania, | 604877 block short 1936; list $155, Deal- | 
er net, $124. One 605743 block short 
(235) low torque 1940; list $165, Dealer | 
net, $132. Seven 3807040 right rear doors | 
for panel trucks, fit 1947 through 1951 | 


NEW CAR_ DEALERS: mileage, with 
Maryland, New Jersey, Virginia, District 
of Columbia—we need used cars. Dulaney 
will ._pay top price for very clean used 
cars in large or small lots. No taxicabs- 








New Subscription Order 








U-Drive-Its or Fleet Cars—only private complete with glass, hinges, locks, han- Harbold’s Gerage, Dillsburg, Penn. 
owner cars. DULANEY-—DESOTO-PLYM- dies; $22.50. Chevy Chase Motor Co., | ————— a 
OUTH, East Penna. & Delaware Aves., Inc., 7725 Wisconsin Ave., Bethesda, | FOR SALE. 1947 Dodge C.O.E, 1% ton, 





Maryland, Tel.: Oliver 6100. 152” wheel base W F M A X 38 Holmes 
— — —ae | heavy duty twin boom with power take- 
| off — remote control cradle; dual rear 


Baltimore 4, Md. 








wheels. In service daily. Woody Strong, 
Inc., Sth and Eagle Sts., Terre Haute, Send Automotive News to Address Below 
Ind. 
MR. CHEVROLET DEALER: ; TRUCKS WANTED _ for One Year $8 ] or Two Years $14 [] 
WE ARE IN DIRE NEED OF NEW... | WANTED—Late model Holmes wrecker on for which check is attached [_] or send bill [_] 


Ford chassis. Must be clean and in good | 











| operating condition and bargain for cash 
|} Contact H. A. Euby, Euby Mtrs., Lin- 
| 


1951 2 or 4 door Sedans or 5 passenger Coupes 
Special or Deluxe Models 
A. Standard Transmission — Any Colors 
new 1951 Chevrolet, Carpenter bodies, 


WE WILL PAY CASH OR CERTIFIED CHECK new 1951 Chevrolet, Carpenter bodies. | 
10% ABOVE YOUR FACTORY INVOICE COST | 2 Seen aeaceal ee eae 4 aeee | 


Chevrolet, Blue Bird body. 1—1946 Chev- 
rolet, Americoach body, 1—1946 Chevro- 


coln-Mercury, Hendersonville, N. C. Phone 
3443. 


AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 


BUSES FOR SALE ; 


FOR SALE. Chevrolet School buses, 2 


All cars will be used for a large national fleet concern. We guarantee that 


aca a ala 

TWO 40-PASSENGER and one 46-passenger 
new Wayne Standard school buses 
mounted on 1951 Chevrolet chassis. 
er net, Box 5360, c/o Automotive News, 
Detroit 26. 





none of these cars will be resold at retail as new cars. | let, Blue Bird body. All 48 passenger. | 
WRITE PHONE WIRE | Excellent condition. Stagers Chevrolet | Baraat AGGISOS . cc occ ccccncceascsesscteesecesnececons Zone No.......... 
_ _ | Co., Portage, Pa. Phone 2211. 
| 


Replies strictly confidential 


TRADE CONNECTION: 
Truck Dealer () 
Financial [) 


Deal- 


SPIELMAN 


Att: D. B. Spielman 
Authorized CHEVROLET Dealers 


Manufacturer [1] 


Johber () Insurance (J Supplier 1 


| BUSES FOR SALE. Late model used and | 
| mew school buses, 36, 48, 54 and 60 pas- | 

senger. National Bus Sales Co., Inc., 101 | 
N. 33rd St., Philadelphia 4, Pa. Baring | 
2-7605. 


o. 220 Greenpoint Avenue Telephone Evergreen 3-4800 


nd. BROOKLYN 22, N. Y. 


Di ccsecesecsaesessesaecees 
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Proclaimed Greatest in History! 


Unprecedented applause a tribute 
to youth-inspiring work of 
Chevrolet dealers! 


world”... the Chevrolet dealers of America. 

Throughout the country, Chevrolet dealers 
together with leading newspapers and civic 
groups are earnestly engaged in sponsoring 
Derby competition. Through their efforts they 
are helping to install the ideal of personal 
initiative and sportsmanship in the hearts of 


It was a great day 
at Derby Downs in 
Akron, Ohio . . . the 
greatest day in Soap Box Derby history! 
From the starting gun to the final flag, the 
attending thousands cheered, and their 
never-ending cheers were a thunderous 


tribute to the men behind the champions .. . 
the men whose efforts made such an important 
contribution to this history-making edition of 


today’s youth and tomorrow's leaders. By 
their efforts, Chevrolet dealers are winning 
the lasting good will and respect of their 


“the greatest amateur racing event in the communities. 


CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2 MICHIGAN 


T. H. Keating, General Manager of the Chevrolet Motor Division, 
hands trophy to All-American champion Darwin Cooper of 
Williamsport, Pa., as the champ’s father looks on. 


\ 
~~ 


*% 
* 


TEEMING THOUSANDS THRONG DERBY DOWNS TO SET ATTENDANCE RECORD AT THE 14TH SOAP BOX DERBY NATIONAL FINALS, AKRON, OHIO 
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